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Escape Spa Experience
Luxury overnight accommodation
60 minute treatment each (choice of full body Swedish massage,
Elemis classic facial or an oriental head massage)
90 minutes indoor and rooftop thermal experience
Access to pool & leisure facilities
4 course evening meal in the Fire & Salt Restaurant
Full Irish breakfast in the morning

To find out more, visit
thejohnstownestate.com

OR CALL 046 954 0000
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EDITOR’S LET TER

THE BEAUTY AND THE BOUNTY

W

e are living in a creatively rich time. The years of pandemic
confinement for artists have led to a bursting forth of new
ideas and an abundance of fresh talent. And if you are keen
to see, experience or even own some of this new wave then I strongly
advise you to read Gemma Tipton’s piece on what to collect now on
page 12. “While some of us made bread,” Tipton writes, “artists appear
to have been focussing on making art that looks like people, places and
things.” And it isn’t just confined to the visual arts, this renaissance is
permeating interiors, furniture and ceramics too.
But the genesis of this new work requires a location, and on page
20 we have a fascinating series of portraits and insights into some of
our leading contemporary artists’ workplaces – their studio – spaces
so potent that for seminal painters such as Francis Bacon it became
an installation in itself. “What happens outside the studio is not as
important as what happens within it,” says Alice Maher in conversation
with Nikki Walsh. “My landscape is inside me. It’s that first mountain,
that first winding river.”
Fashion too is brimming with artistic cross-pollination for the coming
season as detailed by Amy Heffernan on page four. From Jonathan
Anderson’s mini trapeze dress sashayed down a runway dotted with
giant squashes by British sculptor Anthea Hamilton at Loewe, to the
collaboration between Stella McCartney and famed American painter
and sculptor Frank Stella, there is a great sense of possibility and
experimentation. And if you are worried about style and taste merging
or pulling apart, then just remember Karl Lagerfeld’s obsession with
Memphis design (which Kim Jones paid tribute to the Fendi show). An
obsession so great it led Lagerfeld to cover his entire Monaco apartment
in the eccentric postmodern look, including a pastel boxing ring. Sounds
like too much? Maybe he was just getting started.
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VUITTON

LOEWE

THE ESSENTIALS

RICK OWENS

Left: At Louis
Vuitton a trunk
was distorted
into the curves
of a Salvador
Dalí clock

ART X FASHION

Smocked silk-satin midi dress,
€1,895, Stella McCartney

LOUIS VUITTON
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Stella’s practice in bold motifs, lithographic
lines and unpredictable silhouettes. At Fendi,
Kim Jones revisited his predecessor Karl
Lagerfeld’s obsession with Memphis design
(a style created in the eighties by a group of
Italian architects and designers known as the
Memphis group) that saw Lagerfeld deck out
his entire Monaco apartment in the eccentric
postmodern aesthetic,
replete with a pastel“KARL LAGERFELD’S
hued boxing ring in the
OBSESSION WITH
living room. Naturally
Jones showed a less
MEMPHIS DESIGN
literal take, infusing
SAW HIM DECK OUT
feminine proportions
HIS ENTIRE MONACO
with bounds of fluid
APARTMENT IN
chiffons and delicate
THE ECCENTRIC
frills. Elsewhere, there
were new takes on
POSTMODERN
trompe l’œil seen at
AESTHETIC”
Raf Simons, where
an intarsia motif
traced the illusion of a belted skirt suit on
fluffy knitwear and at Louis Vuitton, where
spray paint merged a slip dress with a chunky
sweater.
Dior’s artistic director Maria Grazia Chiuri
is no stranger to enlisting female artists, and
for autumn/winter ’22, she collaborated with
Italian artist Mariella Bettineschi on a redcarpeted set tessellated with framed portraits
of canonical female figures, their faces given
double layers of eyes. Roksanda Ilincic, too,
collaborated with Irish artist Eva Rothschild
on an installation of angled wooden plinths
that lined her runway at the Tate Britain.
The most interesting aspect of fashion’s
fixation with art is that it isn’t novel at all,
but perhaps just another wave of instinctive
reaction to more complex times. What seems
to be uniting designers now is a refusal to
allow traditional boundaries – of what an
artist or a fashion designer should be – to
narrow their creative focus. ●

Shell paneled striped cottonpoplin shirt, €560, Sacai

Laser-cut maxi skirt, €875,
A.W.A.K.E. Mode

ROKSANDA

MOSCHINO

FENDI

P

oetry is a word often used to describe
clothing when design reaches into the
conceptual. While the new season was
a literary love-in, with references to midcentury Danish verse, Ukrainian resistance
prose and a posthumously published piece
by Sylvia Plath, designers demonstrated a
proclivity for the art world too.
There was a surrealist vibe in Paris, a
movement that originally flourished in Europe
between the World Wars. Suggesting “beyond
reality”, the term surrealism was coined by
Guillaume Apollinaire, the French avant garde
writer, and Jonathan Anderson’s art-adjacent
Loewe certainly leaned into that notion.
A mini trapeze dress with a car trapped in
the hem and shoes with balloons squeezed
between the straps featured on his runway,
which was dotted with a series of giant
squashes by British sculptor Anthea Hamilton.
At Rick Owens, the collection was a lesson
in obscure beauty, via ceremonial floorskimming silhouettes, dramatically peaked
shoulders and puffer vests that curled around
the torso and neck. The designer credited his
Catholic upbringing and Cecil B. DeMille’s
art deco interpretations of the bible as his
inspirations. Jeremy Scott showed a Stephen
Jones-designed hat in the form of a painting
spotlight, a handbag with a fancy toilet flush,
and a bustier quilted like the rolled arms of
a Queen Anne chair, while the late Virgil
Abloh’s final menswear collection for Louis
Vuitton stayed true to the designer’s love of
artistic cross-pollination via a distorted trunk,
warped to the shape of a Salvador Dalí clock.
Autumn/winter ’22 fashion month also
saw a catchy collaboration between Stella
and Stella; one Stella McCartney and Frank
Stella, the famed American painter and
sculptor, who lent the designer his catalogue
of minimalism and maximalist abstraction to
interpret. The resulting collection, of which
the artist had final approval, interpreted

RAF SIMONS

KALEIDOSCOPE

STELLA MCCARTNEY

Fashion and art have always been a mutual appreciation society, but the
autumn/winter 2022 shows borrowed from an exhibitions-worth of art
and design inspirations, writes Amy Heffernan.

Intarsia wool sweater, €845,
Missoni

Embellished leather mules,
€1,300, Loewe

MY OBJECTS
OF DESIRE
Dorothy Creaven is vice president and managing director of Rent the Runway’s
European base in Galway. She talks first fashion buys, her beloved Vespa and vintage
inspiration with Nathalie Márquez Courtney.

My favourite object in my home is a vintage
bar cabinet. We bought it in The Vintage
Hub in Lusk. It was in the middle of tonnes
of furniture as it had just come off a truck and
I remember crawling over things to get it! It
brings such a nice vibe to the house because we
love entertaining at home. It’s time to unwind
when the bar cabinet is open.
My favourite thing in my wardrobe is a
Helen Cody dress. I love her unique style and
take on fashion. It’s a one-off piece and every
time I wear it I feel incredible in it. It’s the
kind of thing you could wear with a really nice
pair of heels or you could just put on a pair of
Dr. Martens and put a leather jacket over it.
I love this photo (below) of my mum
Harriette, taken when she was in her early
20s and travelling around Austria. I love
the elegance of it, and it reminds me that she
was her own person before she got married
and had kids.

“My FAVOURITE
OBJECT in my
HOME is a
VINTAGE BAR
CABINET”
Dorothy Creaven
photographed
for Irish Tatler
by Nathalie
Márquez
Courtney
FIRST PERSON
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PROTECT AND SERVE
The new gen facial SPFs boast wearable
formulations and are tailored to all sorts of skin
requirements, says Brenda McCormick. From
an on-the-go SPF spray to a natural Irish option
here are some top new face protectors.
THE BLEMISH BUSTER
Anthelios Oil Correct SPF50+, €26, La
Roche Posay
Anthelios Oil Correct gives a mattifying
ﬁnish along with broad spectrum
protection. ngredients include salicylic
acid and niacinamide which work to
soothe in ammation – think of it as a skin
treatment and S
in one. A ailable at
Meaghers and selected pharmacies.
THE SKIN HYDRATOR
Ultra Broad Spectrum SPF 50+ Cream,
€20, Avène
f you ha e dry or sensiti e skin, A ne’s
latest broad spectrum S
is one to try. t
has a el ety, nourishing texture that’s near
in isible on the skin, along with a riAsorB
ﬁlter which protects against blue light. art
of A ne’s updated skincare collection,
there’s a tinted ersion too. A ailable at
Boots, loyds and Millies.ie.

“We’ve HAD TWO
YEARS of no TRAVEL
so WE’RE READY to
MAKE UP for LOST
TIME”

THE CITY ESSENTIAL
Urban Environment Oil-Free Sun Care
Emulsion SPF30, €40, Shiseido
Shiseido’s broad spectrum S
is a
winner for urban li ing. he light, milky
lotion doubles as a makeup primer without
compromising on protection and contains
hyaluronic acid, a hybrid anti pollution
powder and black tea extract. A ailable in
Boots, Arnotts and pharmacies nationwide.

The first big fashion piece I remember buying
was a brown suede leather jacket in a secondhand
clothes shop in Limerick. I think I was about 14.
It was from the seventies and had a really big collar,
these cool buttons and was nipped in at the waist. I
remember spending IR£30 on it. I adored it, and wore
it for years and years.

Fragrance-Free Face Mist SPF50, €11.50,
Bondi Sands
While we wouldn’t rely on a spray S
as our
main sun protection they’re handy to ha e
for a top up during the day especially o er
makeup. his option from cult Australian
brand Bondi Sands boasts a lightweight,
non greasy formula and offers VA and VB
protection. A ailable at Cloud , McCauleys
and selected pharmacies.

I love looking at photos from the 1950s,1960s and
1970s. Or anything from Studio 54. The hair, the
makeup, the cut of the clothes, the attitude – it brings
you to that point in time, and I love connecting with
that kind of vibe.

THE NATURAL OPTION
Luminous Prime SPF 30, RRP €59,
Seabody
he latest launch from an exciting rish
brand, Seabody’s uminous rime is a
mineral based S
that teams skincare
with suncare. inc oxide and titanium
dioxide pro ide broad spectrum protection
and the formula is enriched with fucoidan,
Seabody’s multifunctional marine bioacti e
deri ed from seaweed. Stockists include
seabody.com and brownthomas.com.

These shoes, right, were a gift from my husband
James. They are total dancing shoes, and you can wear
them with anything.
The last thing I bought and loved was my Vespa. I
had always wanted one. It was imported from Italy and
I got it spray painted in a vintage blue hue from 1977. I
still ride it on days when it’s a little bit drizzly, so long
as there’s not too much wind. And then on beautiful
sunny days, there’s nothing better.

Top of my wish list is more travel. James and I
love to travel. We’ve had two years of no travel so
we’re ready to make up for lost time.
My Bang & Olufsen noise-cancelling
headphones are a luxury indulgence I couldn’t
do without. These are great for travelling, and the
audio quality is amazing. I love the design of them,
and they’re so beautifully made.
Our cat Elvis is the newest addition to our
home. He’s a rescue, and we’ve had him two
months. He’s the sweetest little thing ever and he
adds a lovely extra dimension to the house. It feels
like he’s been here forever. ●
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associate with our people. I’ve been in gatherings
where the ‘goodbye’ portion of the interaction has
lasted longer than the conversation which preceded
it, as each party doles out more and more effusive
thanks for honouring them with their presence, and
increasingly unlikely promises of future interactions.
All decorum is lost, all adherence to logic cast
to the wind, as you insist you will see these people
again some time neither of you have any intention
of fulfilling. Sure I’ve only just met you, friend of
my friend’s friend, but of course I’ll go to your
friend’s niece’s birthday party next week. Please
believe that I intend to stop by your place of work
to lend you a book that neither you nor I have read,
but which we’ve spent twenty minutes talking

“MIGHT the IRISH DIASPORA
be so LARGE because, having
gone to all that TROUBLE of
VISITING LONDON, CHICAGO
or MELBOURNE, Irish people
RECKON it’d seem RUDE to
leave AT ALL?”

SÉAMAS
O’REILLY

OPINION

On the long goodbye, Irish-style.

A

fter a lovely eighteen months, this will be my last column for Irish Tatler.
I’ll be moving on to pastures new and sullying some other news outlet
with my inimitable voice and astute observations, but on a weekly rather
than monthly basis this time. It will be their joy to marvel in my overuse of
adverbs, and my unmistakable knack for saying ‘this one thing’ is a bit like ‘this
other, unconnected, thing’.
Goodbyes are hard. I was never particularly good at them in childhood, and
my son now has the same problem – running to his bedroom the moment it’s
suggested his playmates might have to leave soon. He’d rather control the grief
of parting by removing himself from the group by choice and watching his
subjects depart from an upstairs window, in the manner of a proud, sad king.
Perhaps it’s the Irish in him. We are a race preternaturally uncomfortable with
goodbyes. It’s probably why so many of us end up living elsewhere. Might the
Irish diaspora be so large because, having gone to all that trouble of visiting
London, Chicago or Melbourne, Irish people reckon it’d seem rude to leave at
all? I’ve said before that this is one of the things that makes the phrase “Irish
Goodbye” so infuriating. Sudden or muted departures are not something I’d

about. Of course, I’ll be nearby having a root canal
near your office that day, I’ll pop around after. Even
this itself is followed by the ritualistic practice of
competing to say “bye” more times than the other
person – “Bye! See you now! Yep. Bye. Bye-byebye! in a last, desperate lightning round of delayed
departure.
These are less goodbyes and more duties paid to
some odd, vengeful god of hospitality. A universal
mammy deity, who sits somewhere beyond the
clouds, tutting at our behaviour from on high. It’s
the inverse of our obsession with hospitality, a
death spiral of politeness caused by that liminal moment on the doorstep or
pavement, when both parties are hosting each other. Maybe that’s why, even
now, I’m making such a song and dance of this one.
When I first started writing these columns, Ireland was in the grip of
a pandemic that seemed it would have no end. In a sense, this remains the
case, albeit we’ve made huge advances with vaccines, health measures and
acknowledgments that Zoom quizzes were a bad idea. A few weeks after I filed
my first piece, I got Covid myself and I’ve even contrived to catch it another
time since. I’ve moved house and changed jobs. I’ve birthed my first book and
published my second baby. For such a short span of time, it seems like a lot has
happened during these eighteen months, not least since it often felt like nothing
was happening at all.
There have been ups and downs. The newfound passion for sun-worshipping
I described a year ago appears to have been hallucinatory, as I find myself back
in the familiar embrace of heliophobia now that moderately warm weather has
returned. There was also the time I slagged off picture framing for being too
expensive, only to discover one of my dearest friends – himself a framer of
great talent – had taken it as a strangely unfair attack on his trade which, I was
forced to admit, it was. I managed to apologise before he had me professionally
killed, but it was touch and go for a while.
I’ve stayed away from getting too maudlin during times when my life was
quite maudlin indeed, in the hope that this could be a small, monthly helping of
waffle that made the time tick along at a decent clip. Maybe the main takeaway
I have from the past year and a half is that we are more than capable of getting
through whatever boredom, misery and uncertainty life throws at us, and if
my way is bemoaning the price of picture framing, or wondering out loud how
Skype lost the videoconference wars so badly to Zoom, then so be it.
For now, I’m off. But I’ll see you soon. Yep. At that wedding perhaps. Sure.
Or your cousin’s gig. Definitely. Yeah, or the quiz thing, and sure there’s
birthday drinks next week. Tuesday is it? Can’t wait! Bye. Bye-bye-bye. See you
now. Bye. ●
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THE MOOD
Straight-leg boyfriend
jeans, €430, The Attico

A GALLERY VIEW
Blending into the art set, aesthetically at least, has never been easier.
Assert your cultural bona fides through pieces that look polished and refined
without being mundane. By Amy Heffernan

Abstract arch
stool, €530,
Sweetpea & Willow
Cotton-blend
corduroy blazer,
€3,400, Brunello
Cucinelli

Knot
leather tote,
€590, JW
Anderson

Black glass
dining table,
€610, Next

Dekkan
Alveomesh
trainers, €145,
Veja

Linen
dress,
€204,
Jigsaw
Smoke taper
candles, €18,
Wabi Sabi

Freshly Cut print, €75, Aah Yes Studio

Cotton-blend T-shirt,
€90, Officine Générale

Mao collar
linen lyocell
shirt, €59.99,
Mango

BEAUFILLE

Marble table
lamp, €320,
Soho Home
Square-toe leather brogues,
€175, COS

ATLEIN

Grain leather
messenger bag,
€2,790, Tom Ford

Woven leather
sandals,
€89.95, Zara

Tie-dye shirt, €29.95,
and Bermuda shorts,
€29.95, both Zara

Double-breasted
blazer, €1,400,
Loewe
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Linenblend wideleg pants,
€270, By
Malene
Birger

Slim-fit cotton trousers,
€49.99, Mango

MANGO

Vitamin D3, Today’s
Best in Contemporary
Drawing,, €39.95,
Drawing
Phaidon

ISSEY MIYAKE

LEMAIRE

Stoneware vase,
€29.99, H&M

COMMERCIAL CONTENT

A SUMMER CELEBRATION
The perfect Champagne is the ideal accompaniment to
a special event. From relaxed family gatherings in a sunny garden
to marking significant birthdays and anniversaries, our expert guide will help you choose
the best bubbly for the occasion – as well as some perfect food pairings too.

A SPECIAL BIRTHDAY

Try: MOËT & CHANDON ROSÉ
IMPÉRIAL, €66.15
Notes: A lively bouquet of
wild strawberry, raspberry
and cherry reveals rose and
a slight hint of pepper. “This
Champagne is dry, with
a ours of strawberries,
raspberries, redcurrants,
peach and a subtle note of
eucalyptus coming forward,”
says Benoît Gouez Cellar
Master, Moët & Chandon
Serve it with: Sweet seafood,
herbs, salty cheeses, spices,
and juicy fruits

AN AFTERNOON WITH
FRIENDS

Try: VEUVE CLICQUOT
YELLOW LABEL BRUT,
€64.45
Notes: On the nose, aromas
of peaches and raisins re ect
the grape varietals, while the
ageing process results in notes
of vanilla and toasted brioche.
“Fresh and full-bodied, Yellow
Label Brut is well structured,
with a robust acidity and a
streak of minerality,” explains
Didier Mariotti, Cellar Master,
Veuve Clicquot
Serve it with: Salmon, pasta,
blinis, Parmesan and crackers

A SUMMER GARDEN PARTY

Try: RUINART R DE RUINART,
€72.45
Notes: Lush pear, apple and
blossom aromas combine with
notes of hazelnut and almond.
“R de Ruinart is rounded, full
bodied and balanced, with
a ours of greengages and
nectarines. he ﬁnish is long
and fresh as the chardonnay
shines through,” says Frédéric
Panaïotis, Cellar Master,
Ruinart
Serve it with: All kinds of
seafood, creamy cheeses,
vegetables and juicy fruit

A FAMILY OCCASION

Try: KRUG GRANDE CUVÉE,
€258.70
Notes: On the nose there
are notes of owers in bloom,
ripe and dried fruit, marzipan,
gingerbread and citrus fruits.
“An exceptional freshness in
the mouth re eals a ours
of hazelnut, nougat, barley
sugar, jellied and citrus fruits,
almonds, brioche and honey,”
reveals Eric Lebel, Cellar
Master, Krug
Serve it with: Oysters, grilled
shrimps, Indian or Moroccan
food, and tarte tatin

AN ANNIVERSARY
CELEBRATION

Try: DOM PÉRIGNON
VINTAGE 2012, €249.60
Notes: White owers, apricot,
rhubarb and mint combine
with ashy minerality and
a dash of white pepper. “A
smooth entry explodes into
effervescence, focused by
acidic and bitter notes. The
ﬁnish has a tautness marked
by ginger, tobacco and
toastiness,” explains Vincent
Chaperon, Cellar Master
Serve it with: Cured pork,
scallops, mild and soft cheese,
and crème brulée.

PERFECT PAIRINGS: THE CHAMPAGNES ARE AVAILABLE FROM THE MOËT HENNESSY CHAMPAGNE DESTINATION AT BROWN THOMAS DUBLIN AND LEADING INDEPENDENT OFF LICENSES NATIONWIDE,
INCLUDING O’BRIEN’S, MOLLOYS, WATERFORD WINES AND ON THE GRAPEVINE
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C U LT U R E

PORTRAIT OF
THE ARTISTS
Irish designer Richard Malone has taken up a residency
at the National Gallery to coincide with its first
Giacometti exhibition. He talks to Jessie Collins about
the crossover between sculpture and fashion, and art
and design.

T

here was kind of a weird “witchy Irish thing” to the origination of
Richard Malone’s residency at the National Gallery, says the Wexfordborn, London-based designer, who is currently in situ at the gallery,
working in response to the Giacometti: From Life exhibition. He came across
Alberto Giacometti last summer while curating an exhibition at Eileen
Grey’s E-1027 house in the south of France, his first real introduction to the
Swiss artist and sculptor famed for his rough, eroded human figures honed from
metal and bronze.
The following week Malone found himself on the phone with Sinead Kathy,
head of education at the National Galler, discussing a residency to coincide
with the upcoming Giacometti exhibition. The result is a collaboration over
the summer that sees him working on-site at the Gallery until the end of July,
crafting his contemporary artistic response to the work of the sculptor, the
culmination of which will be an exhibition of the work in August.
More than 50 works by Alberto Giacometti are displayed in what is the first
exhibition of the Swiss artist’s work at the National Gallery, including bronze,
plaster sculptures, paintings, drawings, and prints with work from his early
years in his native Switzerland through to his Paris studio in the latter part
of his life. “When I started seeing his process I could understand the link that
Sinead was making between the kind of sculptural stuff that I do too,” Malone
says. “We are both really interested in form and shape and focus on things
almost in an obsessive way. Understanding his
relationships with other people, and his family was
also really important and there are also a lot of
collaborations, which is how I work too.
“It’s very exciting being close to that kind
of archive of work,” Malone offers, who is
building the new studio space from the ground
up, playing with shapes and forms and also
fabric manipulations. “It’s about responding
to his work as I go, dipping in and out of the

Above: Giacometti
and his family
Below: Buste
d’homme (Lotar
II); Simone de
Beauvoir, 1946;
Tête de Diego, c.
1937

Clockwise from
above: Richard
Malone; Diego
Debout Dans le
Salon à Stampa
and Annette
debout, both
by Alberto
Giacometti

exhibition, and talking with the curators; it feels very collaborative here.” Part
of the collaboration is allowing people into the studio to see him work, a great
“IT’S ABOUT RESPONDING
demystifying approach around the creative process, says the designer, as well as
workshops and talks with community groups.
TO HIS WORK AS I GO,
In addition to the August exhibition of work from his residency, Malone
DIPPING IN AND OUT OF THE
will create a small clothing collection for a dance and movement piece that will
EXHIBITION, AND TALKING
be filmed at a collaborative space in Wexford called Blackbird Culture Lab, a
WITH THE CURATORS.”
regenerative farm with a space dedicated to artists. “My approach to collections
is usually pretty unforced, I don’t work with other images. But there is usually
a tipping point where I see a fabric manipulation that I remember or some kind
of emotion or gesture that I’m interested in capturing in the garment. It all builds out quite
organically and becomes a collection that way.”
Often though, it can come back to his heritage. “The last big show we did at the V &A last
year was inspired by my grandmother’s rosettes that she used to make for horses. I love the
process. It was very common then to collect these fabrics and make them into these beautiful
traditional decorative things. I think there is something in the process for me. I feel very
connected to my heritage, but it’s not about copying the past but developing it and making it
contemporary. That’s the essence of what I love to do.” ●
Giacometti: From Life, Beit Wing, National Gallery of Ireland until 4 September 2022

10

Below from left: Ottilia,
c.1935; Caroline assise en
pied, c.1964-1965; Bruno,
c.1916; Alberto et Annette
Giacometti dans d’Atelier by
Liberman, Alexander

COMMERCIAL CONTENT

1
WHISPERING
ANGEL

The

2
ROCK
ANGEL

3
CHÂTEAU
D’ESCLANS

ART of ROSÉ
Nothing quite says summer glamour like the right rosé.
These are the top wines for drinking now.

1 VINTAGE, DARLING
The world’s most glamorous rose presents a vivacious new
vintage. Whispering Angel Côtes de Provence 2021 is an
elegant wine to be enjoyed now, with crisp acidity and a
supple creamy palate. Created by winemaking superstar
Sacha Lichine in his Provençal vineyards, Whispering Angel
Côtes de Provence 2021 relies on Grenache, Cinsault and
Vermentino grapes harvested from sunrise to noon to deliver
a deliciously fresh rosé. The perfect partner to sunshine
entertaining, this new vintage will delight from midday to
midnight.
Whispering Angel Côtes de Provence 2021, €26, is now
available in stockists and restaurants across Ireland, including
O’Briens, Brown Thomas, independent off licences such as
Avoca, Redmonds, On The Grapevine, Higgins, Jus De Vine,
Morton & Sons, Grape & Bean Portlaoise, World Wide Wine
Waterford, Bradley’s Cork, and at select SuperValu and Dunnes
Stores locations.

2 READY TO ROCK
It started with a whisper - now it’s time to
rock. Meet Whispering Angel’s big sister:
Rock Angel is the rosé to try now. A powerful,
personality-packed rosé wine, you’ll love
Rock Angel if you enjoy the cool minerality of
Sancerre. Delicate red berry notes are joined
by oral and spice notes, with a touch of
oak delivering a rich and creamy mouthfeel.
Serve Rock Angel with smoked salmon and
dill or go all out with oysters. Rock Angel is
for those who are serious about rosé.
Rock Angel: (RSP) €42 is available from
O’Briens, Molloys, Brown Thomas and select
independent off licences such as Celtic
Whiskey Store, Jus De Vine, McHugh’s,
McCambridge’s in Galway and O’Driscolls in
Cork.

3 VINE ARTS
This is a rosé for those with
a taste for the exceptional. A
favourite of sommeliers and
critics alike, Château D’Esclans
is 100% estate grown and
bottled in Provence using
uncompromising methods.
Light, bright and elegant, you’ll
love Château D’Esclans if classic
champagne is your thing.
Enjoy with a lemony risotto or
beef carpaccio - this rosé offers
sophistication in every sip.
Château d’Esclans (RSP) €46.20
is available from The Corkscrew
in Dublin, Brown Thomas Dublin
and TheMalt House, Trim.

Shhh...
...have you heard about the Whispering Angel Rosé Garden?
Whispering Angel Rosé has a secret and very special home in the centre of Dublin. Until
the end of July only, a summer takeover at Cáfe en Seine sees a terrace transformed
into the pastel-perfect setting in which to enjoy the world’s best-loved rosé. Savour
Whispering Angel by the glass or bottle as you brunch, lunch or dine, with special
pairing menus devised by the Cáfe en Seine team to make Whispering Angel sing. The
Whispering Angel Rosé Garden is at Cáfe en Seine, 39/40 Dawson Street, Dublin 2. Call
01 677 4567 or email bookings@cafeenseine.ie for your reservation.
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TA F F I N A F LO O D

WHAT TO
COLLECT
NOW
ART & DESIGN

After lockdowns and creative limitations, there is a wealth
of new art and design to admire and invest in, writes
Gemma Tipton.

W

hat’s making art and design
waves right now? While
sometimes it can be hard to
see the wood for the trees, The Royal
Hibernian Academy Annual Exhibition
is always a strong indicator of what is
happening in the art world. From more
than 4,000 submissions, a committee made
up of RHA artists selects what ends up
on show in the August galleries, where
the chosen works are joined by pieces
from RHA Members and some invited
luminaries.
This year, the exhibition is a cracker.
There are 570 works on display and,
overall, they show a striking lean towards
figurative works. That’s not to say there
is no abstract art – you’ll find standouts
from Joe Dunne, Ronnie Hughes, Taffina
Flood and Diana Copperwhite, whose work
is being well-received in New York. Also
see perfectly balanced, classic minimalist
simplicity from Richard Gorman. Overall,
however, the key takeaway is that artists,
like the rest of us, have spent a great
deal of 2020 and 2021 in the confines of
their own domestic spaces and immediate
neighbourhoods. While some of us made
bread, artists appear to have been focussing
on making art that looks like people, places
and things.
As ever I’m drawn to the RHA’s wall of
small works, which used to be on the stairs,
but now takes up one side of the atrium.
It’s a jewel-like feast of lovely art, and
each time your eye is taken by something,
something else pulls at your attention.
Perhaps that’s the best way to decide which
to buy – the one that keeps pulling you
back is the keeper. At the moment, brightbut-gentle colours are standing out, and
there are some intriguing floral works that
brilliantly avoid the twee, such as Gary
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Coyle’s digital painting, Still Life: Flowers.
In that vein, Alison Hunter’s Pretty Flowers
is also good fun – a floral ceramic plate
drips down the wall, its colours running
into ceramic drips; and Dave Madigan’s
Life on Earth lets lilies become darkly,
deliciously creepy.
In the thick of the figures and florals,
there is also an interesting vein of work
that explores the past but brings it up
to date with a contemporary eye. John
Rainey’s sculpture is wonderful here, and
so are Eithne Jordan’s gorgeous paintings
of museum interiors. The exhibition runs
until July 24, and while it’s always best to
see art in the flesh, their handy Viewing
Rooms platform lets you browse online
by medium, size, and price (rhagallery.
viewingrooms.com). And don’t worry
if an artist whose work you love has
already sold, that’s what galleries and
studios are for.
Alongside such stalwarts as Kerlin,
Green on Red, Hillsboro, Solomon
and Kevin Kavanagh, check out the
Molesworth Gallery (molesworthgallery.
com) and Olivier Cornet Gallery
(oliviercornetgallery.com) for strong
rosters of artists with always fascinating
work.
This year’s art college degree and
diploma exhibitions also showed that
students are drawn toward the figurative,
and painting is extremely strong this year.
Today’s emerging artists are clearly drawn
to today’s pressing issues, and as all of the
leading colleges have dedicated websites
to explore graduating student work, wise
buyers focus on future talent now. Try the
Crawford’s (crawfordshowcase.mtu.ie),
NCAD’s (ncad.works), IADT’s (onshow.
iadt.ie), and Limerick’s (lsadgraduates.
ie). All include contact details for the

JOE DUNNE

JOHN GERRARD

PA R K H OT E L , K E N M A R E

“BRIGHTBUT
GENTLE COLOURS
are STANDING
OUT, and there are
SOME INTRIGUING
floral works that
BRILLIANTLY AVOID
the TWEE”
GARY COYLE

WE MAKE GOOD

RONNIE HUGHES
D AV E M A D I G A N

HUGO BYRNE
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2019, his knives are hand-made from high
carbon steel, designed to patinate over time;
while the handles are beautiful works made
by combining driftwood, ocean plastic, and
pear wood from his own Limerick garden
(hugobyrneknives.com). Then there’s the
Glint Glass Studio, where Sinéad Brennan
and Róisín de Buitléar refashion waste glass
into stunning glass wear that is right on
one of autumn’s hot trends – green glass
(glintglassstudio.com).
Look out too for high-gloss finishes,
though often in upcycled items. Not
necessarily high-colour, it’s a way of
adding shine and a contemporary layer to
pieces that may have been a little, shall we
say “overly-patinated” by the years, and
also blends over into newly made pieces.
You’ll find both patinated and glossed
furniture at refunkupcycling.com, the
Dublin-based collective where you can sell
as well as buy.
The success of ReFunk Upcycling
demonstrates that where you shop is as
much of a trend as how you buy. Hopefully,
it is one that’s here to stay. Look out for
We Make Good (wemakegood.ie), where
you can buy brilliant items for house and
garden, made by social enterprise-driven
collaborations between artists, designers
and makers from diverse backgrounds.
From master craftsmen, James Collins and
Tom McDonnell’s Traveller tinsmithing,
to the Textile Studio collective made up
of women with refugee backgrounds,
there is no single aesthetic to the pieces
on sale here; a sensibility rather than any
particular look permeates all.
Ceramics keep up the natural vibe, as
reflected in the work of Iona Crawford
Topp, whose work resists the straight
edges beloved of so many mug makers in
recent years, to undulate in celadon hues,
like the waves of the sea. Find more, and
buy at Waterford-based I am of Ireland
(iamofireland.ie), alongside work by the
always collectable Marcus O’Mahony,
and very of-the-moment wooden vessels
by Michael Murphy’s project, Non Violent
Cutlery. In a similar vein to Crawford
Topp’s work, see Katharina Treml, winner
of the Student Section of the DCCI’s
Future Makers Awards last year. Her
glossy ash-glazed jugs and vases are
marked with smudges from local pigments
(katharinatreml.com).
Unless you’re lucky enough to be
satisfyingly rich, in which case buy
yourself something nice by ceramist Sara
Flynn, silverware by Cara Murphy, or a
fantasy furniture item from Joseph Walsh,
collecting is about spotting pieces by makers
at earlier stages of their careers, in the
hopes that they will appreciate over time.
Buying what you love adds value, in the
sense that you will appreciate owning them
while you’re waiting for them to do likewise.
Today’s current trends may be of shorter
overall duration than the art deco revival
we’re seeing across the hospitality sector,
but canny collectors realise that a piece can
be of its time, and also timeless. That is,
essentially, the definition of a classic. ●

DIANA COPPERWHITE

S A R A F LY N N

PHOTOGRAPHER: GLENN NORWOOD

individual artists, and remember that
buying art at this stage of an artist’s career
can be literally life changing for them.
At the other end of the scale from the
always-exciting student exhibitions, a new
fund is set to change the profile of our
National Art Collections. Arts minister
Catherine Martin has green-lit €1.5 million
to boost and diversify the collections at
the Irish Museum of Modern Art and the
Crawford. The fund is to be focused on
purchases that address “pressing issues
including climate change, diversity and
global migration”, so it’s worth keeping
an eye on artists working in that vein. One
such, Tipperary-born John Gerrard, whose
work is already out of the reach of all but
the majorly wealthy, is on show in Galway
for the Galway International Arts Festival.
Flare [Oceania] 2022 is appearing on a
huge LED screen at Galway’s docks until
July 24. Half national flag, half gas flare,
the striking image stands out against a
backdrop of the South Pacific, near Tonga,
where the oceans are dramatically heating
(giaf.ie).
The minister’s announcement is
significant because the works in our
National Collections form the backbone
of the art that survives across time,
creating the canons through which we
see the passions, fashions and concerns
of past eras. They will also tell future
generations what we cared about today.
As Mary McCarthy, Crawford director
says, it will “create new conversations
[…] across the centuries.” For the more
financially inspired, the price of an artist’s
work generally goes up, or at the very least
remains steady when they have work in a
National Collection.
On the design side, the trend for art
deco-inspired interiors in hotels and
restaurants (always a great barometer)
continues. As exemplified in the current
work of Kenmare-born, internationally
in-demand designer Bryan O’Sullivan
(bos-studio.com), you can get the idea in
the recent refurb at Kenmare’s Park hotel,
and also in London’s lavish Claridge’s.
Should we worry that art deco originally
flourished between the First and Second
World Wars? Its first heyday was in that
brief time of luxurious post-pandemic
optimism when people wanted to feel
good and have fun. Today’s revival calls
for dusty rose colours, sage greens, brass,
marble, mirrors and soft curves.
Of course, once you’ve invested your
hundreds of thousands (if not millions)
on a hotel make-over, you want to go for
a mood that’s going to endure; but there
are also shorter term trends to look out
for. As with the art’s lean towards works
reflecting the natural world, and the new
Collections fund, designers are trending
towards sustainable, community-driven
pieces, with a strong flavour of inclusivity
and diversity. The idea of “newness” isn’t
part of this trend, and so in some ways,
it’s as if the zeitgeist is simply catching up
with what some people have been doing for
some time.
Take knife maker Hugo Byrne, awarded
a Future Makers Award from the Design
and Crafts Council of Ireland (DCCI) in
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Fashion’s business model is being pushed to become evermore circular and sustainable,
but how does an industry based on volume make the shift, asks Dee Bowman.
C I R C U L A R FA S H I O N

C

onsulting firm McKinsey and the World Economic Forum estimate that
the number of garments produced each year has at least doubled since
2000 yet the buying public’s interest in sustainability has never been
greater, with more than three in five consumers citing environmental impact as

an important factor in making purchasing decisions. As a result, sustainability has
become a major focus of fashion brands and has prompted the rise of reselling,
recycling, refurbishing, renting and repairing. Circularity looks set to become a
major disruptor of the fashion industry.
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PRE-LOVED LUXURY – THE RESALE MARKET
Resale offers a real solution to the wasteful fashion
industry. According to a new report by thredUP, the
world’s largest fashion resale platform, the second-hand
market for luxury goods will reach US$82 billion by 2026.
Resale is set to grow three times faster than the global
apparel market. In 2020, Depop – the peer-to-peer social
shopping resale app favoured by Gen Z – was bought by
Etsy for US$1.6billion, reflecting rising consumer demand
for pre-owned fashion. In 2019 the Kering Group (owner
of the luxury houses Balenciaga, Gucci, Saint Laurent and
Alexander McQueen among others) bought a 5 per cent
stake in French consignment e-tailer Vestiaire Collective
where consumers can buy and sell their once-loved fashion
items and accessories.
Selfridges Group, which owns
Brown Thomas, offers customers “preloved” items at RESELLFRIDGES,
showcasing a curated and permanent
collection of pre-loved, archive and
vintage pieces giving their customers
more planet-friendly ways to shop.
Fitness brand Lululemon joins the list as they launch Like
New, their reCommerce
unit reselling gently used clothes as part of a larger
corporate sustainability agenda. M&S’s kidswear is
collaborating with Dotte Resale Collective, a circular
solution to kids’ clothing.
Here in Ireland, we are seeing an increase in demand
for premium pre-loved goods with second-hand boutiques
offering a range of brands and products using technology
and social media to offer a seamless customer journey
from discovery through to purchase.
Sharon Wolter-Ferguson, founder of luxury resale
platform Hardly Ever Worn It of London says that the
Irish market is HEWI’s largest audience outside of the
United Kingdom. “The demand for pre-owned luxury
goods has never been so strong and our Irish client base

is growing year on year. Our customers are motivated by
several factors including access to quality pieces at great
prices but also due to a real interest in reducing the impact
of their buying choices on the environment.”
Armelle Mitchell, owner and founder of luxury resale
boutique No38 in Dublin’s south city suburb of Ranelagh,
says “consumers are more aware of disposable clothing,
clothing dumps and the wastefulness of the fashion
industry”. Her customers are looking to access quality
items that last at more accessible prices. She offers an
eclectic range of brands and designers as her consigners
drop off sought-after items including Isabel Marant,
Anine Bing, Golden Goose and Prada.
Unit K in Dublin’s Sandymount is another consignment

values and a desire for unique pieces, they’re turning to
resale for more conscious consumption accessing highquality, second-hand clothing and accessories. Buying preowned is now mainstream and the second-hand market is
a major player in the fashion industry.
REPAIRS AND RENTAL
There is a visible and growing trend among luxury
companies including Burberry, LVMH and Kering to
expand their repair services for consumers. As part of
their long-term circularity strategies, these companies
are creating a suite of services from repairs to total
refurbishment, whatever the age and condition of their
products. To extend the life of treasured pieces, their plan
is to make these services more widely
available which will increase consumer
loyalty and engagement all while
doing their part for the environment
in line with sustainability policies and
their customers’ changing values.
The newly opened Brown Thomas
store at Dundrum Town Centre taps
into this sustainable drive, bringing a new approach with
a focus on rental, resale and restoration services. You
can now rent designer garments (costing thousands) for
under €150 for a few days. Brown Thomas in partnership
with the Restory, a UK-based team of specialist restorers,
is offering cleaning, repairs, alteration and restoration
services of clothes, shoes and handbags. “There is no
circular movement without care and repair,” says Emily
Rea, co-founder at The Restory. Brown Thomas customers
can go online or in-store with their items where they are
individually assessed, restored and returned for collection
or delivered to your home in beautiful condition.
Another company committed to prolonging the life of
luxury items is UK-based Cashmere Circle. As cashmere
and luxury knitwear experts, they can invisibly mend
and repair garments, returning your items in like-new

“RESALE is set to GROW THREE times FASTER
than the GLOBAL APPAREL MARKET”
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and designer resale store promoting sustainable fashion.
The owner Karen Anderson has been in the business
for a decade and said that her clients range in age from
their teens to their seventies. She has noticed a shift
in her customer’s attitude toward online second-hand
shopping. “My customers want the bricks and mortar
shopping experience, seeing and touching the fabric, the
camaraderie between shoppers, the rush of joy in finding
a long-coveted piece and the honest styling advice. They
see the contradiction of wanting to shop sustainably
and ordering online with the negatives of shipping,
excess packaging and incorrect product information and
sizing that lead to return shipping. Shopping in-store is
sustainable, practical, fun, and becoming more popular by
the day.”
As buyers increasingly shop based on their personal

C I R C U L A R FA S H I O N

condition. Their cashmere recycling programme ensures
that unwanted cashmere is diverted from landfill, and
redesigned into new creations. Ross Powell, founder
and ceo says, “The most sustainable garments are the
ones you already own, which is why garment care and
repair is crucial. The fashion industry is waking up to
the importance of repair with an increasing number of
luxury brands adding aftercare to their offering.” As the
repair revolution picks up pace Cashmere Circle’s service
is now also available in Ireland.
RENTAL
Fashion rental is undoubtedly a growing market
segment, providing a circular way to consume clothing
and accessories. A combination of online options and
rental boutiques are welcome developments as we look
at alternatives to buying, wearing and disposing. Rent
The Runway, the original rental company founded in the
US in 2009 was a major disruptor at the time but today
is seeing mainstream adoption with their subscribers
using the service not just to rent occasional wear but for
everyday life. Today the company is valued at around
US$1.7 billion and has an expanding team in Galway
focused on software development. The service is not yet
available in Ireland.
There are however rental options popping up here. In
Dublin, Happy Days (happy-days.ie) is a clothing rental
company with a boutique in Leopardstown, offering a
range of items for special occasions. Founded by Rachel
Hennessy in 2021, her clients can rent high-quality
fashion at a fraction of the retail price. Hennessy stocks
a broad range of sizes and brands such as Rixo, Ganni
and Diane Von Furstenberg. She says that her clients
are moving away from buying clothes and wearing them
once. Instead, they are accessing pieces for weddings,
work events and nights out. They want the thrill of
something new without the hefty price tag and the guilt
that can come from impulse buys. From teenagers to

women in their sixties, women of all styles and sizes are
coming to her boutique. With a growing and loyal client
base, she sees her offering expand to satisfy demand.
MATERIAL ALTERNATIVES
Laboratory-grown gems offer a sustainable alternative
to those dug out of the earth without labour abuses
and environmental destruction. Lab-created diamonds
for example are identical to natural diamonds in their
chemical makeup and structure. These man-made
diamonds are used extensively for industrial purposes
including diamond bit drills and computer chips but are
only now being used in jewellery production.
Eric McGuire founder of McGuire Diamonds in Gorey,
Co Wexford says he is seeing a huge increase in demand
from natural to lab-grown stones with people travelling
from all over the country to buy engagement rings from
him. Clients are motivated by a combination of value
for money and ethical and environmental reasons. The
cost-benefit is obvious, getting a much larger stone at a
fraction of the price. A 1.5 carat lab-grown VS1 triple
X quality costs €5,000 while its natural equivalent costs
€25,000. Since the start of 2022, he has sold only one
natural diamond versus 120 lab-made stones. This is up on
last year and looks set to continue. His clients, particularly
the younger demographic, are very aware of the impact
of excavating stones and actively seek alternatives to
celebrate their nuptials.
Anabela Chan is another champion of laboratory-made
gemstones, creating high jewellery without the issues
associated with mining (anabelachan.com). “I believe in a
present and future where nature and science co-exist in a
positive balance – through material science and circular
innovations that are mindful to both planet and people,”
she says. Worn by some of the most famous women such
as Rihanna and Lady Gaga, Chan’s jewellery is exquisite
in design and stunning to wear.
Jeans are notorious offenders in terms of water use

and dying but MUD Jeans put sustainability first and is a
brand built on the circular economy. Recycling old jeans
to produce new jeans helps to reduce waste and protect
the environment. Available in-store at Fresh Cuts, Dublin
(freshcutsclothing.com).
HANDBAGS
Designer Aoife Rooney is producing luxurious ethical
bags using regenerated and natural eco-materials.
Designed in Ireland and handcrafted by artisans in Italy,
her bags are made of fabrics and linings from regenerated
nylon, produced from ghost fishing nets and fabric
destined for landfills, off-the-grid leathers and reclaimed
materials. All products are certified and are available
online (aoifelifestyle.com).
TRAINERS
Veja is an established eco-brand, creating trainers since
2005 mixing social projects, economic justice, and
ecological materials. Veja uses Brazilian and Peruvian
organic cotton for the canvas and laces, Amazonian rubber
for the soles, and various innovative materials conceived
in recycled plastic bottles or recycled polyester. Veja is
available at Brown Thomas and online at veja-store.com.
SWIMWEAR
Davy J’s swimwear is made from 100 per cent regenerated
nylon yarn. While each item is designed to last when they
do reach their end, customers can return their swimsuits
where materials are reused as the brand aims to adhere to
a closed-loop resource system. davyj.com ●
Dee Bowman is a co-founder of Lux-BE Consulting,
specialising in luxury brand engagement, marketing and
communications for premium brands. Previously, Dee was
the Managing Director of Quintessentially Gifts, London, a
retail service sourcing luxury items for international clients.
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The thoughtful

SHOPPER
FA S H I O N & D E S I G N

A curated roundup of the best new and
guilt-free fashion and lifestyle buys. By
Amy Heffernan.
Safe, Stylish and
Sustainable
Artipoppe has partnered
with Dr Jane Goodall to
create a special edition
of its luxury Zeitgeist
sling, inspired by the
doctor’s six decades
of groundbreaking
research on chimpanzee
behaviour in Tanzania.
The carrier is available
in a natural linen
and organic cotton
blend and is durable
enough to be passed
on from generation to
generation. Prices from
€437, artipoppe.com

2
e eﬁ
Instantly recognisable with its vibrant block-printed and embroidered
designs, Molly Russell founded Pink City Prints after a trip to India where
she was blown away by traditional crafts. Now, one of Britain’s leading
independent (and ethical) dress brands, all of the designs continue to
be handmade by a team of artisans in Jaipur and can take up to three
days to ﬁnish. Each employee is guaranteed a fair wage in good working
conditions for a set number of hours per week in the hopes that the
skills will live on for generations to come. Shop Pink City Prints here at
Emporium Kalu, Kildare. emporiumkalu.com

3

Fabrics of the Future
Copenhagen favourite Ganni is betting on three new
“fabrics of the future” to help it cut carbon emissions. Mylo
(a leather alternative created from mushrooms), Circulose
(a pulp made from recycled cotton clothing) and Stem (a
zero-waste production process) are external innovations but
through its ambitious in-house programme, Ganni hopes to
help the suppliers scale their operations. The ultimate aim
is that these new gen materials will eventually be used in
place of silk, leather and wool. ganni.com

Boho Bijoux
#Humansofrixo will be excited to learn that the brand’s
celebrations of all things colourful and vintage-leaning now
extends to jewellery. The collection, which features a range of
gold-plated rings, bracelets, belts, necklaces and earrings, draws
inspiration from treasures sourced at vintage fairs during founders
Henrietta Rix and Orlagh McCloskey’s travels across Europe.
Mirroring the brand’s ready-to-wear aesthetic, the nine-piece
capsule feels both bohemian and reﬁned, with teardrop shaped
turquoise charms, coloured glass gems, star motifs and gold
pendants that would add the ﬁnishing touch to any Rixo outﬁt this
summer. Prices from €84, rixo.co.uk

5

6

Wear with Flair
While we’re obsessed with French style year
round, there’s something about the summer
that makes the Gallic look all the more
aspirational. French women tend to gravitate
toward louche, laissez faire outﬁts, updating
a pair of denim cut-offs, white shirting or
midi dress with bold accessories, such as the
over-sized scarves from Inoui Editions. New to
Avoca, the personality-laden brand was born
out of friends Lise Guitton and Mathilde Bon’s
love of beautiful textiles. Each whimsical print
is designed in their old boathouse-turnedstudio in the Baie de Somme. Available at
selected Avoca stores. inoui-editions.com
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Creative Minds
Gabriel Malone’s new
collection of luxury
knitwear forms part
of this year’s CREATE
at Brown Thomas.
Entitled ‘Reclaim’, it’s
inspired by abandoned
cottages, farmhouses
and ship graveyard near
her home in Donegal,
and how nature has
reclaimed its territory.
Using slate blues and
ivory, knitted patterns
in criss-cross vertical
lines ﬁgurati ely mirror
the ruins of buildings.
Malone is one of 27 Irish
designers showcasing at
CREATE 2022, running
now at Brown Thomas
Dublin, and focusing
on emerging talent
across ready-to-wear,
handbags, accessories,
jewellery, hats, shoes
and ceramics.
brownthomas.com

7

4
Bed, Beach and Everywhere
Inbetween
Building on last year’s capsule
collection, Copenhagenbased textile brand Tekla and
streetwear pioneers Stüssy
have joined forces once again
to take home comforts to
the next level. Merging the
sophisticated functionality
and uncompromising quality
of Scandinavian design with
the effortless So Cal swagger
of surf and skate culture, the
collaboration includes organic
cotton lounge and sleepwear
sets, plush towels, a beach
blanket and sustainably made
percale bedding that truly is the
stuff of dreams.
teklafabrics.com

PA RT N E R CO N T E N T

GET MOVING

Hardshell jacket,
€100, Columbia at
Zalando

Sports socks,
€20, Smartwool
at Zalando

Sleeveless top,
€50, Elho at
Zalando

Leggings, €80, Burton at Zalando

Fleece jumper,
€56, Roxy at
Zalando

Trousers, €140, 8848 Altitude
at Zalando

ROZ PURCELL HIKING IN
LUGNAQUILA, WICKLOW

A renewed appreciation for nature and the return
of warmer weather has whipped up the interest
in hiking. Whatever outdoor adventures you have
planned this summer, do them in style with The
Hike Life’s edit for Zalando, featuring founder Roz
Purcell’s handpicked selection of fashionable yet
functional essentials.

Cap, €30,
Adidas
Performance at
Zalando
Tank bodysuit,
€86, Icebreaker
at Zalando

Hiking boots,
€200, Salomon at
Zalando

Sports glasses, €140, Smith
Optics at Zalando

Shorts, €50,
Elho at Zalando
Rucksack, €105, Vaude
at Zalando
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COVER STORY

art meets space
Nikki Walsh meets five
artists in their studios
and asks, how does
a space inform
the work?
Photography by Rich Gilligan
Styling by Aisling Farinella
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DOROTHY CROSS

Dorothy Cross wears her own clothing

“It has to be beautiful,” says Dorothy Cross,
of her studio and home on the Connemara
coast. “That’s how I find my balance. I
couldn’t live anywhere ugly.”
The internationally acclaimed artist
first came to Connemara in the nineties
to scuba-dive. A keen swimmer, she had
always wanted to live near the ocean. She
bought a piece of land, and with the help
of architects and friends McCullough
Mulvin, built her studio, a cedar clad
structure that looks out on the ocean and
Mweelrea mountain. “It was built at a five
degree angle from the house, and that’s the
architectural brilliance, that it looks right
out on the ocean. The trajectory of the view
is exquisite.” Despite its beauty, the studio is
a place to work. “I don’t separate work and
life; it’s all the one. Everything inspires me.
Things just pop up.” Animals are a big part
of it. “I get up, I feed the horses.” As we
talk her dog, Connie, comes up to say hello.
“That’s balance too.”
With her work ranging from opera to
sculpture, the studio is always changing.
“I’m always moving between different
projects. Last week I was dipping foxgloves
in wax, the place looked like a butcher’s
table.” She can’t work in chaos. “I’m no
Francis Bacon,” she says, laughing. “The
space doesn’t have a massive blueprint so I
have to try and stay relatively organised.”
Her biggest challenge is other people.
“There are always obstacles. People are so
slow to say yes and so quick to say no and
it’s getting worse. Art has to keep pushing
forward despite all the rules and regulations.
It has to be place of expansion. If I’m
excited about sending a mummy
back to Egypt I hope someone else will
be too. And if not, well, there isn’t one
determined brilliance.”
She breaks up the country routine with
overseas trips, and in this way, the house
and the studio are a refuge. “I couldn’t live
in a city, not anymore.” She had a productive
pandemic. “Living here, it made no real
difference, although the second one was
harder than the first because the trips were
cancelled. It did feel long but I managed to
complete the earliest decade of my work
on my website and a book, which would
never have happened otherwise. And I grew
more vegetables.” The book, Crossing, was
collated with Maeve-Ann Austen, who Cross
is grateful to for bringing “fabulous new
eyes to more than thirty years of work.”
A stunning visual retrospective, it was
published in February of this year by
Dürer Editions.
Describing herself as reclusive, her
interactions with locals are mostly about the
weather. But she recalls with great fondness
a conversation with a local farmer many
years ago who saw her on the television.
“My cover was blown. But he moved me so
much. He said, ‘I saw you on the television
last night. You didn’t let yourself down.’”
Dorothy Cross, (dorothycross.com) is represented
by the Kerlin Gallery, kerlingallery.com

21

S A LVAT O R E O F L U C A N

“It’s the best work space I’ve ever had,” says Salvatore of
Lucan of his studio on Chatham Row, afforded to him as
part of a collaboration between IMMA and The Dean
Art Studios. “The size and the light are perfectly suited
to me.” It took a while to settle in. “It’s extremely central
which was a bit distracting.” He doesn’t mind the noise.
“When I focus on something I usually can’t hear my
surroundings. I think all artists just need an affordable
space and the time to work to progress themselves and
I’m no different.” He likens a studio to a playroom. “It
should be a space to play in, like when you were a kid.
Somewhere to throw paint around, and then on other
days, to be more serious.”
A graduate of NCAD, Salvatore of Lucan, as his
name might suggest, grew up in Lucan with his mother,
his grandmother and his sister. “My identity my whole
life has been put into question. I’m half Irish and half
Bangladeshi but I never really knew my Bangladeshi
father. Also my ma gave me an random Italian name so
I’ve always had the question of where I’m from. I’m a
fake Italian who’s Irish/Asian and of Lucan.” Changing
his name to Salvatore of Lucan, has relieved some
of the confusion. “A lot of the old masters took their
placenames.”
Drawing mainly from his own life for his subject
matter, he paints large domestic scenes that capture all
the awkward confusion of youth and both the banality
and inanity of family life. Inspired by the surrealist artist
Leonora Carrington, he revels in a topsy turvy world of
emotions and jarring perceptions. Last year he won the
Zurich Portrait Prize for 2021, for Me Ma Healing Me, a
richly coloured portrait of his mother giving him reiki.
The creative process is an agonising act of faith.
“Monday, Tuesday everything is going well,” he tells me.
“Wednesday onwards, I’m thinking I’ll give up painting
entirely. So the pattern is hope, despair.” It helps that
there are other artists in the building. “I have studio
buddies I can have lunch with. It’s not every day that
you go in and get a full day’s work done or are even
happy with what you’ve done, so good chats can be
important.” Do other artists give good feedback? “It’s
more consolation. It’s nice being understood.” Recent
weeks have seen a greater influx of artists into the
building. “Being a painter is quite a lonely experience
so it’s nice that the whole building is full now.” He can’t
imagine working anywhere but the city. “I like the city.
My subject matter is here.”
The dream? “To own my own studio and never have to
leave.”
Instagram @salvatoreoflucan

“The STUDIO
SHOULD be a PLACE
to PLAY IN, like when
YOU were a KID”

Salvatore of Lucan wears his own clothes.
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Alice Maher wears single
breasted three button blazer,
€990, and slim fitting trousers,
€550, both Victoria Beckham at
victoriabeckham.com

ALICE MAHER

Alice Maher knows she’s on to something when the
cleaning starts. “I potter about the studio and when I start
packing up and cleaning I know something is about to
happen.” She laughs. “I’m full of dread.” It helps that the
studio, where she has worked for over 15 years, feels full
of all her earlier work. “It’s haunted by the work,” she
says, “by all the– thinking.”
The Tipperary-born artist moved to Mayo in 2006,
with her husband, the painter Dermot Seymour. Seymour
had a connection to the area already, through fishing,
and they often camped there, climbing Croagh Patrick.
They bought land and built a home around work, not life,
with two separate studios, each with their own entrances.
There is no popping into Seymour for tea. “We leave
ourselves alone. There is no discussion.” As vast as a
gallery space, the windows of her studio are 22 feet tall.
“Even we were unprepared for how tall they were,” she
recalls. “But we are not sorry. I can envisage everything
and I have a corner. That’s important. I love a corner to
work into, especially for installations.”
The space has had many lives over the years – blacked
out for the making of the film of Cassandra’s Necklace, it
was also home to a collective during the Repeal campaign.
“We made the banners for the marches. We sewed, we
painted, we even practiced walking with them.” It was
through this that she met the artist Rachel Fallon, who
she went on to create The Map with, a monumental

textile sculpture, that formed part of The Magdalene
Series. “We were being asked to imagine and reimagine
the Magdalene, her legacy, her impact on women today.”
Completed over three lockdowns, it took two and a half
years. “The labour,” she recalls. “But that was important.
And we knew we had to work with cloth. And we used the
finest of materials. That was important too.”
What happens outside the studio is not as important
as what happens within it. “My landscape is inside me,”
she says. “It’s that first mountain, that first winding river.
So that’s Tipperary for me.” That said, she enjoys the
trooping of cattle past the window, a visit from an odd
deer, and a jump in the lake. “I was one of those people
who went lake water swimming during the pandemic.”
She is busy. Currently working on a print based on the
story Rokuro-Kubi, by the Irish-Greek writer Lafcadio
Hearn for an exhibition, Kwaidan in Japan next year,
there is also a book, with Jamie Murphy of Salvage Press,
commissioned by the National Gallery, that will bring her
deep into their archives, and letters and papers pertaining
to Grace Gifford, William Orpen, Sarah Purser, Aloysius
O’Kelly, Sarah Cecilia Harrison and Jack Yeats.
When she walks into her studio the overall feeling is
one of gratitude. “I thought I liked impermanence,” she
says, “but I don’t. It’s nice to work in a place I know I’m
not going to kicked out of. It’s nice to put something
down and know it will stay there.”
alicemaher.com
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BRIAN TEELING

Whenever Brian Teeling invites someone into his studio, on the top
floor of an old music school on Dublin’s Chatham Street, he draws their
attention to a rug his sister gave him. “I tell them it ties everything
together,” he says, “and it’s a bit of a running joke, because it’s a bog
standard rug and it doesn’t tie anything together at all, and yet it’s
where I always stand to take a photo. I like a little platform, a place to
look at things, to understand.” There are also books he doesn’t have time
to read, and plants, gifted by friend Mark Grehan of The Garden. “There
is something to be said about bringing living things in. It’s add such life
to the place.” Above his desk is a tricolour. “I keep it in the studio because
I strongly believe in a United Ireland and an inclusive state. I don’t like
seeing the flag misused by ethno-nationalists and members of the farright because they don’t speak for the majority of people in Ireland.”
Does the space influence his work? “It can do. Some of my selfportraits have been taken here, which utilise the physicality of the
space, and the tools I have here. But other work made in the studio
doesn’t consider the space in the same way, for example, the work I have
currently exhibited at VISUAL Carlow as part of Speech Sounds is textbased, and its size is informed by the space available at Visual.”
Entirely self-taught, Teeling began his career in fashion, running his
own business as a buyer. “They aren’t that different. They are both about
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connecting with people authentically, in a meaningful way.” Interrogating
ideas around masculinity and working class and gay culture, through
photography, clothing, print and more recently installation, his first
book, The Drift/Parallax, comes out later this year, at PhotoIreland at
Dublin Castle in August. A triptych of books, each one is named after a
different star. “It was a way of finding paths through my own archive.”
He gets his best ideas in the shower. “I get criticised by my flatmates
for spending a long time in the bathroom.” He would like more time to
focus on one thing. “I’m always spinning a lot of plates.” A set routine
feels like a luxury. “Generally, I try to get to the studio before 12pm and
work late into the evening, but at the moment I don’t have a set routine,
which often leads me to regard myself as disorganised and sporadic. At
the moment my work is focused on writing applications. I’d love to be
more regimented with my routines.”
He spent the pandemic in his room at home, using the window ledge
in his room as his desk. “It wasn’t great.” His studio, given to him by
IMMA and The Dean Arts Studio, is the second working space he can
call his own. “Artists really need studios. It’s not just the space. It’s the
mental bandwidth and all that comes with it. It’s access to money, to
people to bounce ideas off, to community.”
brianteeling.com

NIAMH O’MALLEY

“Dimensions affect things and light affects things,” says
Niamh O’Malley of her city centre studio, at Temple Bar
Gallery + Studios. The space has changed the way she
works. “I’ve worked more with glass since I moved in here,
and the space has really made me explore the possibility
of scale.” Her working process is physical. “I can’t work
things out in my head. I figure things out by making them,
by playing with shapes, materials.” Things get messy.
“It probably looks a bit chaotic from the outside, but then
I do a big clear up.” She works 9am-5pm. “It suits my
family circumstances, although I am naturally more of a
night owl.”
With 30 other artists working in the building there
is a real sense of community. “It’s a really healthy
environment, with a real diversity of ages and artists. We
have our own rooms, own door spaces, but you also know
that all around you other artists are working things out.
That’s a nice feeling. And there are also communal spaces,
where you can bump into each other. There’s a lot to be
said for spaces that generate conversation.”
It was the team at Temple Bar Gallery + Studios that
curated Gather, her exhibition for the Venice Biennale.
“That wouldn’t have happened without us being in the
building together. It’s a real testament to their dedication
and creativity.” What was it like to represent Ireland?
“It’s a bit surreal,” she says. “I went there for the opening
in April and I have not been back since, but every now
and then I catch myself, and think, there are 2,000 people
viewing my work a day.”
The exhibition of steel, stone, wood and glass, shaped
to create a series of sculptures, conveys what O’Malley
describes as “sensations of touch, and more: of grabbing,
holding, caressing surfaces, offering moments of tether.” It
comes home later this year and will show in venues around
Ireland including the Ballina Arts Centre, O’Malley’s
home turf, where she will be in conversation with the
writer Eimear McBride. How does Mayo find its way into
her work? “I’m constantly trying to tease that out,” she
says, referring me to a moving video of Nephin she made,
following her father’s passing, on her website.
For now Dublin is home. She loves being in town. “I
can walk from my home to my studio. And I can pop out
to Capel Street for materials, I can call in to some of the
galleries, attend talks, get a book. I love the access of the
city. I love being part of its creative life.”
With two years of a three year tenure at the studio
behind her, whenever she thinks about the final year being
up, she feels a slight edge of panic. “It’s an incredible thing,
that these bright heated spaces are available in the heart of
the city.” All around her, other artists are fleeing Dublin’s
rents. “I’m on the edge of that. I really am.”
niamhomalley.com
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OPINION

“Reporters don’t ﬁt
the stereotype of reporters.” All the President’s Men director Alan J Pakula

Fifty years on from Watergate, Lise Hand reflects on a defining moment in
investigative journalism, both on and off the screen.

I

t was a two-reporter race to the Evening Herald
newsroom door and my colleague – we’ll call him
Brendan – won by a short brass neck. This was a
disaster. The first person to arrive for the 7am early shift
got the cushy number, dialling around the city and main
county Garda stations to check if any newsworthy holy
hell had broken loose overnight on their particular patch.
It was a restful task, especially communing with stations
on the far side of the Shannon. “Morning guard, anything
happening?” “Divil a bit. All quiet on the western front.”
The unlucky sod who came second through the door
was invariably dispatched to the scene of some piece of
shenanigans, no matter how unglamorous, in the hopes it
would yield an early front page splash.
The news editor – we’ll call him Martin – handed
me a scribbled address and a taxi voucher. “There was a
machete fight last night out in Coolock. Go check it out.”
Behind him, the window rattled with pre-dawn November
wind and rain. Brendan smugly headed for his desk.
Martin stopped him in his tracks with the dreaded five
words. “Don’t take off your coat,” he barked. There had
been a fire in a school in Harold’s Cross. A prefab had
burned down. Brendan protested that such a trip
was surely pointless. Nobody perished, nor was even
slightly singed.
The news editor was unmoved. As we both trudged
gloomily towards the exit, Martin, with timing worthy of
tv newsman Lou Grant, fired off his parting shot. “And
Brendan – don’t come back ’til you’ve found me a hero.”
It was, I pondered dejectedly, far from this class of
reportage that Woodward and Bernstein were reared.
And my horrible morning was partly their fault. Nor had
I been alone in having my head turned by their heroics
when at an impressionable age. Newsrooms spanning
several continents were – and still are – populated with
wannabe Bobs and Carls who had sprinkled stardust over
the black-and-white world of inky-fingered wretches.
Journalists usually got a bad rap on screen, often
portrayed as shouty fedora-wearing rabble, leering
drunken sots or unprincipled muckrakers – the latter term
popularised by American president Theodore Roosevelt
who remarked in a speech that “the men with the muck
rakes are often indispensable to the wellbeing of society –
but only if they know when to stop raking the muck.”
It was an observation which perfectly summed up the
mixture of hostility, disdain and wariness long directed
at the profession by those in power. Muckrakers were
necessary weevils.
Then along came Batman and Batman, lifting the lid on
corruption in Gotham DC, kicking ass and taking names
and flying the flag for journalism. It was a bit deflating
when a few weeks ago, a 50th anniversary passed with
far less palaver than it deserved. On Sunday 18 June
1972, a story appeared on the front of The Washington
Post headlined ‘5 Held in Plot to Bug Democrats’ Office
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Here’. There was a single byline, that of police reporter
Alfred E. Lewis, but in fact, eight reporters had worked
on the story of a break-in at the office in the Watergate
building. Two of those journalists, Bob Woodward and
Carl Bernstein would team up to pursue the most famous
and arguably the most consequential news investigation in
modern journalism.
But what is it about the unravelling of the Watergate
scandal which has managed to fascinate the public for over
five decades?
The most obvious reason was that it toppled a figure
of immense power, a US President, Richard Nixon and
dismantled the dangerous high-level cabal within his
administration which had gone rogue and attempted to
cover up nefarious activities and abuses of office.
Like all great dramas, it built slowly but inexorably.
It was a story which unfolded painstakingly over a
protracted period of time, beginning not with a bang but
with the muffled click of a picked lock in a building in
Washington DC in the early hours of 17 June and ending
with the unprecedented, extraordinary resignation of the
37th President of the United States on 9 August 1974.
It may have been the grinding of the wheels of justice
and constitutional imperatives which eventually did for
Tricky Dicky, but it was reportage which set those wheels
in motion.
The dramatic denouement was partly the result of
dogged spadework by the two reporters who endured
both personal attacks from White House officials as the
wagons were circled around their beleaguered boss and
outright scepticism from other media organisations who
initially dismissed the break-in as a nothingburger.
It was a good versus evil thriller peppered with
setbacks, skullduggery, secret assignations and sinister
politics, set against the turbulent backdrop of the
Vietnam War.
In 1973, when the scandal was raging and the stain

did he know it?” – a question still regularly recycled in
various political gladiatorial arenas.
Unsurprisingly, Woodward and Bernstein swiftly
knocked out a book on their crucial role in uncovering the
cover-up, All The President’s Men which was published in
the summer of 1974, shortly before Richard Nixon lost
his desperate battle to cling to power.
The style of the book was matter-of-fact. But not even
the prosaic language could diminish the palpable sense of
threat and fear which enveloped the two reporters as their
revelations rocked the administration.
Towards the end of the book, they recount how after
a late-night meeting with his most sensitive source Deep
Throat (decades late, former FBI associate director Mark
Felt revealed he was the unnamed contact), Woodward
summoned Bernstein over to his apartment.
“At his dining room table, Woodward typed out a note and
passed it to Bernstein.
Everyone’s life is in danger.
Bernstein looked up. Has your friend gone crazy? he asked.
Woodward shook his head rapidly, indicating to Bernstein not
to speak. He typed another note.
Deep Throat says that electronic surveillance is going on and
we had better watch it.
Bernstein signalled that he wanted something to write with.
Woodward gave him a pen.
Who is doing it? Bernstein wrote.
C-I-A, Woodward mouthed silently.”
Equally unsurprisingly, the movie rights to the book
were snapped up by actor Robert Redford. The 1976 film,
directed by Alan J. Pakula with a screenplay by William
Goldman, was a tour de force, accurately capture the
tension, the paranoia and the atmosphere of a newsroom.
The film makers went to great lengths to nail this
authenticity. Preparing for their respective roles as
Woodward and Bernstein, Redford and Dustin Hoffman
haunted The Post’s offices for months, sitting in on news

The portrayal of WOODWARD and BERNSTEIN’S
BRAVURA FEAT of JOURNALISM on-SCREEN had
a LASTING CULTURAL impact”
of Watergate was seeping under the door of the Oval
Office, Americans were riveted by the Senate Committee’s
televised hearings which were carried live on all the major
networks – some 319 hours were broadcast overall, and 85
per cent of US households watched some portion of them.
It was pure theatre; the hearings made a star out of
Sam Ervin, the committee’s deceptively folksy chairman
who demanded, “What did the President know and when

conferences and watching reporters at work. And when
the paper denied the production permission to shoot in
its newsroom, set designers took measurements of the
newspaper’s offices and photographed everything. Boxes
of trash were gathered and transported to sets recreating
the newsroom on two sound stages in Hollywood’s
Burbank Studios at a cost of $200,000. Replicas were
made of outdated phonebooks and 200 desks were bought

ROBERT REDFORD, RIGHT, AND DUSTIN
HOFFMAN, LEFT, PORTRAYED WASHINGTON
POST REPORTERS BOB WOODWARD AND CARL
BERNSTEIN IN ALAN J PAKULA’S 1976 FILM ALL
THE PRESIDENT’S MEN. (PHOTO BY WARNER
BROS./GETTY IMAGES)
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RICHARD NIXON ADDRESSING THE WHITE
HOUSE STAFF UPON HIS RESIGNATION AS
PRESIDENT OF THE UNITED STATES ON 9
AUGUST 1974.(PHOTO BY KEYSTONE/HULTON
ARCHIVE/GETTY IMAGES)

from the same firm that suppled desks to The Post and
painted the same blue and green colours as those of
the newsroom.
An entertaining piece in The Washington Post in 1975
on the unlikely collision of the worlds of news-gathering
and film-making which was unfolding in the newsroom
reported: “The portly science reporter had returned to
his desk at The Washington Post after a week away. His
typewriter ribbon was a gnarled mess. He saw ‘a scruffy
guy in jeans’ standing nearby, thinking ‘this was a new
copy kid,’ asked him to change the ribbon. It wasn’t a new
copy kid. It was Dustin Hoffman.
“On another day, high schoolers were touring The
Post and spotted Robert Redford standing in an office.
They rushed forward, pocket cameras clicking. “Wait,”
a reporter said to them, ‘Here’s the real Bob Woodward.
Don’t you want a picture of him?’ ‘No,’ one youngster
replied, and they rushed on.”
The paper’s legendary editor Ben Bradlee was
reportedly somewhat unimpressed when Jason Robards
who was playing his character, showed up in the office
to research the role. “Just don’t make me look like an
asshole,” Bradlee warned the actor.
Not only did Robards avoid making the editor look
like the offending orifice, but he won the Oscar for Best
Supporting Actor in 1976. The film was a box-office hit
and went on to gross $70m worldwide.
While the political ramifications and fallout from the
Watergate scandal were far-reaching, the portrayal of
Woodward and Bernstein’s bravura feat of journalism on
screen had a lasting cultural impact too. Hollywood wasn’t
slow to recognise the box-office potential of movies
featuring fully-paid members of the awkward squad who
raked high-level muck, waded through conspiracies and
worried the elite.
Among the slew of newshound films were 1979’s
The China Syndrome starring Jane Fonda and Michael
Douglas about an investigation into a nuclear power
plant accident (spookily, twelve days after its release
there was a nuclear accident at Three Mile Island in
central Pennsylvania); 1999’s The Insider, a fictionalised
account of a 60 Minutes report about a tobacco industry
whistleblower, with Al Pacino as award-winning journalist
Lowell Bergman, and 2015’s Oscar-winning Spotlight,
the true story of The Boston Globe’s investigation into
sexual abuse in the Catholic church which echoed All the
President’s Men, showing how determined and painstaking
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is triggering layoffs and causing foreign bureaus to
be shuttered, causing years of hard-won institutional
knowledge to walk out the door. Clueless editors seem
more obsessed with awards than news, blithely telling
their overworked staff to “do more with less”.
But it’s not all bad news. Fifty years on, Bob Woodward
and Carl Bernstein, the Stadler and Waldorf of the
Awkward Squad, are still working to deadlines and still
poking sticks at poobahs. When Donald Trump moved
into the White House, they saw the ghost of Richard
Nixon rise from its crypt. Last month the bylines of the
double-act once dubbed ‘Woodstein’ again appeared in
The Washington Post which concluded, “Both Nixon and
Trump have been willing prisoners of their compulsions
to dominate and to gain and hold political power through
virtually any means. In leaning so heavily on these dark
impulses, they defined two of the most dangerous and
troubling eras in American history.”
Back in a Dublin newsroom on a bitter winter morning
as two reporters were dispatched to an unpromising fire
and an unglamorous fight, one of them remembered a
scene from All the President’s Men, when one of the metro
editors Harry Rosenfeld pleaded with managing editor
Howard Simons to give newbie reporter Woodward a
chance to team up with Bernstein to do a bit of digging
on the Watergate story.

CARL BERNSTEIN AND
BOB WOODWARD

“He saw ‘a SCRUFFY GUY IN JEANS’ standing
NEARBY, THINKING ‘this was a new COPY KID’,
asked him to CHANGE the RIBBON. It wasn’t a NEW
COPY KID. It was DUSTIN HOFFMAN”
reportage took on a hugely powerful organisation.
Of course, as most journalists (including this one)
swiftly discovered, newsroom life wasn’t like that in
reality. Not all reporters wear capes – far from it. And
in recent years the news landscape has been utterly
transformed by technology, social media and brutal
economics. Fifty years after its portrayal during a golden
era for print, the newspaper industry is radically different.
A more depressingly accurate picture of the state of play
was painted in the fifth season of HBO’s The Wire which
was set in the fictional newsroom of the Baltimore Sun.
Praising it for its accuracy, a Variety journalist wrote: “The
Baltimore newspaper featured in the series is fraying at
the seams. Belt-tightening by faraway corporate owners

Harry: This guy has busted his ass
Howard: He’s been on this paper for only nine months, what’s
the matter with you?
Harry: He’s a humper
Howard: Well what’s he been writing about? Ratshit in
restaurants. The guy’s had no experience.
Harry: He got some of ’em closed, didn’t he?”
Maybe, I thought, this journalism lark matters.
And maybe, just maybe, there’s hope for Brendan and I
after all. ●
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BEAUTY

The BEST of
SUMMER BEAUTY
This season, we are enjoying beauty for its own sake, says Laura Kennedy. Here’s the Irish
Tatler edit of the very best in beauty that summer has to offer.

S

ummer is the best season for beauty. Don’t get me wrong. The other three have
their benefits, but for a die-hard beauty fan, this time of year is when the good stuff
happens. The world is suddenly ring lit with warm, bright light, so skin and makeup
instantly look better. Colour and a slightly more adventurous approach to both fashion
and makeup feel more natural and less performative, and we all look slightly better while
wearing slightly less. In winter, the idea of an aquamarine eyeliner seems unhinged, but
now? Not so much. This year, there is a collective sense of appreciation in the air. While
the world is certainly not at its best just at the moment, after a hard few years of focusing
solely on survival, we are starting to feel entitled to find the joy in things again, and
I’m all about it. Not the fractured, sybaritic ‘all I have in life is Netflix and delivery Egg
McMuffins to distract from the fact that I miss my family’ frenzy of the past couple of
summers, but an ebullient joy that feels full of legitimate possibility. We can travel again.
There are people to see and experiences to take advantage of. This sense of an
open horizon reaches into every part of life, and it has certainly been reflected by the
beauty industry.
There has been an explosion of seasonal launches this year. So many, in fact, that sifting
through them to find the very best is quite challenging. Perhaps it’s just my own joy
talking, but I can’t recall a better summer of beauty in the last decade. Working through
every new launch is of course a difficult job (it isn’t), but someone has to do it as a national
service for the people of Ireland. Selflessly (selfishly), I valiantly volunteered for the job.
If you need me, you’ll find me with my arms swatched up to the shoulders with warm and
bright colours. At one point I ran out of space and had to swatch lipstick onto my shins.
It was brilliant. The result is a list of products that should see you joyfully through to the
autumn and beyond. Your colour, travel beauty and suncare needs are all covered. Here’s
the summer beauty edit for 2022.
1 Posh Gloss Spritz, €30, Victoria Beckham at
victoriabeckhambeauty.com
No one does a nude lip like Victoria Beckham, and the low commitment,
casual ﬁnish of a neutral gloss is perfect for summer. our new shades
of the widely lo ed osh loss ha e been released for this season. All
make for a attering, subtle enhancement to the warm, bronzed tones
of summer makeup, but you don’t ha e to worry about top ups or colour
fade after eating, plus as glosses go, it’s non sticky. icante is a perfect
peachy summer shade.
2 Après Sexe Texture Spray, €12, Andrew Fitzsimons at Boots
ussy hair is both undesirable and impossible to keep in summer
humidity. ou want a style that stretches as you sweat, swim and go
about your life. his texture spray from Andrew itzsimons, rish hair
guru to Megan ox and the ardashians among others), is it. t gi es hair
instant body and a tousled ﬁnish that will only get better with wear. So
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chuck your hair into a swimming cap and ha e fun in the knowledge that
it will still look artfully undone when you’re ready to unleash it.
3 Solar Radiance Hydrating Cream Highlighter, €30, Rose Inc at
Space NK
Cream textures will always offer more ersatility and forgi ing application
than a powder. hey’re also kinder to the lazier amongst us me), and
those who don’t want to tra el with a brush wardrobe. his beautifully
el ety cream highlighter comes in ﬁ e shades and looks best pressed
into the skin with clean, warm ﬁngers. t has a mild blurring effect as
an added bonus, gi ing a gently airbrushed ﬁnish to the skin. British
model Rosie untington Whiteley is the brand founder, and while this
highlighter sadly can’t grant us all her famed cheekbones, it does impart
some of her chicness.
4 Richard Quinn Tuberose Angelica Design Edition Ceramic Candle,
€106, Jo Malone London
o Malone ondon ne er really gets it wrong, and their limited edition
collection with designer Richard uinn is no exception. his bountiful
white oral scent with spicy undertones of angelica is good enough to
wear, but the elaborately decorati e oral ceramic candle is the perfect
accompaniment to summer e enings. or extra indulgence, light it
outdoors on a still summer e ening with friends.
5 Les Beiges Healthy Glow Bronzing Cream, €46, Chanel
Despite the legions of lo ely offerings that ha e followed, the ultimate
bronzer still holds the top spot. A stiff but blendable cream that dries
down to a seamless matte ﬁnish, it looks like sun on skin. t’s a ailable
in three shades – bronze, medium bronze and deep bronze. he lighter
shade can work on e en the palest skin if applied with a light hand.
he ﬁnish it gi es creates a sort of expensi e looking, chiselled face, as
though you’re carrying golden hour around with you.
6 #FauxFilter Luminous Matte Liquid Concealer, €29, Huda Beauty at
cultbeauty.com
his concealer is sensational. t blends uda Beauty’s name making gift
for full co erage with a seemingly impossible lightness of texture. f your
skin is on the dry side, don’t be put off by the word matte’ in the name.
his glides on beautifully and blends seamlessly into makeup. Another of
the brand’s strong points is shade ariety – with twenty nine options, this
concealer works for e eryone and is as effecti e under eyes as it is
on blemishes.

1

7 Mango Thai Lime a Paintbrush Gel, €50, Jo Loves at Space NK
The ultimate summer fragrance, this perfectly encapsulates the
crisp, juicy, sun-soaked atmosphere of a particularly good holiday.
Its complexity sets it apart from the typical fruity seasonal fragrance
offering. Mango is an irresistible summer scent but anked by the
sharp warmth of torn herbaceous basil, the nip of lime and a spicy
jolt of pepper, it becomes instantly grown-up and sophisticated. The
paintbrush delivery method makes it ideal for travel or a basket bag
(Loewe, ideally) on a hot day.

2

8 Vinylux Weekly Polish in Cream Puff, €15, CND at lovecnd.com
White nails – on hands or feet – are the ultimate in clean summer chic,
but the tone must be right. The more tanned (go faux), naturally olivetoned or deep your skin is, the better white nails will contrast against
the skin and glow. While gel nails are de rigueur now, getting to a
professional isn’t always possible. This standard polish is long-lasting
and effective. Just make sure to pair it with a base and top coat for that
professional looking, plump and glossy ﬁnish. ot all rish people are
gifted with olive-toned skin. If, like many of us, your skin has a slightly
pinker undertone, opt for a warmer, creamier white like this one, which
atters much more than a cold bluish white.
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9 Tint & Glow, €25, Sculpted by Aimee
A lighter, more sheer base is most attering in the bright light and
direct sun of a warm summer day – heavier, winter-appropriate
foundations will settle and mottle in hot weather, migrating from one
area to another and generally not looking like skin. This tinted base from
Irish brand Sculpted by Aimee offers enough coverage for a perfected,
glowing ﬁnish, but still looks like skin e en in the brightest light. t
recently expanded its shade range, which is excellent news if you’re on
the pale end of the spectrum. The perfect summer buy.
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10 Beautiful Skin Sunkissed Bronzer, €52, Charlotte Tilbury
A meanly-scaled bronzer is not worth having. A decent bronzer will
be bountifully proportioned – sufﬁciently large to get you through to
autumn and to use on the body as well as face. Smartly placed bronzer
on the chest, collar bones and shoulder area ensures a seamless match
between face and body, if you like false tan. This big cream offering
has a sophisticated texture, a oiding the more difﬁcult application and
sometimes less attering ﬁnish of a powder. t will last an age.
11 Thrill Seeker Mascara, €14, Rimmel at pharmacies nationwide
If you lighten other makeup textures for summer, heavy mascara can
have an uncanny valley look. That doesn’t mean that you necessarily
need to part with a mascara that creates big lashes. This one creates
volume and length but without endowing the lashes with that
thickened crispiness that never looks like a natural lash. This isn’t the
mascara for someone who wants a completely natural looking ﬁnish,
but if you lean toward the subtler end of oomph, this is the one.
12 The Light Cream, €155, Augustinus Bader at Brown Thomas
Until now, the iconic moisturiser loved by celebrities like Gwyneth
Paltrow (but don’t hold that against it) has been available in a rich
version and a regular one. Both have a lovely, creamy consistency but
if you have oilier or younger skin, you might prefer something lighter.
his new iteration shares all the beneﬁts of the original moisturisers,
but with a lighter gel texture that feels gloriously unencumbering in the
summer heat. It does its work without getting in your way.
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13 Facial Moisturising Lotion SPF50, €14, CeraVe at selected
pharmacies
This launch has long been requested by fans of the US pharmacy brand,
and it’s ﬁnally here. A moisturiser with sufﬁciently high sun protection
that wears beautifully under makeup is pretty much the holy grail,
but one that costs €14 is even rarer. As facial SPFs go this is faultless. It
doesn’t pill when you apply foundation over it. It leaves skin glossy but
not greasy even if you use a lot of it (which you should with a facial SPF –
enough to run along the length of both your index and middle ﬁngers).
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14 Lip Glow in Lara, €19, Trinny London at trinnylondon.com
A red lip just feels like too much work in hot weather and won’t play at
all well with breakout shine or sweat. Matte textures can feel heavy and
drying in summer heat. f you’re looking for a red with exibility and
ease of application, this is the one. Apply this sheer gloss with a clean
ﬁngertip for a bright wash of summery colour – without the work. ●
13
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Style council
Aveda’s latest haircare launch is
set to be a hot weather saviour
for those of us with unruly hair.
The new Nutriplenish Styling
Treatment Foam, €37, works
hard to ﬁght frizz and contains
a nutrient-rich superfood
complex made up of the likes
of organic pomegranate seed
oil, mango butter and organic
coconut oil to nourish and
add shine. Aveda has long had
a respectable rep regarding
sustainability so unsurprisingly
the foam is 94 per cent
naturally-derived and comes in
a 100 per cent post-consumer
recycled bottle. It’s also
manufactured using renewable
energy at Aveda’s primary
facility. Stockists include Aveda
salons and aveda.co.uk.

1

2
No Sweat
Continuing its impressive strides in sustainability Irish
brand The Handmade Soap Co has just launched a
completely compostable deodorant – a world ﬁrst.
The Anam deodorant was three years in the making
and contains natural ingredients such as sage leaf
extract and zinc salt and is both Ecocert and Cosmos
accredited. When you’re ﬁnished with it, you can
simply pop the product and all the packaging in your
food bin, the brand says. It’s RRP €17.95 and stockists
include including Brown Thomas, Kilkenny Design and
thehandmadesoapcompany.ie

The thoughtful (beauty)

SHOPPER
BEAUTY

This month’s green essentials for face, hair
and body. By Brenda McCormick

3

Bright and beautiful
This revitalising glow-boosting moisturiser is a new
addition to Sunday Riley’s C.E.O range. A perfect
texture for summer (or if you’re not keen on richer
moisturisers) C.E.O. Afterglow Vitamin C Brightening
Vitamin C Gel Cream, €68, contains THD ascorbate, a
high-potency form of vitamin C, to brighten, sodium
hyaluronate to help draw moisture into the skin
and antioxidant-rich lutein which offers blue light
protection. It’s also vegan, cruelty-free and made in
keeping with the brand’s B Corp certiﬁed standards.
Available at Space NK. spacenk.com

Fab ﬁve
If you’re paring back your makeup routine for the
summer months, Sorted Skin’s clever 5 in 1 Anti-Redness
Day Cream SPF50, £29.99, could make it a little easier.
The nourishing cream contains prebiotic ingredients
that work to calm irritated skin but it also has
microcapsules which release a layer of pigment to help
conceal redness and even out the complexion. There’s
protection against UVA/UVB and blue light in there too
and the brand prioritises environmentally-friendly and
sustainable processes where possible. sortedskin.com

4
Little wonders
A travel set isn’t just useful for, well, travel. It can also be an
easy way to test a brand without a big ﬁnancial – or product
– commitment. This little gem from Nunaïa, a cult Irish
skincare brand, is a case in point. The Ground Mini Ritual Set,
€28, is housed in a reusable certiﬁed organic cotton pouch
and contains a 14-day supply of Nunaïa’s award-winning
Nourishing Radiance Serum (5ml) and Superfood Cleansing
Balm (15ml). There’s also a super-soft facial cleansing oval in
there to maximise your cleansing routine. nunaia.com
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Happy face
The skin’s microbiome is an increasing focus for the
world of skincare as this part of the body’s ecosystem
is key for maintaining happy, healthy skin. Irish brand
Sásta is putting the microbiome front and centre
with its Microbiome Booster Serum, €45. It’s the
brainchild of skin therapist Michelle McDonald and
business partner Dr Brian O’Rourke and the product is
formulated, produced and ﬁlled on McDonald’s family
farm in Co Laois. The serum contains ectoin, a protective
biomolecule, prebiotic cottonbloom extract and antiirritant lactobacillus ferment lysate which can help with
collagen production. sastaskinhealth.com

THE TREATMENT  Tailored facial
at Floraison

BEAUTY

Is Dawn Hill Ireland’s best facialist? Elaine Prendeville braved the waiting list to find out.

S

ometimes skin craves the old-fashioned treatment.
Not the machines, or the laser beams, but pure
nourishment, and that’s especially true in drier
months. This is the pared back, fewer-frills philosophy
that guides Dawn Hill’s business, Floraison. It’s seen the
facialist recently rent out chambers on Fitzwilliam Square
in Dublin 2, and assume a waiting list that snakes into
next season. “I started Floraison three years ago,” Hill
says, “mainly visiting client’s homes.” Post-lockdown the
business has boomed, more than making the case for her
Dublin 2 headquarters, and affording Dawn Hill’s name

uses, and features stunningly authoritative analysis from
Hill. In my case, specific products were broken down
into their constituent ingredients, with advice dispensed
on what to use less of, what to use more of, and tips on
frequency of use for discrete products, some of this at
variance with the product line’s recommendations. It’s
a skincare diagnostic service that prompts a rethink of
beauty marketing blurbs, and one that works thanks to
Hill’s immense knowledge. From there, it’s to the bespoke
facial, and here there is no playbook. “The term ‘bespoke’
is thrown around so much now in the facial world,” Hill

“It’s a SKINCARE DIAGNOSTIC SERVICE that PROMPTS a
RETHINK of BEAUTY MARKETING BLURBS, and ONE
that WORKS thanks to HILL’S IMMENSE KNOWLEDGE”
a near-mythic aura. A facial with Hill is life-changing, a
friend who’s very serious about skincare whispered at me.
My undereye bags were packed and ready for lift off.
The first breath of fresh air at Floraison comes with
the surroundings: light, bright, unfussy. These adjectives
extend to Hill herself, who starts by cutting to the quick.
Floraison’s objective is to empower clients to become
“masters of their own skin”, she tells me, which means
understanding what an individual complexion requires to
make it bloom (Floraison meaning bloom in French). This
starts with a review of the products a client currently

says, “but we honestly have no clue what we’ll do with
your skin or what products we’ll reach for until we see you
and work on it.”
Happily bundled up in the heated treatment bed, it was
time for the skin-witchery. The next 90 minutes mostly
includes things I know nothing about – various potions
and lotions from a mix of brands (including the cult
Californian brand Vintner’s Daughter and the Floraison
exclusive, Deviant Skincare), some masks, and some light
therapy. There’s an emphasis on contouring and facial
sculpting throughout, with Hill seemingly determined

to knock five years off my face through force of will
and fingertips. Post-treatment, my skin feels peachy and
my eye contour area is decidedly up. I look three years
younger, or thereabouts. A week later, that’s how I remain.
While keen to stress that “we don’t do sales targets”,
Hill and team can report a robust business in product
sales based on those individualised prescriptions.
Floraison stocks Biologique Recherche, the powerful
if expensive French skincare brand that’s available in a
small number of locations in Ireland; Manasi7, a Swedish
organic makeup collection that offers simple, blendable
complexion enhancers, and Deviant Skincare, the UK
line that’s exclusive to Floraison. “We chose to launch
Deviant recently after falling in love with the brand two
years ago,” Hill says. “I’ve been using their Cleansing
Concentrate since then and I knew that I had to bring
this brand to Ireland. The founders are ahead of the
curve when it comes to formulations, meaning this brand
absolutely won’t stay niche for long.”
Under Hill’s guidance I’ve been using the Enzymatic
Cleansing Oil by Deviant Skincare for the past week.
Containing camellia, perilla and borage seed oils, plus
papaya and pineapple enzymes, my complexion has been
clearer and brighter so far, and I’ll be sticking with this
cleanser for the foreseeable. Their Pigmentation Corrector
Serum is meanwhile next on my list, but that purchase
made be easier said than done. “That serum has already
sold out twice for us,” says Hill, “with clients buying in
bulk.” A sign of the times, perhaps, or testament to Dawn
Hill, the smartest skin witch in town. ●
floraison.ie
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DREAM WEAVER
Barikisu Ali Telfer, founder of Sahara, tells Brenda McCormick how traditional
handmade baskets from her native Ghana kickstarted her Irish interiors business.

I

f you had dandered down Dublin city’s Wicklow Street
over recent weeks you might well have been stopped
in your tracks by a pop up store packed full of colour,
crafts and greenery. It came courtesy of Sahara, an interiors
business based in Dun Laoghaire, Co Dublin, which has
a growing fanbase thanks to its array of artisan African
baskets and carefully selected pieces from Irish makers.
Sahara is the brainchild of Barikisu Ali Telfer, who is from
Wa in northern Ghana but was raised in Bolgatanga (Bolga
for short). Living in Ireland since 2013 with her husband and
young son, Ali Telfer often brought traditional Bolga baskets
from Ghana – named after the place from which they hail –
back to Dublin. The baskets are hand woven from elephant
grass with natural dyes and each one is unique. They’re
made by a community of skilled craftswomen with whom
Ali Telfer has a close relationship. Through Sahara she hopes
to help these entrepreneurs to grow their businesses and to
support community development projects in Africa.
The baskets are multi-use by nature and Ali Telfer used
her own baskets while grocery shopping in Dublin – “I
leave them in the car,” she says. She found that people often
asked about them and the interest was such that the idea for
a business was born. “When I’d go shopping, I’d get people
asking me, where did you get that basket? How can I buy
one?’,” Ali Telfer says. “So I spoke to my husband and said,
I get asked a lot about these baskets. It could be a way of
getting work for people to do back home.
“I have direct contact with some of the weavers in Ghana,
some are family or family friends, so I spoke to a few and
asked if I could place some orders just to try my hand at it.”
The key factor for Ali Telfer was getting the baskets in
front of potential customers so she scouted around for a
bricks-and-mortar location. “I was looking for somewhere
to sell them,” she explains, “because I think you need to
see them to appreciate the quality of the work and how
unique they are.” A pop up shop in Dun Laoghaire provided
the perfect opportunity in 2019 and the experiment was a
success. “The feedback was great,” Ali Telfer says. “People
loved the baskets so I thought, okay, that works.”
It was such a success that Ali Telfer gave up her job in
retail to focus on what became Sahara. Dun Laoghaire has
since become a permanent home for the expanding business
– along with a growing website. The recent pop-up store
in Dublin city centre saw the baskets, interiors pieces and
African prints sit alongside vibrant greenery from Nicely
Plants (Instagram @nicelyplants) and introduced Sahara to
a new audience.
Mindful that people only need a certain amount of baskets
– no matter how beautiful or thoughtfully made – Ali Telfer

knew that she would have to expand to keep customers
coming back. “I thought, okay, I’m big on the baskets but I
have to mix them with more interesting stuff for people. So I
went into fashion and homewares.”
Along with crafts sourced from places like Niger, Mali, the
Ivory Coast, and Ghana, there are also artisan pieces made
in Ireland. Ali Telfer works with Emerald & Wax by Virtue
Shine (@emeraldandwaxbyvirtueshine) which produces
handmade garments in bold prints and Atelier V Designs
(@atelierv_designs) a Wicklow-based jewellery brand and
she is on the lookout for more
Irish brands to take on.
“WHEN I COME
Full of colour and
INTO MY SHOP
craftsmanship, from vibrant
AND SEE ALL THE
fabrics to those Bolu baskets,
Sahara is a little bit of Africa in
THINGS AND THE
a corner of Ireland. “It’s been
COLOUR I FEEL
great,” Ali Telfer says. “I’ve met
LIKE I’M HOME”
a lot of people who have been
to Africa and I’m always happy
to have a chat with them about their experiences. Almost
everyone I’ve spoken to who has been there has loved it.
And for me, when I come into my shop and see all the things
and the colour I feel like I’m home,” she laughs. “I tell my
husband, even though I miss my family, sometimes I just
don’t miss home.
“Anybody who comes into the shop has to talk about the
colours,” she adds. “I get lots of compliments about that and
people say, ‘we need more of this in Ireland’. I love that.” ●

SHOP THE LOOK

Sahara, 69c Georges Street Upper, Dun Laoghaire; Co Dublin;
sahara.ie

HOME
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Ali Telfer
champions
African and
Irish craft

Safari folding fan, €26.50, Emerald and Wax Designs
at emeraldandwaxdesigns.com; Wobster table lamp with
Sama empire shade, £199, Pooky at pooky.com; Bolga woven
vessel, €150, Sahara; Monstera Deliciosa, €15, Nicely Plant
at nicelyplant.ie; olive ash bowl, €95, Eoghan Leadbetter at
eoghanleadbetter.com

LAS ETNIAS BY EDUARDO KOBRA

EDUARDO KOBRA

BOCAS TRIPTICO BY CHRISTINA OITICICA

DEFINING SUSTAINABLE ART
AND DESIGN
Sustainable art and design can be defined
as work created in harmony with the key
principles of sustainability, which include
our natural world, social justice, nonviolence and grassroots democracy. Works
are deemed sustainable if they are made up
of eco-conscious and/or upcycled materials,
leftover materials, and objects potentially
classified as ‘waste’ and are made through
processes that do no harm to our planet’s
already overly stretched resources. These
creations, along with the ways they are
made, seek to highlight the stark reality of
our world today.
In a nutshell, if we imagine sustainability
within a framework of ethical art connecting
nature, math, science, politics, fashion,
aesthetics and social participation, then the
field widens to include everything from
the Parthenon to natural collage work by
Christina Oiticica, a Rio de Janeiro native
artist with a tremendous focus on footprintfree art.

LAS ETNIAS BY EDUARDO KOBRA

Consciously Craving…

SUSTAINABLE
ART & DESIGN

JUMP THE HEDGE BAG

most innovative spaces for sustainable
artists to showcase their work.
The inaugural event happened last
year and a total of 145,000 people
visited Vallisaari. In addition, the
biennial provided art experiences all
around Helsinki. This contemporary
arts and design event is setting the
example for future international
exhibitions as a climate-neutral affair.
Using only 20 per cent of the land
and placing artworks along preexisting paths, the event ensured that
the heritage and biodiversity of the
territory were not comprised. They
also measured its carbon emissions,
from waste to energy consumption.
BECOMING AN
ENVIRONMENTALLY
CONSCIOUS ART LOVER
Support artists who use their work
to highlight pressing social issues.

THE REFUNK TEAM

T

he concept of green living has become
an increasingly popular topic, and
the world of art and design is no
exception. As people all over the world
become more aware of our collective need to
protect the planet, we are seeing a growing
number of artists embracing this concept
and working in the realm of sustainability.
But don’t be fooled, sustainable art and
design practices aren’t exclusively linked to
using natural materials, non-toxic paints or
even waste to create beautiful things…

By using powerful imagery, colours, and
hues, artists can showcase what’s happening
in society and make us hone in on issues
like women’s safety, inequalities, racial
challenges and climate change. Check out
Eduardo Kobra’s illustrious murals such as
ENVIRONMENT
Las Etnias (The Ethnicities). This piece lined
the entire Olympic Boulevard at the 2016
Rio Olympics – an amazing celebration of
human diversity.
Looking for unique furniture pieces
with a low footprint and extra style?
Irish homegrown platform ReFunk
(refunkupcycling.com) is a great place to
start. Or try some trainers by Irish brand
Sampla (samplafootwear.com) made from
leftover apple waste.
Sustainability in art and design connects
For a decoration piece packed with history
and pre-loved character, vintage art is a
nature, maths, science, politics, fashion,
great way of going about it, Bank and also
aesthetics and social participation says
Vintiques by Dee, both in Dún Laoghaire are
Pat Kane. So where do you begin?
really good resources for this. Swapping art
with friends or family members is a savvy
sustainable approach too.
Sculptures made from recycled
“SUPPORT
and reclaimed materials are
WHAT ABOUT
ARTISTS WHO
much more available now
SOCIAL
USE THEIR WORK
(Glint Glass, glintglassstudio.
IMPACT?
com are one of my go-tos)
TO
HIGHLIGHT
By using art as an
and if purchasing new art
PRESSING SOCIAL
innovative medium
try and buy pieces made
for awareness,
ISSUES”
from natural pigments. I love
artists have
Malú’s work – her business is
become advocates,
called
Talú
(talu.earth)
and also Liz Walsh
highlighting and challenging
textiles
(lizwalsh.ie)
or
items
woven from
some of the biggest issues of
seagrass or bamboo – Kathleen McCormick
our time. Fantastic work is taking place
(kathleenmccormickbaskets.com) is a master
all over the world, and one to highlight
basket weaver.
is the Helsinki Biennial, one of the

At its essence, sustainable art and design
speaks to social justice and environmental
awareness. It’s fair wages above astronomic
profits. Uniqueness above mass production.
Quality craftsmanship above mindless
consumption. And transparency above
everything. ●
For more on sustainable living, find Pat on
Instagram @iampatkane
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Cloudridge
hiking boot,
€200 by On at
on-running.com

LIVING

THE
LUXE RADAR

Above: Blunt umbrella, €82
at bluntumbrellas.co.uk

Summer adventures needn’t jettison style in favour
of the functional. Jillian Bolger tracks down the
world’s best activity gear to put the great into your
great outdoors.
Luxe Radar’s old-school hiking boots served
us well, but they’re a tonne weight and far
too warm in summer. Cue Swiss-engineered
On, whose performance trainers are already
our go-to for running in. The cutting edge
brand uses its patented Cloud technology
to make serious hiking boots that, you’ve
guessed it, feel like you’re walking on clouds.
The Cloudridge is ultra-light, breathable,
agile and highly comfortable while
managing to look smart and stylish. The
hiker almost moulds to your ankle, offering
support without any weight. Made from 10
per cent recycled materials, this is our cool
new boot for summer trails and long evening
walks. €200, on-running.com
With our footwear sorted, we’ve also
found the perfect jacket for hiking: one
that warms us up without weighing us
down. Helly Hansen’s Rapide Lifaloft Air
jacket was designed with insights from the
Seattle Mountain Rescue team and features
PrimaLoft’s revolutionary insulation. The
closest feather-free alternative to down,
Lifaloft’s 100 per cent recycled material
drastically reduces the carbon emissions
in ﬁbre production while being highly
durable and built to last. Offering breathable,
water-repellent warmth without the bulk,
the Rapide Lifaloft Air allows for increased
moisture transfer away from the skin during
high-intensity activities. Ideal for layering up
or down, it’s a sturdy, stylish and sustainable
choice for chilly summer evening hikes,
warming up after watersports or evening
beers on the beach. €250, hellyhansen.com
Billed as the world’s most reﬁned
mountaineering equipment’ Klättermusen
has been making quality outdoor gear since
1975. So when you see their lightweight
backpacks with minimalist styling and
high-tech recycled materials, you know
they’re going to be stand-outs. Luxe Radar
is currently toting its Gjalp backpack, with
Scandi good looks and Swedish practicalities.

Made from 100 per cent recycled fabric,
it’s a multi-purpose bag designed to
accommodate both a 16” laptop, water
bottle, hydration sleeve and trekking poles.
A backpack for all eventualities. €140,
klattermusen.com.
An injury may be preventing us from
marathon-training this year, but Luxe Radar
is still clocking up seafront 10kms in On’s
sleek, chic, streamlined jacket. Waterproof
and windproof, this featherlight anorak
is beautifully sophisticated and smart.
In essence it’s a state-of-the-art running
jacket that’s restrained and sharply tailored
for all-weather running. Using triple layer
technology and vents to keep you bone-dry,

“HELLY HANSEN’S
Rapide LIFALOFT
AIR JACKET was
designed WITH
INSIGHTS from the
SEATTLE MOUNTAIN
RESCUE TEAM”
this is the type of active kit that creatives
and fashion lovers crave – brilliant functional
design that looks good too. It folds up small
and comes in a few classy colours. €359.95,
on-running.com
Should your outdoor jaunts take you closer
to the water, then the RuckRaft is a gamechanger for aquatic adventures. A portable
two piece tow oat for outdoor swimmers, it
packs into a kg package and, once in ated,
has been designed to oat your gear to dry

Left: the XGIMI
Halo+ projector is
a camper’s dream
right: Helly Hansen’s
Rapide Lifaloft Air
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land in a giant drybag. Purpose-built to carry
anything you need, from a tent to picnic,
hiking gear, sleeping bag and backpack,
its superior buoyancy allows it to glide
across the water with minimum drag, even
when loaded with up to 20kg of weight. The
perfect purchase for wild camping, serious
swimming, ﬁnding hidden beaches or
messing about on boats. €191, abovebelow.sc.
Should you fancy a little movie time with
your camping or glamping, then pick up
the sleek XGIMI Halo+ projector. Offering
impressive sound and picture quality, the
portable device’s long battery life makes
it perfect for projecting movies of up to
2.5 hours. Simple to set-up and use, the
Halo+ comes with plenty of internal storage
so you can download ﬁlms to watch in
advance. Projected onto any surface (think
bedsheet/tent/wall) it scales its screen to
avoid obstacles and has auto-correction for
a sharper picture. Clever, huh? €879, global.
xgimi.com.
And speaking of portable wonders, we
recommend splurging on a Blunt, New
Zealand’s high-tech umbrella brand beloved
by the fashion set. With its unique patented
style and shape, each is tested to withstand
the extreme (think wind tunnels, paintballs
and ﬁrehoses ) A ailable in three sizes, with
easy-grip handles, the fun brand delivers
cool colourways including limited editions,
and comes with a 2-year guarantee. €82,
bluntumbrellas.co.uk ●

Above and
below:
RuckRaft and
Klättermusen
offer premium
carry-all
solutions

On’s
featherlight
anorak is a
Luxe Radar
favourite

ADVENTURES IN

Technophobia

Foodmarble’s Aire device aims to take the guessing out of your gut
reactions. You just have to be prepared to face the truth, says Jessie Collins.

F

ood allergy testing has always seemed like something of a scientific
outlier. There was a time when everyone seemed to be offering it,
and as a result everyone seemed to be diagnosed with something.
You were gluten/lactose/wheat/yeast or whatever-intolerant and to be
honest, it was hard to keep up. It has now become part of the mainstream,
with dietary requirements being way more involved and common (I once
had a request for everything-free-from salad from a personality; it was
the most expensive assembly of dry leaves I’d ever seen). But part of the
problem is that while often it is genuine, symptoms are so varied they can
be misconstrued and just missed altogether. This is why back in 2016 when
Aonghus Shortt’s fiancée was suffering from gastric issues and, despite
several invasive medical tests and countless prescriptions making no
difference, he rightly thought there had to be another way.
From a background in tech, he launched FoodMarble in 2018. With
an overarching mandate of cutting-edge digestive health, they created
a consumer device, the Aire (version two launched last spring), with the
aim of helping people find the foods most compatible with their unique
digestive systems. And there is a big and growing gap in the market.
Digestive problems such as gas, constipation and diarrhoea affect millions,
with 15 per cent of people in western countries experiencing IBS, a
severe form of gut sensitivity. IBS is the most common condition seen
by gastroenterologists and one of the most common gastrointestinal
complaints in primary care. It is estimated that 40 per cent of the
population will be affected by one or more functional GI issues in their
lifetime. Still, most gut issues go undiagnosed and Small Intestinal
Bacterial Overgrowth (SIBO) has a reputation for being massively underdiagnosed with some studies showing that 40 to 80 per cent of people with
IBS have SIBO, a serious condition affecting the small intestine.
So what is the Aire? Essentially it’s a pocket-size device delivered to you
(along with carry case), which tracks your response to meals. Working
like a breathalyser it uses the same tech as leading hospitals to measure
methane and hydrogen simultaneously on the breath (high reading usually
means your digestion doesn’t like what you just ate). It then connects to
the FoodMarble App to analyse the data and deliver personalised, real-time
results so you can adjust your diet and lifestyle accordingly.
And if you are prepared to go deep, their 6-Week Discovery Plan is kind
of genius. You’ll use your Aire, the FoodMarble app, and they also send
you a FODMAP (shorthand for certain kinds of carbohydrates) testing
kit, after which you are guided through finding the foods that suit your
gut in three stages: Baseline, Reset, and Discovery. This does require some
commitment though, as the first stage involves regular breath testing and
day-to-day logging. Reset then aims to reduce your symptoms, prepping
you for the Discovery stage where you test FODMAPs – lactose, fructose,
sorbitol, and insulin – and get real intel on what works for you.
The idea is that after six weeks you’ll have a complete ‘Digestive Profile’
and what they say will be a real understanding of the foods that are best
for you. So no more guessing, and alas, no more hiding, which may be too
much knowledge for some, but invaluable to many. The hope is you still
get to eat what you love. I’m still in the Baseline phase so mine’s a fully
dressed, everything on it everything, with all the extras. If I’m going out,
I’m going out in style. ●
AIRE 2, €229, is available on foodmarble.com and amazon.com

SMART THINKING

“WORKING like a BREATHALYSER
it uses the SAME TECH as LEADING
HOSPITALS to measure METHANE
and HYDROGEN SIMULTANEOUSLY
on the BREATH”
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Paradise Found:
Gennadi Grand Resort, Rhodes

A five-star resort on
this Greek island is
matching luxury with
serious sustainability
ambitions, writes
Jessie Collins.

S

ustainable travel is on everyone’s mind, it seems. A recent
survey by global travel network Virtuoso has found that postpandemic, more than 80 per cent of travellers want to travel more
responsibly, with 75 per cent willing to pay more to travel responsibly
if they know how their funds are being used. Enter Gennadi Grand
Resort & Spa in Rhodes, a beach getaway made for the eco-conscious
traveller. Nestled in a seaside village on the south-eastern coast of
Rhodes, the emphasis is on sleek looks and sustainable approaches, with
all 288 rooms and suites designed with eco-friendly architecture (think
slanted roofs to minimise sunlight reflection and optimise microclimate
conditions) and boast open-plan spaces with lavish, modern amenities
and plenty of natural light.
In terms of the hotel itself, it is set right on a private, idyllic beach,
surrounded by verdant gardens (the best time to visit is May when
everything is in bloom). For accommodation, you can choose from
double rooms, suites and double suites, some with private and shared
pools and patios, as well as the
private beach with loungers and full
waiter service. Within the hotel,
the commitment to sustainability is
comprehensive, from the collection
and filtering of rainwater which is
then fed back into the property and
the re-using of in-room amenities
such as refilling shampoo dispensers to
electric transportation services across
the resort and Energy Star-rated air
conditioners in every room.
There are almost too many
dining options to name, from casual
Mediterranean classics and pool-side

street food to international breakfast delights. There are also several
luxury private bars and a modern dining restaurant too. And again, in
keeping with its sustainability promise, ingredients are locally sourced,
supporting farmers in Rhodes, while waste is reduced by using reusable
dishes and utensils. The resort has also recently implemented advanced
forecasting techniques to calculate food production at each eatery so as
to contain its food waste.
There is plenty to do. Yoga and fitness classes are regularly held,
and you can avail of a personal trainer (for a surcharge). There is a
fitness room, an air-conditioned, fully equipped gym in the Spa Centre,
three outdoor freshwater swimming pools, a kids pool, a mini club and
children’s playground for ages four to 14.
The Spa itself is operated by Kozeen Spas and has a heated hydromassage jacuzzi, heated indoor pool, relaxation area, sauna and steam
room. Treatments cover everything from massages to facials to
fitness and hairstyling and use only locally sourced ingredients that
are free from parabens, SLS, MI
(Methylisothiazolinone) or MCI and
are not been tested on animals.
And as if that weren’t enough, the
resort is also planting trees through
the Forest Ambassador programme of
the social cooperative enterprise ‘For
Nature’ with plans to continue with
more environmental actions in the
future. ●

“The COMMITMENT to
SUSTAINABILITY is key, from
COLLECTION and RECYCLING
of rainwater and REFILLING
SHAMPOO dispensers to
electric TRANSPORTATION
ACROSS the RESORT”
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Room rates start from £232 a night for a
double room garden view on a B&B basis.
gennadigrandresort.com

INSIDER’S
TIP

While all the
amenities in the
rooms are Korres,
Gennadi’s spa is
also one of only four
in Europe to offer
vegan treatments.

world for the reader and myself to
live in. I want to take them by the
hand and say: go into that house over
there, or that church, or into those
woods, or follow those people and see
what you find.
The thing I enjoy most about
writing is the time I spend not
writing. It’s good to have a career
that feeds off living. If I don’t live,
if I don’t rest, if I don’t let my mind
wander, if I don’t read, I can’t write. I love that, as an
occupation, writing requires you to live first.
The first time I really encountered the possibility of
death in my mind it seemed to fissure my life in two.
There was the time before, which felt naïve, beautiful,
innocent; and the time afterwards, when everything was
changed. If anything, it was a warning: some things are
beyond your control, some aren’t. Don’t waste your life.

Seán Hewitt
The Irish writer on crafting poetry and prose and
the life lessons that come from love and loss.
In conversation with Brenda McCormick
WA L K T H E L I N E

I

’ve always written things. There was an abandoned novel, written when I
was sixteen, which was spurred by Arundhati Roy’s The God of Small Things,
but set (improbably) in Cornwall. Poems were mostly secret scribblings about
unrequited love. Eventually, after meeting other writers in Liverpool, and then
Dublin, I began to take my poems more seriously, to rework them, and to send
them out to magazines. I then met my wonderful poetry editor, Robin Robertson
at Jonathan Cape, who took on Tongues of Fire, my first collection (2020). My
agent Matthew Marland was formative in encouraging me to begin taking my
prose work seriously, and worked with me a lot on All Down Darkness Wide, my
memoir. I have been extremely lucky, though it took long, doubt-filled years and a
lot of rejection to
get here.
As a child, I was obsessed with writing ghost stories. Dark woods; haunted
houses; murders; ghosts. The gothic took a strong hold on my imagination,
and I’ve always wanted to write about it. That said, conservationist and marine
zoologist were also high on my list of career aspirations.
Writing is how I live in the world. Perhaps it’s not so much a desire as a
compulsion or a way of being. It feels inescapable to me.
Poems can take hold of my mind like few other
things in the human-made world. Poetry’s music,
electricity, energy, and rhythm.
Poetry and prose come from the same impulse,
but poetry feels like something that has to be
caught quickly, to be
wrestled into shape
before it escapes. It’s
about transmitting
an electric current.
Prose feels more
architectural, as
though I’m building a

All of my writing begins with an atmosphere I want to create, and
then I do my best to render it, and see what happens. Walking and
sitting in places for a long time is always a good route to writing, and
listening to ambient sounds, which I do a lot when I work.
I’ve been working my way through a few authors’ entire catalogues
recently: Edmund White, Maggie Nelson, Toni Morrison and
Chinua Achebe. Some of the writers I return to often are Gerard
Manley Hopkins, Alice Oswald, W.B. Yeats, Mark Doty. And I’m
fascinated by medieval literature, both Irish and English, and the
weirder sides of theology (for which, Anna Della Subin’s Accidental
Gods has been a treasure). Oh, and D.W.
Winnicott has become a new obsession.

“WORK IS LIKE
AN INVASIVE PLANT;
IT CREEPS IN AND
TAKES OVER”

I’m a creature of habit. I’d prefer to
read the same writers over and over
again, to know them intimately, than
to speed my way through an entire
library. I always return to Thomas
Hardy’s novels, and to Wilkie Collins’s novels too (though I read those
for comfort, the opposite of the intense emotional torture of a Hardy
novel). The poems of Alice Oswald and Mark Doty are guiding lights
for me.

THIS MONTH I AM:
Eating:
Big salads with as many
ingredients as possible.
Reading:
The Penguin Book of Spiritual
Verse: 110 Poets on the Divine,
edited by Kaveh Akbar.
Enjoying:
A break from social media.
Listening to:
Angele’s latest album, NonanteCinq, and a beguiling album by
Khasi-Cymru Collective called
'Sai-thain~ ki Sur.

It sounds clichéd, but since my father died
in 2019, I had a sudden realisation that I
shouldn’t waste time doing things I don’t
love. As far as possible I try to give myself the
gift of enjoying my life. Usually, that means
learning to say ‘no’. Work is like an invasive
plant; it creeps in and takes over. Sometimes,
you need to take out the shears.
My latest book, All Down Darkness Wide
opened up possibilities for me as a writer
in terms of what I might do with my work.
And, personally, it feels like something salvaged
from the wreckage.
My mother often says: ‘There but for the
grace of God go I’. If there’s any saying I’d
want to think with forever, it’s that one.

I’m superstitious about telling anyone about
projects before they’re nearly done, just
in case they collapse when the light shines on them. I have a few
experiments ticking away in some notebooks, but for now all my energy
is going into All Down Darkness Wide, and getting it into the hands of
readers. ●
Seán Hewitt’s memoir All Down Darkness Wide will be published by
Jonathan Cape on the 14 July. seanehewitt.com
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CELEBRATING
12 YEARS OF
THE VERY BEST
IN IRISH DESIGN
Showcasing 27 Irish
designers across
ready-to-wear, millinery,
jewellery, accessories,
shoes and ceramics.
Visit CREATE at
Brown Thomas Dublin.
Discover more at
brownthomas.com
05/07/2022 - 15/08/2022
#BTCREATE
Sorcha O’ Raghallaigh
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T

here has been so much incredible acting talent emerging from
Ireland in recent years, it’s easy to take it for granted. I remember
seeing Charlie Murphy on the Abbey stage in 2014, opposite her
then Love/Hate co-star Tom Vaughan-Lawlor in Mark O’Rowe’s Our
Few and Evil Days. Her extraordinary ability shone through, in a way
the small screen had never really conveyed. It is no surprise then that
as we visit her (page 20) almost a decade later she is still gathering pace
as one of the most diverse actors going. With new projects ranging
from Netflix’s erotic thriller Damage to the military science fiction series
Halo, typecasting in not an issue for Murphy. Her choices are brave,
compelling and always considered.
No less talented, and equally as fascinating, contemporary
international artist Niamh Barry’s sculptural lighting pieces are some
of the most highly sought after artworks in her genre. Ahead of her
next show in New York, she talks through her process and projects with
Brenda McCormick on page 34.
More wearable arts and crafts are elsewhere too, and on page 10
Leslie Williams rounds up the best new timepieces from Watches and
Wonders in Geneva while on page 13 Amy Heffernan gathers the finest
new jewellery pieces. And finally, on page 26, I urge you to read Lise
Hand. “Women have,” she says, “often against the odds, against the
establishment and against the status quo, shaped the trajectory of the
nation... As the centenary of our Civil War approaches, it’s time to bring
them into our streets and our history books.” And her piece is a great
place to start.
Jessie Collins
Editor

ABOVE: Classic trench coat in recycled archive leather, £2,900, available to order from
richardmalone.com; 9ct Paraiba and 3ct diamond pear-shaped split ring, set in 18ct white
gold POA David Morris
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Right: “Eclectic and
even a touch escapist”
is how Joseph
Altuzarra described
the shibori dyeing
and crochet panelling
added to his tailoring

Arts & Crafts Movement
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PROENZA SCHOULER
GABRIELA HEARST

JOHANNA ORTIZ

ALTUZARRA

CHLOÉ

CHLOÉ

ELLEME

CHLOÉ

Left: Hearst’s
eco-conscious
collections featured
more linen and less
cotton

Crocheted
bucket hat,
€450, AGR
at Browns

Braided cutout leather
maxi dress, €4,800,
Chloé at Net-A-Porter

GABRIELA HEARST

GABRIELA HEARST

came labelled with the name of their
individual maker.
A similar resistance to the transient was
found elsewhere. Some designers tapped into
aesthetics from specific places across the
globe, but there was an overarching mood
of luxe, bohemian looks that would be suited
to any location. Proenza Schouler’s Lazaro
Hernandez and Jack McCollough referenced
the restorative nature of travel, an island vibe
rubbing off on their new collection which
mixed scuba and surfing motifs, a colour palette
plucked from nature, and a few handmade leis
from Maui with their more urban fare. Suit
bottoms were cut tight like bicycle shorts and
gowns, in gorgeous acid brights, were made in
uncomplicated fine gauze jersey.
There was also fringing to spare. A longtime bedfellow of the hotter months, there
was something distinctly less hippyish about
this season’s versions, as seen at Givenchy
and Altuzarra. Tapping into our desire to feel
fabrics and have tactile experiences again, tassel
trims were introduced to simpler silhouettes
and colour-blocked items, making them feel
more contemporary.
By incorporating artisanal design and
producing pieces that place an emphasis on
global production, brands are recognising
an opportunity to establish more and more
distance between true luxury and the fast-paced
churn of the high street. ●

JACQUEMUS

C

oco Chanel once said that “Fashion is not
something that exists in dresses only.
Fashion has to do with ideas, the way
we live, what is happening.” Looking through
that same lens, it’s tricky to pitch this season’s
wardrobe as one full of sex, fun and optimism,
when the immediate future is quite so fraught.
After all, clothing is a form of
communication and perhaps now, more than
ever, it’s important to remain mindful of just
what it is our fashion choices are speaking
to. According to Heather Gramston, head
of womenswear at Browns, while shopping
new trends can seem trivial, “authenticity
and craftsmanship are values that have really
resonated with the conscious customer”. Both
for her namesake brand in New York and at
Chloé in Paris where she is creative director,
Gabriela Hearst is uncompromising in drawing
attention to global artisans. For SS’22 Hearst
presented just 31 looks, each fully in the
tradition of the laid-back, free-spirited Chloé
brand identity passed down by a succession of
women designers from Stella McCartney and
Phoebe Philo before her. Think summer holiday
kaftans, ponchos, lacy dresses, and a smattering
of boyish pantsuits. The show also saw the
debut of Chloé Craft, a limited line of unique
pieces signposted with a spiral logo denoting,
as Hearst puts it, “that only a human hand
can make”. The intricately knotted streamer
harnesses – made from strips of leftover fabric
from seasons before – involved techniques
created by Akanjo, a Fairtrade enterprise
in Madagascar, while the baskets bags

PROENZA SCHOULER

From raffia and intarsia knits to woven leathers and artisanal crochet detailing,
pieces that feel collectable rather than just covetable are sure to hit the spot this
summer, writes Amy Heffernan.

ALTUZARRA

PACO RABANNE

Tie-dyed cotton jersey
T-shirt, €335,
Proenza Schouler

with me every day. We even featured her in a jewellery
campaign once!
This Marchak ring, below, is one of my favourite
pieces from my upcoming fine jewellery sale. I love it
because it looks so contemporary, but was actually made
in the ’60s. The stone is peridot, and its colour is just
magnificent, with such a beautiful setting.

Claire-Laurence
Mestrallet
photographed
for Irish Tatler by
Nathalie M rquez
Courtney

ART & DESIGN

MY
OBJECTS
OF DESIRE
Claire-Laurence Mestrallet is head of fine
jewellery and watches at Dublin’s Adam’s
Auctioneers and the first female director in
the company’s 134-year history. She talks
family heirlooms, shoe shopping and
favourite pasta spots with
Nathalie Márquez Courtney.

Unsurprisingly, I collect jewellery. I’m drawn to retro
pieces from the 1940s up to the 1970s, and I especially love
French and Italian makers from that period.
I would describe my style as very classic. But always
with big, bold jewellery to spice it up.
This tank bracelet, below, was my grandmother’s.
She had given it to my mom, who wore it for many years,
before giving it to my grandmother who passed it on
to me, so it’s been to a few women in the family. Tank
bracelets were made after the war, between the
1940s and 1950s, and their design was inspired by military
tank wheels.
I was travelling for work in Belgium recently and
picked up a few pairs of Repetto shoes. They’re a
French brand that creates beautiful flat shoes – they used
to make shoes for dancers, and they are still all handcrafted
in France.
A big indulgence is pasta. I could
live on pasta every day, but I’m very
fussy because I love it so much. My
favourite place to eat it is Gigi in
Ranelagh in Dublin.
One of the best gifts I ever gave
was a print by Slim Aarons, the
American photographer. I gifted
it to my best friend for her 30th
birthday. I just love his work.
I got my dog, Isis, eight and a
half years ago, a month after a
breakup. A dachshund, she is named
after the ancient Egyptian goddess
of protection and comes to work

We have a much younger audience now. I try to have
something for everyone in the auctions – antique
and vintage pieces as well as retro, new and
contemporary pieces.
I’ve been using Instagram professionally
(@clm_adams_auctioneers) for years. During the
lockdowns we had a lot more people inquiring through
Instagram about pieces, as well as a new audience of
people engaging in online auctions.
I love the photos above of my mom and I. One was
taken on a friend’s boat that we would use very often in the
South of France and the second one in the mountains near
the South of France.
This Jaeger-LeCoultre watch, below, used to be my
grandfather’s. I spent lockdown with my sister in the
Alps, and there were lots of old things belonging to my
grandfather, who passed away 30 years ago, there. I came
across this watch and it was completely broken – there
was even a piece of fishing net inside the bracelet! I had it
serviced and added an orange bracket for a pop of colour.
I was a baby when he passed away, so I didn’t get to know
him and this is the only thing I have
of his, so it’s of great sentimental
value.
My Smythson bag comes with me
everywhere. It’s got all my work
essentials in it, such as my loupe,
which is on a gold chain that my
mom gave me, as well as a gauge
and a little scale so I can weigh
things. I travel a lot, and never
know when I might get asked to
value something! ●

The Adam’s Fine Jewellery and
Watches sale takes place on Tuesday 17
May at 4pm. adams.ie
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“SOMETIMES I’d
READ with my
FINGERS OVER my
face, INCAPABLE
of ENJOYING a
paragraph without
RUSHING BACK
to DELETE some
WORDS of MY
OWN”

SÉAMAS
O’REILLY

OPINION

On pretending to have read great Irish classics when you haven’t,
and other pitfalls of writing a book.

O

ne thing they don’t tell you about writing a book is that your reading life
really suffers. For one thing, you’re short on time, and spending all day
every day pooling your thoughts into more or less readable mulch reduces
your appetite for extra-curricular reading in ways that I hadn’t anticipated. I should
have done, since the few people I know who’ve written a book had warned me of
the same thing. Joy in reading is one of the first casualties of a publisher’s deadline.
This forewarning became a crutch, and one on which I leaned to justify barely
reading anything for the last year of writing – something which became a problem
of its own.
The cruel paradox is that, while writing a book, you arguably need to read more
than ever, to keep your brain nourished by other people writing about other things,
events, places, and times, to enliven your mind and stop your own tools going blunt.
The trick, I’m told, is to marshal your available energies, write like a job, read like a
hobby, and take one thing at a time.
It’s easier said than done. Sometimes I’d read with my fingers over my face,
incapable of enjoying a paragraph without rushing back to delete some words of
my own. Throwaway easy reads felt like I was wasting time that would be better
used making my own book better since, at any one time, I was usually convinced its
current draft would likely get me arrested and thrown in jail by the book police.
Worse still, of course, was to read truly great books; works whose skill and verve
made me feel like a literal toilet once I returned to my own clumsy scribblings.

8

Then there’s the problem of theft. If the
book strays too close to your own topic – in my
case, childhood, family, bereavement, Northern
Ireland, being very handsome, etc – I worried I
might find the urge to steal a little too powerful
to resist. This often meant I’d have to stop a
book partway through, for fear I’d start lifting
passages wholesale. “Good artists borrow,”
Picasso is often, and probably erroneously, said
to have remarked, “but great artists steal”.
I guess that’s all very well when your day job is
painting women made out of triangles, but
when writing a memoir, it is traditionally
advised against.
Not that the temptation wasn’t also there
with entirely disconnected works of literature.
There are few people who would draw a direct
line between the events of my own life growing
up in ’90s Derry, and those documented by Evelyn Waugh, the mid-century
scribe of the English middle classes. But, while writing my own book,
I inhaled four of his novels in as many days for a magazine piece I was
working on. This was a process I greatly enjoyed as he is one of the great
prose stylists of the 20th century, but I was disturbed to discover some poor
photocopy of his hifalutin idiolect was infecting me once I returned to my
manuscript, in several chapters whose drafts were swiftly, and thankfully,
discarded. Were I ever to discover a late-in-life passion for ritual humiliation,
I could save on dominatrix money by simply having someone read those
passages back to me, one by one, in public.
Now, a few months since writing, releasing and publicising, the book has
slowed to a soft ebb I find myself emerging from a self-imposed desert, and
greedily reaching for all I’ve missed in the intervening time. My focus has
been on Irish writers as these were among the most painful for me to attempt
back then. I am grateful therefore that I read Megan Nolan’s beautiful and
probing novel, Acts Of Desperation and Stephen Sexton’s miraculous poetry
collection If All The World And Love Were Young with my book fully finished,
because if I’d read them during its creation I likely would have thrown
my laptop into the sea. The tricky, devastating and near perfect Actress by
Anne Enright; the magisterial weightiness of John Banville’s The Sea (in
audiobook form, read by the incomparable Jim Norton). Perhaps no book
has moved me as much as Julieann Campbell’s On Bloody Sunday, a gripping
marvel of witness testimony from my hometown, that keeps the words and
memory of its inhabitants alive. So too with Ann Marie Hourihane’s Sorry
For Your Trouble, a meditation on the Irish way of death so funny, wise and
intermittently devastating, that I sometimes read it through my fingers
purely on account of how movingly it’s written.
And this week, having long thought – and repeatedly claiming out loud to
people – that I’d read Borstal Boy by Brendan Behan as a child, I picked it up
to discover I certainly never had, and have felt a sting of stupidity now that
I’ve righted that wrong. Perhaps this will spur me to stop falling back on the
old “Oh, yes but a long time ago” response I use reflexively when asked if
I’ve read a book I patently have not. Or perhaps I should save myself some
small mercies until I’ve read more of what I’ve missed. We all need our
crutches. I should take things one at a time. ●
Did Ye Hear Mammy Died? by Séamas O’Reilly is out now

LEGAL HIGHS

ACNE

LANVIN

Platform heels, €895,
Casadei at Zalando

VICTORIA BECKHAM

LANVIN

THE MOOD

Platform sandals, €350,
Russell & Bromley
Embellished satin
platform pumps, €1,090,
Versace

Embossed
leather
platform
sandals, €185,
Michael Kors

VERSACE

While some pairs may look vertiginous,
this spring, the designer mood has
swung decisively behind platforms once
again. Dominating the runway at Acne
Studios, Versace, Lanvin and Victoria
Beckham, going for a well-made
platform shoe will ensure the gradient
between heel and sole is gently
calculated so it feels as if you are only
wearing a small heel while getting that
extra height.

Python-effect
leather loafers,
€728, Miu Miu

Strappy platform
sandals, €44, Schuh

MOSCHINO

Square-toe suede
platform sandals,
€690, Prada

Platform heeled mules,
€91, River Island

VERSACE

ACNE

Patent leather
platform pumps,
€895, Valentino

VERSACE

Heeled
platform
loafers, €129,
Zara

Suede platform
sandals, €99.95, Zara
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WATC H E S

Clockwise from
left: Panerai,
Tudor, Hermès,
Tag Heuer, Panerai

Left: H. Moser
& Cie.
Right: Tudor

THE
ONES
W
TO
WATCH
With the world’s biggest watch show
just wrapped up in Geneva, Leslie
Williams reports on the best new
timepieces coming this year, from
Cartier and Vacheron Constantin to
Rolex and TAG Heuer.

atches and Wonders 2022, which takes place
in Geneva Switzerland each year is the
equivalent to Paris Fashion Week, packing
in a massive watch convention into a few short days,
with nearly every new release from almost every major
watchmaker worth knowing. Though even Paris Fashion
Week would fall pretty short in terms of the kind of
numbers and spend being talked about. This year,
the retro revival continues with many brands such
as Cartier and Vacheron Constantin reviving and
revamping old models.
Luxury watch sales are on a high and demand
for stainless steel sports watches has reached mania
levels, with Tiffany stamped versions of the Patek
Philippe Nautilus now selling for up to $3 million on
the secondary market, despite a recommended retail
price (RRP) of $52,600. At the other end of the scale,
a turquoise blue dial Oyster Perpetual time-only watch
from Rolex with an RRP under €6,000 now sells for over
€40,000 – a figure that is likely to rise now that Rolex
has discontinued the more popular 41mm version.
OMEGA
Omega is not part of Watches and Wonders, but not to
be outdone they released a slew of new timepieces in
the weeks before W&W. The watch that got worldwide
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attention was the MoonSwatch in collaboration with
Swatch. Priced at €250 these quartz watches pay tribute
to the Speedmaster Moonwatch in ‘bio-ceramic’ (the
material used for repairing damaged bone tissues) and in
eleven different versions dedicated to the various planets.
While not in any way limited, such was the enthusiasm
that thousands worldwide camped overnight and police
were required in several cities to control crowds.
At the luxury end, Omega released a wearable version
of the record-breaking Seamaster Planet Ocean which
descended 10,928m to the bottom of the Marianas
Trench plus some new attractive versions of the
Speedmaster ‘57 Chronograph and new colour variations
of the Seamaster Aqua Terra in both 34mm and 38mm.
Yes, the Aqua Terra colours bring to mind a certain
other brand but at least these are readily available.
ROLEX
The Rolex Air-King has been updated with a new case
and movement and some minor dial changes to improve
symmetry and the consensus is that the new version is a
marked improvement. Some new colour variations have
been added to the Rolex range including a stunning
ice-blue Day-Date in platinum with a fluted bezel
(previously thought impossible due to the nature of
platinum), and some others have been discontinued. Bad
luck if you are on a waiting list for the 41mm turquoise
or any version of the coral or yellow OP.
A green and black version of the GMT Master II
is also new to Rolex’s range but only in a left-handed
version. No doubt the waiting lists are already several
pages long, as the colour combination is strikingly
handsome although the flipped case may look a little odd
to some eyes.
TUDOR
Given that Tudor is a sister brand of Rolex and you can
actually buy their watches in a shop, their releases were
much anticipated. The highlights were the new GMT
models in the Black Bay range including a steel-gold
version with a black-brown 24-hour bezel not unlike the
sought after Rolex GMT ‘Root Beer’, and the Black Bay
Pro – a GMT watch that brings to mind the old Rolex
Explorer II with a pleasing vintage look.
PANERAI
The Submersible collection has some new colours and
new polished ceramic bezels with perhaps the most

striking being the Panerai Submersible QuarantaQuattro
eSteel Verde Smeraldo in green, with its classic cushion
case in 44mm with crown lock. Blue and anthracite
versions are also available and the watches are water
resistant to 30m. The Luminor Goldtech Perpetual
Calendar has also been updated with a tinted sapphire
dial that shows the calendar discs and helps demonstrate
the complexity of the movement in the watch.

Clockwise
from left:
Rolex GMT
Master II,
Panerai,
Rolex new iceblue Day-Date

“CZAPEK released a
FROZEN STAR version of
their ANTARCTIQUE in
SHIMMERING BLUE GREY
OSMIUM, one of the RAREST
ELEMENTS in the EARTH’S
CRUST”
HERMÈS
Herm s released two new watches in the Arceau line –
dual time zone watches entitled ‘Arceau Le Temps du
Voyageur’. The home time is shown at 12.00 while local
time is on a small satellite dial that moves around the
watch maintaining the correct orientation. The twenty
four cities around the dial allow the user to shift the
second dial to the correct position using a pusher.
TAG HEUER
TAG Heuer released six new watches at W&W, the
most spectacular being the Carrera Plasma Tourbillon
(€343,000) which features lab-grown diamonds as
part of the case and dial and even on the crown. The
Aquaracer Professional 200 Solargraph is TAG’s first
solar-powered watch and the 300 Orange Diver will
be easy to spot on a wrist. The TAG Heuer Carrera x
Porsche Limited Edition uses in-house calibre Heuer 02
and is accented in racing yellow trim while the Monaco
Gulf edition has a new dial and movement.
CARTIER
Cartier released several new watches including a new
Métiers d’Art jewel and enamel version of the Cartier
Crash and a spectacular Cartier Masse Mystérieuse
where the entire movement is contained in the
oscillating weight that powers the automatic movement
so that it swings around as you move your wrist. The
Pasha de Cartier Grille also got a lot of attention, a
round watch with a removable 18-karat gold square grid
over the dial.
The Tank also got more updates with a new collection
of Tank Louis Cartier in striking red and anthracite
grey. The Privé Tank Chinoise meanwhile has been
reissued in limited edition runs of 150 pieces each
in yellow gold, rose gold and platinum with lacquer
decoration recalling stylised Chinese windows.
VACHERON CONSTANTIN
Dating from 1755, Vacheron Constantin is the oldest
watch brand in the world and is considered part of the
Holy Trinity along with Audemars Piguet and Patek
Philippe. For W&W 2022 Vacheron re-released their
famed 222 Sports Watch in gold with an integrated gold
bracelet and an automatic movement which is visible in
the display caseback. The original 222 was introduced
in 1977 but discontinued in 1985, and given the recent
success of the Vacheron Overseas, it made sense to
re-introduce its precursor.

Clockwise
from left:
Vacheron
Constantin, Tudor,
Van Cleef & Arpels
and below,
Breitling

Below:
Tudor and
Hermès

BREITLING
Breitling has updated its Navitimer in new colours to
celebrate the 70th anniversary of its introduction and
you can now choose from ice-blue, mint-green, copper or
black and white – there are 13 dials in all and some of
the colour variations are quite beautiful.
H. Moser & Cie. released a beautiful new version of
the Endeavour Centre Seconds in a lime green fumé
enamel dial created by traditional Grand Feu enamelling
techniques. They also released a Vantablack version
of their sports chronograph Streamliner. Vantablack
absorbs 99.965 per cent of visible light and the new
Streamliner has Vantablack not just on the dial but on
the case and bracelet making it practically invisible on a
dark background except for the hands.
Van Cleef & Arpels created more bejewelled wonders
including a watch with jewelled flowers where you tell
the time by counting the number of flowers that have
bloomed. Czapek meanwhile released a ‘Frozen Star’
version of their Antarctique in shimmering blue-grey
Osmium, one of the rarest elements in the earth’s crust.

MONT BLANC
Mont Blanc has introduced its first dive watch – the
1858 Iced Sea Automatic Date – available in black, blue
and green versions with striking dials that mimic the ice
on the glaciers and frozen lakes of Mont Blanc itself –
the dial looks like it has actually frozen. The watch also
contains a GMT function and is at full ISO dive spec
with 300m water resistance. The 1858 Collection also
includes a new monopusher chronograph and a limited
edition Red Arrow version and a skeletonised version
in a lime-gold alloy – 1858, as an aside, refers to the
founding date of movement maker Minerva which is
owned by Mont Blanc. ●
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Well
LOVED
S U STA I N A B I L I T Y

The Restory’s three co-founders:
Emily Rea, Thais Cipolletta and Vanessa Jacobs
Photo Credit: Maxwell Correia

W

In a bid to boost the lifespan of our wardrobes and
encourage a more sustainable clothing economy, there’s
a new luxury category bringing repair and aftercare right
into the 21st century, writes Amy Heffernan.

hile repair services aren’t a new concept, they
have blossomed in recent years thanks to
misgivings about the sustainability of fast
fashion, the rediscovery of craft and an appreciation for
clothing that tells a story. Where once those in the know
had a cobbler on a corner who only they’d entrust with
their scuffed sandals or a family-run drycleaners that
would be guaranteed to take extra care with sentimental
items, now established repair services – much like
everything else in the modern world – are available at the
touch of a button.
Leading the charge in this revolution is The Restory,
a London-based company launched in 2017 by Vanessa
Jacobs, Emily Rea and Thais Cipolletta. The aim was to
transform the essential service of restoration from a tired
mass-market utility into a branded lifestyle category by
aligning it with the luxury experience. “We see aftercare
being as much a part of the fashion experience as buying
the product to begin with,” Rea, who oversees marketing
and business development, says. “The items we receive are
arguably the most loved; whether they hold a financial,
functional or emotional value, our clients are invested in
everything they send to us. Our aim is to have customers
fall in love with their favourite pieces all over again.”
Specialising in ‘invisible’ mending, the art of returning
well-loved clothing, bags and shoes to their original
glory, all restorations (over 60,000 to date) are overseen
by a highly skilled in-house team of artisans with a
variety of backgrounds ranging from fine art restorers to
fashion designers, but few approaches are the same. “By
their nature, repair and aftercare are more bespoke than
anything else, as every item requires different treatment,”
Rea says. A thorough understanding of luxury materials
and construction techniques is required amongst the team
too, she notes. “Say, for Herm s the stitching is always
finished by hand therefore we will always ensure to repair
the pieces by hand. For Louis Vuitton, the binding is
machined using a specific type of high-quality leather,
which again, we make sure to source so we can apply the
same exact process.” A quick scroll of The Restory’s
Instagram page shows the scope of just what’s achievable,
from clever ‘before’ and ‘after’ comparisons showing
damaged objects being returned to their original state and
more ‘once-off ’ revivals.
Just as any other business might rely on back-end
systems to help its day-to-day run smoothly, on noticing
a distinct lack of technology-based solutions to support
the aftercare service, The Restory set about creating
their own platform. It enables them to reach customers
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as well as carefully manage the end-to-end experience so
that it’s one of quality assurance and trust. “Streamlining
operations at scale was one of the biggest challenges we’ve
had to overcome. With over 10,000 customers and eight
trade partners, it was important to us that The Restory
experience, while a luxury one, was something familiar and
understandable, so we looked to the e-commerce process a
lot, ” Rea says. “For every transaction, there’s a basket, all
services have a detailed description so you can learn what
they entail and you can deselect any service you might not
want. A quote is then provided by email, with any potential
risk clearly communicated. Expectation management
is key in aftercare and what sets The Restory apart is
the technology piece that allows our customers to feel
empowered to care for their items and now the brands that
we partner with can leverage what we’ve built to provide
the highest level of experience too.”

“Our AIM is to have
CUSTOMERS fall in LOVE with
their FAVOURITE PIECES all
OVER again”
Having partnered with some of the biggest names
in luxury retail globally; Harrods, Selfridges, Farfetch,
Nicholas Kirkwood and Manolo Blahnik, as of 11 April,
Irish customers will have access to The Restory’s service
via Brown Thomas’ Concierge Desks in Dundrum and
Grafton Street, Dublin and via the Circular Fix at Arnotts.
Home collection can also be arranged and when the
restorations are completed, items are beautifully packaged
and shipped to Brown Thomas, Arnotts or directly back
to client’s homes free of charge. “We’re thrilled to partner
with The Restory to offer the very best luxury restoration
service to our customers,” says Shelly Corkery, Brown
Thomas Arnotts fashion buying director. “It’s our latest
exciting initiative to inspire customers to make more
sustainable fashion choices and afford them the opportunity
to extend the life of their handbags and shoes and to be
able to cherish them a lot longer.” ●
The Restory launches in Brown Thomas and Arnotts on 11
April, for more info on the range of services see the-restory.com

THE GILDED AGE

18K yellow
and white gold
diamond pavé
link earrings,
€7,220, SHAY
Jewelry

PORTS 1961

18K gold and
white gold
diamond
ring,
€21,582,
Ana Khouri

For a long time fashion was a
dirty word in fine jewellery, with
pieces made of non-precious
materials, worn for a season
and then discarded. Now brands
at the top end of the jewellery
market are favouring styles that
are more experimental than
enduring and in doing so are
finding areas of real growth.

Gold tone brass Le
Collier Noli choker,
€390, Jacquemus
at Brown Thomas

Compiled by Amy Heffernan

CHAIN
REACTION
There’s no shortage of chunky chains around this
season, from versatile longer necklaces that can be
wrapped twice for maximum impact to mixed metal
bracelets and drop earrings. Dynamic and statementmaking in the extreme, the ’90s-centric chain link is
bigger and even more glamourous when it’s studded
with diamonds.

18K The High Line
Park bracelet in
yellow gold, €12,488,
Engelberts

18K gold chain
earrings, €3,908,
Patcharavipa at
Matches

14K yellow and white
gold necklace, €8,050,
Lauren Rubinski

PORTS 1961

Silver tone brass
chainlink bracelet,
€395, Saint Laurent
at Mr Porter

18K white and yellow
gold chain necklace,
€3,795, Yvonne Léon
at Browns

14K gold-plated
brass chain
necklace, €190,
Laura Lombardi
18K gold necklace
with diamond pavé,
€12,260, Fope at Weir
& Sons

Sterling silver Symbole
necklace, €1,600,
Prada
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ANGHARAD

Glass beads, resin
and 24K gold
filled wire earrings,
€250, Susana
Vega

14K gold,
malachite and
diamond necklace,
€1,800, Mateo at
Net-A-Porter

9K gold
labradorite
and diamond
Gaïa ring,
€1,048, Pascale
Monvoisin
Silver leather Not
A Knot earrings,
€292, So-Le
Studio at Browns

Gold vermeil wave cuff,
€710, Agmes

24K gold plated and shell
earrings, €234,
Elise Tsikis

AU NATUREL
After living our lives indoors for the best part of two
years, an appreciation for the natural world is manifesting
in contemporary jewellery inspired by Mother Earth.
Think sculptural silhouettes, fluid forms, gritty finishes,
shell-inspired shapes and earth-toned stones.

Turquoise
and goldplated brass
braided
necklace,
€482,
Aurélie
Bidermann

18K goldplated
bronze
and agate
necklace,
€169, By
Alona

24K gold-plated
and sterling silver
rings, €345,
Alighieri

Tumble mismatched
recycled 14K
gold-plated
earrings, €228,
Completedworks
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SUSANA VEGA

Oversized
shell and
leather
necklace,
€888, Chloé

Gold vermeil
ring, €550,
Sophie Buhai

Sterling silver, shell and quartz earrings,
€490, Melissa Joy Manning

Y2K BABY

ROXANNE FIRST

The need for our jewellery to spark joy is stronger than ever and personality and playfulness are at the heart of many of
our purchasing decisions. Just as the fashion world is reliving all things early aughts, the Y2K trend in jewellery embraces
the kind of pieces that instantly boost your spirit. Opt for punchy hues, high shine, and tongue-in-cheek motifs and when
you think enough is enough, add a little more.

14K gold, sapphire and
diamond ring, €1,055,
Roxanne First

Acrylic glass hoops,
€220, Isabel Marant

14K gold and pearl
necklace, €987, Alison
Lou at Browns

18K gold-plated
brass and glass bead
flower bracelet,
€56, Anni Lu

14K gold
Toujours locket
necklace,
€3,785, Marie
Lichtenberg

BEA BONGIASCA

18K gold multi-colour
sapphire bracelet,
€5,230, Weirs & Sons

18K white gold small lock
diamond single earring,
€2,113, Eéra

Leather Loubilink bracelet, €170,
Christian Louboutin
9K rope chain and
diamond Alphabet
Tag pendant, €890,
Otiumberg

14K gold Tiny Evil Eye
diamond choker, €669,
Sydney Evan

Gold toned and
freshwater baroque
pearls Magic 8
earrings, €185, Martha
Calvo

Sterling silver rubberised
hoops, €225, Sunnei
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SMART
STRATEGY
PA RT N E R CO N T E N T

At Brown Thomas, contemporary men’s suiting is
all about smart luxury, says head of menswear
Stephen Burnett
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offering at brownthomas.com. This
buying power means he can secure
the cream of international labels.
“Tom Ford, Zegna and Canali offer
the finest tailoring, while brands such
as Eleventy, Corneliani and Boglioli
offer smart luxury.” The Eleventy
label is a particular favourite of
Burnett’s. “Eleventy is a Milan-based label
that absolutely nails smart casual,” he says.
“It has resonated very well with the Irish
customer. Eleventy’s light, relaxed blazers
and macintosh coats are perfect for informal
business meetings, and we’ve had huge success
with their drawstring trousers that work so
well with trainers.”
As to recent additions to Brown Thomas,
Burnett makes special mention of the
French label A.P.C. “A.P.C are famous for
their relaxed chinos, utility jackets and tote
bags,” he says. Again, it’s that fortysomething
creative type that springs to mind. “A.P.C
fits into that group of brands we stock like
Edwin, Acne, Nudie, Stussy and Levi’s Made
& Crafted,” Burnett says “each catering to
that discerning customer who knows what he
wants.”
Brown Thomas Dundrum opened in
February, taking over an incredible, immersive
62,000 square foot space at Dundrum Town
Centre. “At Dundrum we’ve been given a blank
canvas for modern menswear,” says Burnett.
“It’s our opening edit and we’ll learn more
about the Dundrum customer as we go along.
What we can say is that it’s a full lifestyle
offering, so you can buy everything from the
North Face or Moncler jacket to gym wear
by lululemon, and labels-wise you can go
anywhere from A.P.C., Carhartt, Stussy and
Nudie, right across to Givenchy and Dolce
& Gabbana, Burberry….there’s a vast spread
there.” Coming soon, meanwhile, is a label
Burnett spotted on screen. “Daniel Craig as
James Bond wore a corduroy suit by Massimo

Paul Smith check jacket,
€935; Paul Smith check
trousers, €455; Paul Smith
knit, €250

Zegna cream jacket, €670;
Eleventy white chinos, €335;
Common Projects white
trainers, € 360
MARNI

I

t’s the suit, but not as you’ve known
it. Sharp dressers are wearing slim fit
suits in light and luxurious fabrics, with
inspiration taken from the dapper style seen
on the streets of Milan. This is the hybrid
working look 2.0, where boxy shapes have
been replaced by elegantly tailored jackets
and trousers, and where swapping out a
standard shirt for a well-cut t-shirt or Cuban
collar shirt makes for an altogether more
contemporary look. At Brown Thomas, head
of menswear Stephen Burnett is embracing
the shift in mood. “At Brown Thomas we
are calling this trend ‘smart luxury’,” he
tells Irish Tatler. “Which translates to
relaxed suiting using really great fabrics
in refreshing colours like the pale blues we
see here. The overall vibe is relaxed, but
put-together.” He cites the Jacquemus suit
(main image, facing page) as the sweet spot.
“This suit is a perfect example of what smart
luxury is all about,” he says, “and looks
great worn with a linen blend polo shirt.
This look would take you from an industry
event in Ireland, to dinner while abroad. It’s
confident, less stuffy, and modern in essence.”
How men shop has changed in recent
years, says Burnett. “Menswear at Brown
Thomas is well known for two categories:
high end suiting and designer street style,”
he explains. “And these categories perform
extremely well for us. But I’m excited about
the third space that sits between those two
offerings. This is where we’re buying for
the guy in his forties, perhaps in a creative
career or working in tech, who wants to look
smart and has an appreciation for interesting,
independent labels. He wants fashion that’s
directional without feeling over-stated,”
Burnett says.
Burnett is responsible for the menswear
stocked at Brown Thomas stores in Dublin’s
Grafton Street, Dundrum, and in Cork,
Limerick and Galway, plus the thriving online

DREST

Jacquemus grey blazer, €610;
Jacquemus grey trousers,
€390; Jacquemus top, €290
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Belstaff t shirt,
€50; Belstaff
green casual
jacket, €125;
Corneliani green
trousers, €255

“INCREASING
numbers of IRISH
MEN are making
SPECIAL ORDERS or
having CLOTHING
TWEAKED to
MEASURE”
Photographer: Conor Clinch
Assisted by: Ben Morrison
Stylist: Darren Feeney
Assistant stylist: Marlon Hiraldo
Grooming: Leonard Daly
Model: Sam Way @ Models 1
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Holzweiler casual grey
shirt, €215; Paul Smith
blue and grey trench,
€390; A.P.C casual
navy trousers, €260;
Common Projects
white trainers, €360

Alba in No Time to Die,” Burnett says, “so we made a call!”
Massimo Alba arrives to Brown Thomas in autumn.
There’s summer to attend to first, however, and Brown
Thomas has strong resort collections in stores now.
Shorts are either “short-short”, says Burnett, or, for the
less flamboyant, “the tailored short is the way to go.” He
suggests Ralph Lauren for shorts, and cautions against
the ’tucked-in’ look. “Think of the guy on the golf course
with the polo shirt tucked right into his shorts. That’s not
the vibe. The way to go is with relaxed shirt, untucked,
worn with smart, mid-length shorts.” For denim, Burnett
suggests that the more mature gent gives skinny jeans a
wide berth. “Go for a straight leg but relaxed-look pair
of jeans,” he says, “avoiding the skinny, or the oversized
silhouette.”
Still unsure? Consider a virtual shopping appointment
with the Brown Thomas menswear team from the
comfort of your home, a service that has endured
beyond lockdown. “Our personal shoppers are all about
knowledge, experience and honesty,” says Burnett. “They
really know the stock and they won’t sell you something
for the sake of selling it. They understand lifestyles,
professions and body types, so it’s all about finding what
is going to work for you individually.” Call 01 617 1108 or
email personalshopping@brownthomas.ie to request an
appointment.
In store, meanwhile, increasing numbers of Irish men
are making special orders, says Burnett, or having clothing
tweaked to measure. “We get a lot of special orders, largely
repeat, where a guy finds something he loves and orders
it in another colour, for example.” The Brown Thomas
Made to Measure events see expert tailors from labels like
Ermenegildo Zegna fly in to meet customers directly, while
year-round customers can ask for tweaks to be made on
everything from jeans, to casual shirts and even raincoats.
Ask about this service in store.
The concepts of buying well and making to measure
each speak to the sustainability imperative that is now
fully established in the fashion world, not least with thanks
to Brown Thomas parent group Selfridges, for whom
sustainability has been baked into the company DNA.
Where does menswear stocked by Brown Thomas sit in the
sustainability conversation?
“I think our shopper understands that sustainability
must be credible, and is conscious of greenwashing,”
Burnett says. “That’s why I especially gravitate towards
those brands that have been thinking about
sustainability from the start; brands like Nudie
and CDLP, a swimwear brand we stock that makes
clothing from recycled fishing nets. Every buying
trip I make involves questions around sustainability
in the showrooms, and then we’ve got a dedicated
Sustainability team back here at Brown Thomas
that verifies the sustainability claims and credentials
of the brands we work with. It’s part of the process
now.”
Before Stephen Burnett makes his next move,
a final question: what is he wearing this season?
“I’ve got a nice pair of Prada relaxed black trousers
with pocket detail, straight leg, and I’m wearing
those with a pair of open back shoes from Gucci,”
he says, “with a Stussy tote bag; my go-to.” He also
loves the fun, super-colourful silk shirts by new
label Casablanca, and is ramping up his own ‘smart
luxury’ quotient. “I do need to invest in some more
tailoring as we return to the office,” he says, “So I
had better get to work on my hitlist.” ●
All clothing at Brown Thomas, in stores and online
at brownthomas.com

Little Pieces of Luxury
Simplicity at its best, yellow gold is a modern day
jewellery classic. Emma By Jane’s new summer
collection is full of contemporary designs which can
all be worn as part of an everyday capsule wardrobe
or styled up to complement a special occasion look.
Designed to be layered up with existing favourites,
highlights of the latest drop — the brand’s biggest
to date — include chunky gold hoops, diamond
huggies, a pearl charm necklace and a stunning
green onyx ring. Also launching is a 9ct solid gold
range with engraving options. Prices from €199,
emmabyjane.com
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Second-Life Sneakers
Portuguese-based brand Saye is setting
new standards in going zero waste by
using corn leather, recycled PU from
cars, organic cotton, recycled
thermoplastics and wood chips to
produce its trainers. The newest update to
the bio-based Modelo ‘89 trainer is made
using Desserto, a vegan cactus napa
and one of the most innovative plantbased materials on the market. Shop Saye
at freshcutsclothing.com and
movrs-store.com.

The thoughtful

SHOPPER
M U S T - H AV E S

This month’s suggestions to help you make
more conscious and considered decisions
about your accessories wardrobe.
By Amy Heffernan
Premiere Classe
Twice a year, in the heart
of the Tuileries garden
in Paris, an unmissable
fashion event takes
place showcasing the
accessory trends for the
coming season and the
young designers primed
for success. Selected to
exhibit at last month’s
Premiere Classe event
was Niamh Gillespie’s
Tidings and her
collection of printed silk
and wool scarves. Now
stocked internationally,
Fortnum & Mason being the latest partner, Gillespie
will soon launch her summer collection featuring her
contemporary graphics printed on luxury silk modal,
ideal for the warmer months. tidings.ie
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Carrie Bradshaw-Approved Flats
When news broke that Manolo Blahnik would
follow in the footsteps of Dior, Jil Sander and
Valentino to team up with Birkenstock on a
designer collaboration, it sent the internet
into a frenzy. Pivoting from its signature heels,
Blahnik’s six style-strong capsule includes takes
on the classic Arizona sandal and Boston clog
luxuriously crafted in velvet (available in fuchsia
or blue) or classic black leather and large crystaladorned buckles. he ﬁrst release of styles has
already landed, launching online on 24 March
but fear not, as there will be a second release
launching in June 2022. birkenstock.com

Made Local To Last
A Lifetime
As one of Ireland’s
most acclaimed
craftspeople it makes
sense that Roisin
Gartland would
partner with Irish
design destination
STABLE on a special
collaboration. From
glasses cases, €115
to clutches, €240
and gloves, all of the
items in the STABLE
x RG collection are
fashioned from the
softest, most buttery
leather one can
imagine, come in a
variety of colours and
are truly sustainable,
so you can indulge
yourself and still
feel good about it.
stableoﬁreland.com

5

3
Best Case Scenario
With city breaks and beach holidays back on
the agenda our long-neglected suitcases are
calling out to be upgraded. Enter De Bruir’s
timeless holdalls and travel bags. Heavily
in uenced by the studio’s location in ildare,
the equestrian heartland of Ireland, master
craftsman ar an de Bruir works with the ﬁnest
leather hides, more typically seen in saddle
making. It’s a brand that is respecting the past
while showcasing its designs for the future.
Prices from €610, Debruir.com

6
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Charlie
did next
From science fiction to
Netflix’s new erotic thriller,
Charlie Murphy is one of
the most diverse actors of
her generation. She talks
gaming, true crime and
working out with Natascha
McElhone with
Jennifer Gannon.
Photography Brian Daly
Styling Brian Conway

C

harlie Murphy may be starring in Halo, the
hotly anticipated sci-fi series based on the
best-selling video game, but settling down
with a console isn’t part of her regular self-care
routine. “My partner bought me Crash Bandicoot for
Christmas. I used to play it when I was younger but
that’s about the extent of it!” she laughs.
The thirty-three-year-old Wexford native has been
an integral part of a variety of iconic TV shows
including Love/Hate, Peaky Blinders and Happy Valley.
She’s also donned a corset for the likes of Ripper
Street, Rebellion and the Bront sisters series A Walk
Invisible, with her wide-eyed, delicate features making
her perfect for period pieces.
Her latest role as the dark and mysterious Makee
in Halo has however taken her to the less familiar
terrain of outer space. The blockbuster series
follows the 26th century war between humanity and
an alliance of aliens known as the Covenant which
Charlie’s character Makee is central to. Created for
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the show, Murphy believes Makee is the best guide to
introduce viewers to this new world.
“My character isn’t in the original game but she
was created to straddle both worlds – the human
world and also the alien world. She’s brought up
with the aliens so I think that’s a good way into
what’s going on behind the scenes and to see things
from her point of view.”
A pale, sphinx-like figure dressed in a distinctive
cocoon-style robe with a shock of blonde hair,
Makee is mercurial and inscrutable. Having rejected
the human race she is a stranger in a strange land,
a mentality that Murphy could not wait to dive
into. “I think I approached her like this fervent cult
member, that’s how I felt about her and what unfolds
in later episodes is her conviction to her cause – it’s
so palpable.”
As Makee is surrounded by her alien comrades,
Murphy was required to engage with the more
technical side of the massive production. “I was
with the aliens which meant a lot of puppeteers and
prosthetics and things like that. I thought, ‘This is
new!’ The scale of what they do is something I’d
never been a part of before.” The actress may not be
a sci-fi aficionado but she did take inspiration from
her childhood to help understand the reverence and
intensity of the fantasy fanbase. “I grew up watching
Star Trek. My brother is a big fan of all those shows
and that kind of rubbed off on me, so I know there
is such a history to these things.”
Not only was she required to hone her green
screen abilities she also had to tackle learning an
original alien language, created by David J. Peterson
who put together the famous Dothraki lexicon in
Game of Thrones. This challenge was made even
more stressful due to the distance between the two
because of pandemic restrictions. “David sounded
out everything phonetically, he wrote everything
phonetically and he sent a lot of voice notes from
Los Angeles to me on set in Budapest, just guiding
me through it,” she recalls. Surprisingly it was
learning Irish in her schooldays that would prove
a useful skill. “It was just about learning it like a
piece of sheet music until it gets into your bones and
then you can start playing with it, but it’s definitely
harder than the modh coinníollach, that’s for sure.”

“WHAT comes from a
TRAGEDY? It’s about
HUMAN NATURE,
how we RESPOND to
SOMETHING”

Twill jacket, €1,295, twill belted
cargo trousers, €995, and cut-out
knit bodysuit, €750, all Stella
McCartney
Rings left to right 13 carat
Ashoka cut sapphire and heart
shaped diamond shoulders, POA,
Boodles at boodles.com; 9ct
Paraiba and 3ct diamond pear
shape split ring, set in 18ct white
gold £POA, David Morris

21

COV E R STA R

Dress and shawl, POA, both
Emilia Wickstead; Pavilion ring
featuring an octagonal shape
emerald and diamonds set in
platinum, POA, Boodles

22

“IT’S PROBABLY not great from
a PSYCHOLOGICAL POINT OF
VIEW, but I’m quite GOOD at
COMPARTMENTALISING THINGS”

Wool and silk dress, €2,500,
bodysuit, €1,280, Dior Sorbet
ring in metal with gold finishing
and transparent pink resin, €590,
Petit CD ring in metal with gold
and palladium finishing, €330, all
Dior; Libellibooty boots, £1,395,
Christian Louboutin
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Florence suit, £925,
Miscreants

“A PALE, SPHINX like figure dressed in a
DISTINCTIVE COCOON-style robe with a SHOCK
of blonde hair, MURPHY’S character MAKEE is
MERCURIAL and INSCRUTABLE”
Even though her character is an outsider, the actress
did not partake in any method techniques, there was
no isolating herself from her co-workers. Instead,
she threw herself into being part of the gang on set,
sharing weekly workouts with cast members including
Pablo Schreiber, Yerin Ha and Natascha McElhone. “We
were very much a motley crew. Eddie, the fitness coach
for all the Spartans would put on Saturday morning
sessions for us so it was more of a social excuse to
get together. We did break a sweat every now and
then though.”
Besides her adventures in Budapest on the Halo
set, the actress is in high demand. The actress is in
high demand. She is currently filming Damage, the
Netflix erotic thriller where she plays Anna Barton,
a young woman who embarks on an affair with her
fiance’s father William (Richard Armitage). It’s a tale
of obsession and desire framed around a strong female
character which the genre is famous for, from Glenn
Close’s Alex Forrest in Fatal Attraction to Sharon
Stone’s Catherine Tramell in Basic Instinct. “I feel very
empowered playing Anna. She is a woman who knows
what she wants but there’s also a vulnerability about
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her. She’s extremely complex and I think even though
it’s ‘erotic’ it’s very psychologically based. It’s rooted in
something much deeper, which is exciting to play.”
Then there’s also the twisty crime caper series
Deadline where she took on the role of another
complicated femme fatale, Natalie Vargas, who is
accused of murdering her husband. A media melee
ensues, but when Natalie reaches out to investigative
journalist-turned-documentarian James (Broadchurch’s
James D’Arcy) to help clear her name things become
even more chaotic. As a true crime fan, the themes of
the show ticked a lot of boxes for the actress. “I love
true crime. If you look through my podcast list it’s all
true crime. My Favourite Murder is one of my favourites;
listening to them got me through the pandemic.”
Constant filming and renovating her house in
London with her boyfriend, theatre director Sam Yates,
doesn’t leave a lot of downtime for podcast enjoyment.
“I’m on location at the moment so we’re stopping and
starting with the house but it’s exciting. It’s nice to
have a home, to get involved in local life as well as
work; it’s a nice feeling.”

But as an Irish émigré she’s not only missing her
pals and her family, whom she has barely seen since
lockdown, she is also without those peculiarly Irish
comforts. “I obviously miss the tea and the crisps. I
had a friend come over to stay a couple of weeks ago
and she brought an array of Hunky Dorys, Tayto and
Banshee Bones, all of that stuff ! I always have a food
shopping list when I go home.”
Right now she is splitting her time between filming
in London and Manchester. Murphy is jumping from
playing Anna in Damage to Anne in season three of
the devastatingly brilliant Happy Valley. She is sworn
to secrecy regarding any specific plot points but we
talk about the particular genius of Sally Wainwright’s
characterisation and writing that can veer from
comedy to tragedy within the same breath. With Sarah
Lancashire’s strident, tough-as-nails police officer,
Catherine Cawood consumed by grief due to the
death of her daughter and Charlie’s character Anne
being a rape survivor, Wainwright’s writing is about
how women find the resolve to put themselves back
together. Murphy says she has wrestled with trying to
perfect these difficult storylines.
“I did speak to a lot of people who could help me
approach it and delve into the psychology, the reaction,
the PTSD, the aftermath of how to navigate that. It’s
really tough subject matter and it is really important
to honour so many people that have been through it.
I think shows like Happy Valley have definitely helped
other writers to have a more mindful approach. It’s about
what happens after and I think that’s also interesting
for an audience. What comes from a tragedy? It’s about
human nature, how we respond to something.” Hard as
the role may be she did enjoy returning to the character.
“It’s been seven years since we filmed and it just felt like
putting back on a pair of really comfy shoes.” The set
also brimmed with the kind of down-to-earth, goodnatured conviviality you’d expect, with Murphy and
fellow cast members dashing to each other’s trailers for a
tea and a gossip between takes.
How does she cope with the darkness of the troubled
women she plays? “I think it’s probably not great from
a psychological point of view but I’m quite good at
compartmentalising things – so that’s handy. I can leave
it at the door.”
Without much time to think about the future,
Murphy does say a return to theatre is on the cards.
Whether or not she would work with her partner Yates
is another thing entirely. “I dunno, that might be down
the line maybe.” For now, they are happy to help each
other. “We definitely feel almost like colleagues when it
comes to work. We’re always asking each other ‘What
do you think about this?’ It’s a lovely feeling to have
someone that you can have that shorthand with.”
Not prone to looking back, she doesn’t really ponder
her beginnings or the success of Stuart Carolan’s
Love/Hate where she played the determined Siobh n
Delaney. “I have such fond memories of working on it,
just out of college and getting to work on something
year after year, I am just so grateful.” The series which
is burned into the Irish cultural psyche has also been
a useful teaching tool. “I did work with someone who
was trying to do a Dublin accent and they asked for
references and I told them to watch Love/Hate and she
got the accent down!” she giggles.
With her career scaling new heights, Murphy
remains conscious of her good fortune. “I’ve been very
lucky with the casts that I’ve worked with. I’ve been
really fortunate with the combination of people I’ve
encountered. I hope it stays like that.” ●

Chalkstreams ring featuring a 3
carat yellow diamond and white
diamonds set in platinum, POA,
Boodles; double-breasted silk
duchesse blazer, £2,630, Gucci at
gucci.com

Photography by Brian Daly
Styling by Brian Conway
Styling assisted by Anton Turchyk
Hair by Davide Barbieri
Makeup by Jessica Mejia
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“As a woman I want women who have
felt themselves outside history to
be written back into history.”
Mary Robinson, Presidential inauguration speech

REPORT

The stories of brave and bold Irish women have long been hidden.
As the centeneray of our Civil War approaches, it’s time to bring them into our
streets and our history books, writes Lise Hand.

F

or the past few years, the centenary season has been
upon us, with careful paths being plotted through the
various potential political landmines which could be
set off while commemorating the difficult, violent birth of
our Republic.
The season kicked off properly in 2016 with the 100
year anniversary of the Easter Rising, and it all went quite
splendidly – there was a multitude of events both national
and local which were dignified, moving and interesting.
There was a higher than anticipated level of engagement
from the citizenry; family memorabilia from the period were
discovered or dusted off, stories were recounted on air, on
stage and in print of bravery and tragedy by ancestors mid
cannon roar and rifle peal.
Looking back, the 1916 commemorations seem bathed
in a golden tranquility; the economy was ticking along,
recovered from the calamitous crash of the previous decade.
Granted, we had no official government as protracted talks
dragged on following an inconclusive election, but nobody
seemed to mind. And we couldn’t yet see the thunderous
clouds scudding towards the horizon – before year’s end
Britain would vote to leave the EU and America would put
Donald Trump in the White House. And Covid 19 was still
only a glint in the eye of a Wuhan bat/lab rat.
Six years on, and a trickier centenary looms this summer
– that of the bitter, damaging Civil War, triggered by the
signing of the Anglo-Irish treaty. Nonetheless, in among
the debates and discussions on the conflict, stories will
doubtless again be told about those who were caught up
in it.
But here’s the thing. In a fundamental way these stories
of war will be incomplete, just as the narration of our
island’s history is imbalanced, skewed, blurred.
Simply because it isn’t the full story. What we hear, what
we know and what we’re taught is His Story. Her Story is
all too often consigned to the footnotes in the book
of Ireland.
Let’s return to a day between the war commemorations:
last year’s International Women’s Day, 8 March 2021.
A small ceremony took place in the Seanad chamber
in Leinster House, the unveiling of a painting. Titled
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Her Surrender by artist Sinéad Guckian, it depicts nurse
Elizabeth O’Farrell standing beside Padraig Pearse and
Brigadier General William Lowe at the moment of
surrender following the Easter Rising in 1916.
Now let us go further back, to that momentous
capitulation. It was captured in a photograph. Three
male figures are visible, plus the barely-discernible boots
of a fourth person, Elizabeth O’Farrell. Yet she was no
bystander, glimpsed by chance through the camera lens.
O’Farrell, a nurse and Cumann na mBan member had
spent Easter week dodging bullets on the capital’s streets,
ferrying dispatches, food and ammunition which were
hidden under her long skirt, and caring for the wounded,
including James Connolly. And when the shooting stopped,
she accompanied Pearse and stood by his side on Moore
Street as he surrendered unconditionally to the British
commanding officer.
Many years later, O’Farrell revealed she had stepped
back when the photograph was being taken so she
wouldn’t appear in it, although her feet were still visible.
Nevertheless, the Daily Sketch in London published the
photograph three weeks later and removed all trace of her,
giving the impression Pearse had surrendered alone.
The charge that she was “airbrushed from history” isn’t
strictly accurate – her role has been documented in multiple
accounts of the Rising. But her physical invisibility told
its own story, nor does her name spark instant recognition
among her fellow countrymen and women.
That little ceremony in our parliament’s Upper House
was important, because the artist flipped the scene and
placed O’Farrell front and centre – as Guckian put it “the
woman who is remembered because she was forgotten”.
But the reversing of that step back represents just one
tiny step forward regarding rewriting the wrong story.
The old adage that has been floating about since the 19th
century (always attributed to men) observes that history is
written by the victors.
And so history
and not just Ireland’s history
is
overwhelmingly written by men who historically have had
superior access to education and to public platforms, who
have played predominant roles in writing laws, running

MARIA EDGEWORTH

COUNTESS CONSTANCE MARKIEVICZ

M O L LY M A LO N E

MALALA YOUSAFZAI

“WHAT we HEAR, what we KNOW and what we’re TAUGHT is HIS STORY.
HER STORY is all too OFTEN CONSIGNED to the FOOTNOTES in the book of IRELAND”
SAVITA HALAPPANAVAR

MARY ROBINSON
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ANNA COSGRAVE

VICKY PHELAN

REPORT

countries, democracies and dictatorships, starting wars,
shaping fiscal policies, running media organisations,
heading up religions and multinationals –the voices on
Earth for God and Mammon, so to speak.
In school our texts are populated by men doing
mighty deeds, winning battles, fighting for freedom,
writing plays and poetry, pioneering discoveries in
science and medicine, inventing things and exploring
places. Once Queen Medb, Gr inne Mhaol and
Constance Markievicz have been awarded their moments
in the sun, the rest is…well…his story.
In our cities, towns and villages, we walk streets,
avenues, lanes, cross bridges, laze in parks and enter
buildings named after men. There is, to be fair, a park on
City Quay which is named Elizabeth O’Farrell who was
born nearby – though the label of ‘park’ is affixed to this
modest rectangle with the same extravagant dollop of
poetic licence often employed by real estate agents.

Suffolk Street beside her wheelbarrow, her bountiful
embonpoint rubbed shiny by countless hands seeking
good luck.
The second-most famous sculpture is of another
symbolic woman, Anna Livia aka the Floozy in the
Jacuzzi who once reclined on O’Connell Street before
being relocated to Croppies’ Acre Park downriver. But
never mind – tourists could still enjoy the aesthetics
of another work of art, the Spire, dubbed (sigh) as the
Stiffy on the Liffey.
A load of symbolics, but precious few images of real
women. But does this dearth of women in stone and in
stories really matter? Yes, it most certainly does matter
very much.
Physical acknowledgments of women’s achievements
aren’t mere window dressing, and statues, monuments
and infrastructure dedicated to women aren’t simply
decorative: they serve to acknowledge and celebrate the

“WOMEN have OFTEN AGAINST the ODDS, against
the ESTABLISHMENT and against the STATUS QUO
SHAPED the TRAJECTORY of the NATION”
Here’s a small experiment for those familiar with
Dublin city centre: think about the most famous statues
in the capital, the figures who gaze down upon the
passing populace from lofty plinths. How many are of
women? O’Connell Street? Nope, Daniel O’Connell,
James Larkin and Charles Stuart Parnell do the honours.
Not a lassie in sight, unless one counts the symbolic
figures of Hibernia and Fidelity tucked away upon the
roof of the GPO.
Around College Green area there are Edmund
Burke, Henry Grattan, Oliver Goldsmith; up the road
at Merrion Square is the cool carving of Oscar Wilde
reclining on a rock.
What about St Stephen’s Green? Isn’t there one of
the formidable Countess Markievicz? There is indeed
a bust of her to mark where she battled the British in
the trenches, and there’s also a full-sized bronze statue
on Tara Street. On Baggot Street there is a bronze of
Catherine McAuley, founder of the Sisters of Mercy
order; a bust of murdered journalist Veronica Guerin
stands in a quiet garden in Dublin Castle, and outside St
Mary’s Pro Cathedral, the figure of Mayoress Margaret
Ball shares a plinth with her grandson-in-law Francis
Taylor – the pair known as the Murdered Mayors.
Inarguably the most famous female figure is that of a
fictional woman, the Tart with the Cart, fishwife Molly
Malone immortalised in song and in bronze, posing on
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subject’s life, actions, philosophy, courage, creativity,
ingenuity, inventions or pioneering deeds.
As for stories, well, poet and author Maya Angelou
once proclaimed, “How important it is for us to recognise
and celebrate our heroes and she-roes!”
A century on from the emergence of a fledgling Free
State, it surely should be stating the bleeding obvious
that the eloquent and inspirational 1916 Proclamation
was paying lip service when it vowed the Republic
would guarantee “equal rights and equal opportunities
to all its citizens”. Instead, successive governments in
connivance with the Catholic church, sought to treat
women as second class citizens, curtailing their career
ambitions, policing their so-called morals, repressing
their reproductive rights and suppressing their stories.
The highways and byways of Ireland are littered with
untold tales of the achievements of Irish women. Let’s
take a random example. Perhaps you may have heard of
Kathleen Lynn, doctor, political activist and founder of
St Ultan’s Children’s Hospital, but does the name Agnes
Clerke ring any bells? Born in Skibbereen in 1842, the
astronomer’s book A Popular History of Astronomy During
the Nineteenth Century is still regarded as one of the
seminal texts on the subject. She won a host of plaudits
normally reserved for men and in 1981 NASA named a
crater on the moon, close to where Apollo 12 landed, in
her honour.

Or writer Maria Edgeworth who counted Jane
Austen among the admirers of her work? Or ‘flying
feminist’ Lilian Bland who was raised in Antrim and was
the first woman in Ireland to build and fly an aircraft,
and the world’s first female aviation engineer?
All too often when women’s stories make the
headlines, they are tales of grief and cruelty; of mothers
and babies homes, Magdalene Laundries, Tuam Babies,
symphysiotomy and cervical cancer scandals. And all
too often it’s the courage of campaigning women such
as Vicky Phelan and Catherine Corless who bring these
scandals from the shadows into the light.
From the suffragettes to the women’s lib of the
1970s, to the women of the Northern Ireland peace
movement, the Dunnes Stores strikers, the doughty
campaigners of the three decade long war against the
Eighth Amendment, women have
often against the
odds, against the establishment and against the status
quo
shaped the trajectory of the nation and struggled
to level an unequal societal playing field.
And there have been
and still are
legions of
unheralded Irish women who bent over the oars when
Ireland was in stormy waters. Recently Clodagh Finn,
author of Through her Eyes: A New History of Ireland
in 21 Women, posted on Twitter a photo of a group of
Irish women servants in the US taken around 1846 as
the Famine began to take hold at home, noting, “A decade
later, almost three quarters of domestic servants in New
York were Irish. Most of the money sent back to Ireland
came from women.”
Like the painting of Nurse O’Farrell, Irish women
need to be placed back into the story of the nation.
This isn’t vanity – the imbalance creates a dangerous
narrative that women’s struggles and accomplishments
are less important than that of men, which in turn
fosters an institutional bias, sexism and lack of
inclusivity in key areas of Irish life, in boardrooms, in
parliaments, at the high tables where decisions of health,
education and business policies are hammered out.
And the danger is that then there’s no impetus to
change the status quo. “The most damaging phrase in
the language is ‘It’s always been done that way,’” said
Grace Hopper, US Admiral and pioneer of computer
programming. And she wasn’t wrong.
As another centenary approaches, it’s time to rewrite
Irish history to include all her stories also. A museum
dedicated to the tragedies and triumphs of one half
the the island’s population would be a darn good place
to start.
Another anniversary looms later this year; in October
it will be ten years since the shocking death of Savita
Halappanavar in a Galway hospital. Yet it was a tragedy
that sparked an unstoppable wave demanding change
to the country’s draconian abortion laws, and which
eventually led to a decisive vote to repeal of the 8th
amendment in May 2018.
And, like the marriage equality referendum three years
earlier, it was the personal stories that made
the difference.
For a land that prides itself on being a nation of
story tellers, it’s bizarre that the narrative of the nation
remains so resolutely one-sided.
It’s time for a story revolution. For more women
– rebels and revolutionaries, victims and visionaries,
firebrands and matriarchs – on plinths and on street
name plaques, on monuments and mosaics. Importantly,
the younger citizenry need visible role models: if they
can’t see it, they can’t be it.
It’s only by rewiring the national psyche to
understand that 100 years on, many women still can’t
find themselves in the story of the island. No wonder
so many of us still have the instinct to take a step
backwards from the glare of attention and remain on the
sidelines, instead of standing where we belong – visible,
central, equal and shoulder to shoulder with the other
half of Ireland’s population. ●
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NIGHT life

Quality sleep is essential for mood, energy levels
and even your skin, says Laura Kennedy.

“STUDIES have SUGGESTED
that TAKING a BATH in
WATER of around FORTY
DEGREES Celsius IMPROVES
sleep QUALITY”
THE BATH, BUT ELEVATED

The pre-sleep bath seems like a cliché,
but evidence that there is something
to it is strong. According to the Sleep
Foundation, there is credibility to what is
called “the warm bath effect”. Numerous
studies have suggested that taking a
bath in water of around forty degrees
Celsius improves sleep quality. A baby
bath thermometer is a nifty purchase if
you want to get the temperature exactly
right. They’re easily procured online
(some even come in rubber duck form
if you’re inclined). If you just can’t be
bothered with a bath or don’t have one
at home, you don’t have to miss out on
the beneﬁts. A hot shower will create the
same effect. Research shows that those
who shower or bathe one or two hours
before settling into bed also tend to fall
asleep faster.
Codladh Bath Salts, €30, Ground
Wellbeing at groundwellbeing.com
These organic bath salts from vegan
Irish brand Ground Wellbeing are
made with pink Himalayan salt. Scatter
a handful into a warm bath ninety
minutes before bed to get the beneﬁt
of the magnesium, which is linked to
the production of melatonin, the sleepinducing hormone. The cedarwood and
lavender combination is wonderfully
soothing.

Y

ou’re tired. Everyone is tired. We accept this universal feature of modern life to such a degree that it is no
longer even surprising, but if you stop to think about it, it’s more than a little concerning. We’re just not
sleeping enough. Research by Laya Healthcare on more than thirty thousand people in 2018 indicated that
eighty per cent of us feel sleep deprived on an ongoing basis. That research was conducted before the pandemic
that changed how we live and work so drastically. You might have thought that a couple of years largely at home
and in the vicinity of our beds might have resulted in healthier sleep habits and a more rested Ireland.
Apparently not – we continue to be a nation of fitful sleepers. It is only made worse by the fact that we all know
sleep deprivation can negatively impact our mood, weight, immunity and even memory. Not to mention make us
unfocused and feel as though we’re playing catchup with our own lives. There are also the less important but still
distressing cosmetic effects, which can be signals of our wider health. A 2019 Korean study on women in their
forties found that skin hydration and elasticity were significantly aggravated after a single night of four hours’
sleep and that both continued to disimprove with subsequent nights of the same sleep duration. By the fourth day
of the six-day trial period, the skin’s texture showed visible signs of disimprovement.
We clearly need our sleep but getting it can be challenging. Luckily, there are things we can do to improve sleep
hygiene and a routine that we can institute to maximise the chance that the sleep we do get will be restorative and
deep. So let’s get to bed.
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Deep Relax Candle, €60,
Aromatherapy Associates at Space NK
No other candle compares to this one for
intensity of rich, soothing fragrance. The
vetiver, camomile and sandalwood soy
wax offers forty hours of burn time and
will ﬁll a room incredibly uickly. t is the
ideal accompaniment to your pre-bed
bath to still the mind while the water
relaxes your muscles.
Sleep Bedtime Balm, €18,
The Body Shop
Many body creams can leave a heavy,
cling ﬁlm texture on the skin, glueing
your pyjamas to you with a horribly
cloying sensation that doesn’t exactly
scream ‘I’m so relaxed right now’. This
balm, which is vegan and comes in
a recyclable aluminium tin, balances
richness with a texture that dries down
without stickiness while still cocooning

the skin. It’s ideal for application after
that all-important pre-bed bath, making
skin feel softened and comforted. An
intense whack of lavender is common
in body products for nighttime but can
often prove a distraction as you drift off.
This contains both lavender and vetiver,
but it is more of an olfactory lullaby than
a stadium anthem.

SLEEP PREP

We know the drill – reducing stimulation
by minimising electronic devices like
phones and tablets before sleep is
important for good sleep hygiene.
Other factors like light and temperature
come into it too. We all have our wind
down routine before sleep. It might
be removing makeup in bed or at the
bathroom sink, reading a chapter of a
good novel, or doing some meditation.
One method you may not have
considered is lying on a bed of
nails to release endorphins and relax
muscle tension.
Eco Mat, €112, Bed of Nails at
bedofnails.org
This slightly strange-looking organic
linen, coconut ﬁbre ﬁlled mat is co ered
with three-millimetre plastic nails. It is
designed to help relieve muscle pain and
anxiety-induced sleeplessness through
acupressure. Celebrity fans include
Jennifer Lopez and Kate Beckinsale, and
while you can certainly feel the nails,
lying on the mat distributes your weight
across all 8,820 of them and is more of a
pressure sensation than pain.

THE MAIN EVENT

There is extensive research on the
importance of temperature when it
comes to sleep – both ours and that of
the room we are in. It turns out that cold
rooms aren’t just the remit of British
aristocrats with draughty bathrooms –
your bedroom should be cool in order
to facilitate the best quality sleep.
According to a study published by the
Journal of Physiological Anthropology,
our body temperature is directly related
to the mechanism which regulates
sleep. Excessive heat or cold results in
increased wakefulness and decreased
deep sleep, so keeping your room
ventilated with cool air (while making
sure your bedding is sufﬁcient to keep
you warm) will result in better quality
slumber. It doesn’t stop at temperature.
According to the Sleep Foundation, light
is the single most important external
factor affecting our sleep. t in uences
circadian rhythm, melatonin production
and even our sleep cycles. Bright light
(and screen time) right before bed can
push your sleep cycle back. If it’s possible
to achieve, and of course, it isn’t for
everyone, the best room to sleep in is
one that is as dark as possible so that
you can sleep undisturbed by light.

Freya Silk Pyjamas, €230, ESPA
We all have that one pair of pyjamas
we associate with maximum comfort.
atural ﬁbres like cotton and silk are
best to prevent overheating. Fluctuating
temperatures can disturb sleep as
much as a very hot or cold room, so it
makes sense to opt for soft, breathable
fabrics. These pyjamas from skincare
brand ESPA are their new foray into
skin-kind garments. The pure silk is light
and cool as liquid on the skin and the
shade, which they call ‘Claret Rose’ looks
irresistibly and decadently like the esh
of a bitten plum.
Body Pillow, €60, Kally at
kallysleep.com
This body-length, pliable and supportive
orthopaedic pillow is a revelation for side
sleepers. Placing it between your knees
as you sleep aligns your head, neck and
spine, but also relieves pressure on your
hips and knees. While it is long, it won’t
monopolise a double or king bed if you
sleep with another person and it comes
with a removable, washable pillowcase.
If you’re not a side-sleeping snuggler
but happen to share a bed with one
and like your own space at night, this
pillow will give them something to wrap
themselves around and maximise their
comfort while you sleep soundly.
Grey Cotton Double Weighted Blanket,
€170, Mela Comfort at oliverbonas.com
Weighted blankets have been hyped
a lot lately, so it’s easy to presume
that they’re just a gimmick. However,
research indicates that they really do
contribute to deeper and better-quality
sleep – under a weighted blanket, you’ll
ﬁnd that you mo e about less during
the night, so wakefulness is reduced.
According to Mela, the gentle pressure
of “a weighted blanket has been shown
to increase the release of dopamine and
serotonin by around 30 per cent and
decrease the stress hormone cortisol
by the same amount, promoting the
production of melatonin, the hormone
that helps sleep”. The blanket, which
is weighted with tiny glass pellets, has
a removable cover that you can wash
when needed. Place the blanket over
your duvet or use it alone.
Lightcycle Morph Desk Lamp, €550,
Dyson at dyson.ie
This ingenious lamp tracks local daylight
where you live and adjusts its colour,
temperature and brightness every
minute. If you are sensitive to light, you
can adjust it to the context – task light
for work, or ambient light for when you
want to relax. You can also set it to turn
on and off with daylight, waking you
gently in the morning. While a lamp like
this is a serious investment, you don’t
need it to improve your sleep. Keeping
bedroom lighting soft and the room
dark once the lights go out will go a
long way to making your night’s rest
better quality. ●
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1

Signature scent
uerlain’s A ua Allegoria
erolia Veti er, from
€
ml, a fruity woody
oral fragrance with notes
of basil, bergamot and
Calabrian neroli, makes for
a perfect spring scent. t’s
the latest addition to the
A ua Allegoria line which
has had an eco focused
upgrade. he scents are
now composed of up to
per cent ingredients
of natural origin and, in
a ﬁrst for uerlain, are
formulated exclusi ely with
alcohol from organic
farming. he elegant
bottles ha e been
redesigned too and are
now made from recycled
glass and they’re also
reﬁllable which, the brand
says, reduces carbon
emissions by
per
cent, glass use by 2 per
cent and plastic use by
per cent. ind it at Brown
homas Dundrum.

2

Station agent
’Occitane continues its mission to
champion sustainability with the launch
of reﬁll fountains in selected bouti ues.
he company will be installing the reﬁll
stations in
outlets across 2 countries,
with the aim of sa ing one ton of plastic
within the ﬁrst year of roll out. he Wicklow
Street store in Dublin is the ﬁrst rish
’Occitane bouti ue to offer the ser ice,
which features some of the brand’s top
sellers including Almond Shower Oil, Shea
Verbena i uid Soap and ntensi e Repair
Shampoo. Customers can reﬁll an existing
bottle or buy one of the new aluminium
ore er Bottles, from € .
2 ml, and will
sa e money with each reﬁll thereafter.
ie.loccitane.com

The thoughtful (beauty)

SHOPPER

Clean sweep
romising pops of colour, egan friendly
formulations and strong ethical credentials, en See
is a breath of fresh beauty air. here are lipglosses,
matte lipsticks, cheek and lip colours, a mascara
and brow powder gels, with more products on the
way. ounders Danya lein and amar ani insist on
ethical working practices and the packaging is made
from post consumer recycled materials, alternati e
plastics from renewable sources like sugarcane and
SC certiﬁed paper. genseebeauty.com

S U STA I N A B L E B E AU T Y

Small changes and the new arrivals
with sustainability in mind,
by Brenda McCormick

4

Helping hands
EOM, the aromatherapy focused wellness brand has
launched reﬁllable dispensers for its hand and body washes.
he ceramic pump dispensers are sleek and understated
while the reﬁlls are made from recycled materials and are
recyclable too. he washes are formulated with seaweed,
pomegranate and aloe era and you can choose the essential
oil based option to suit your needs. here’s reat Day an
uplifting blend that includes wild mint and mandarin),
Complete Bliss a calming wash with Moroccan blush rose
and lime and black pepper) and Real uxury with la ender,
asmine and Brazilian rosewood to soothe and de stress). he
ceramic hand wash dispenser with a one litre reﬁll is priced at
€
while a single reﬁll is € 8. neomorganics.eu
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Mood boost
Eau Extraordinaire, Clarins’ latest
treatment fragrance, from €2
ml, is
a re i ing scent with notes of citrus, red
ginger, asmine and patchouli. t’s made
with
per cent natural ingredients
and plant extracts sourced from
airtrade supply chains, in keeping
with Clarins’ sustainability focus. he
new Re italizing Silky Body Cream,
€ , meanwhile contains organic shea
butter and hazelnut oil along with
Eau Extraordinaire’s uplifting blend.
he Clarins Aroma range is a ailable
at Clarins stockists nationwide. clarins.ie

5

3

6

A taste of honey
ounded in 2
by
Dutch ersian in uencer
egin Mirsalehi m
nstagram followers and
counting) isou honey
infused haircare is now
a ailable on our shores.
Mirsalehi’s family has kept
bees for six generations
and the isou products
contain sustainably
sourced ingredients from
the Mirsalehi bee garden
which is run by egin’s
father. he hero product
is the oney nfused air
Oil, from € , and the
range is currently a ailable
on brownthomas.ie and at
Brown homas Dundrum,
with more Brown homas
outlets to follow.

BEAUTY

THE TREATMENT

Codage Facial at Velvære Spa
Dublin’s newest day spa combines a rich,
Nordic aesthetic with high-performance,
tailormade facials, says Jessie Collins.

I

f we were to name a culture with the closest legacy
to wellbeing experiences, the Scandanavians would
probably clinch it. With the first saunas dating back as
far as 2000 BC, their connection to and appreciation for
the whole area of wellness and rituals is undisputed. It’s
no surprise then that Dublin’s newest day spa has taken
serious inspiration from Northern Europe. It’s also a neat
fit, given that Velv re (pronounced vel-va-ray, also the
Norse word for wellbeing) forms part of the Radisson
Blu Royal Hotel in Golden Lane which has its own
Scandinavian roots.
Opening last September, and while serving hotel
guests, the focus has very much been on establishing
itself as a luxury boutique spa in its own right, with its
own independent access via Le Pole Square on Chancery
Lane. Designed by Reddy Architecture + Urbanism along
with Jim Hamilton of Graven Images, plus the expert
advice of the Irish Spa Association, the aim has been to
create a space that emanates balance, contrast and the
elements of nature as well as the heritage of its city
landscape. Stretching out over an impressive three floors,
the reception area has a double-height ceiling and is a
wonderfully decadent space, with two express medi-chairs
for fast, focused treatments.
The emphasis throughout is on space and an earthiness
which rightly plays into the Nordic values. On the lower
floor are the changing rooms which lead to the thermal
area and vitality pool, with power jet and jacuzzi loungers,
a black aspen Finnish sauna, steam room, drench shower,
Caribbean storm experience shower and ice fountain. This
is a world away from the hustle above ground, with dark,
soothing colours and an aesthetic minimalism that has just
the right mix of soothing and sophisticated.
A lift or stairs takes you up two floors to the
treatment and relaxation area, where you’ll find a
private consultation room, five treatment rooms and a
dedicated medi-room. In terms of treatments, Velv re
has curated a range of either exclusive or bespoke
brands, most notable of which is the custom-made
Codage Paris. Codage is a Parisian skincare brand that
uses individual blended formulations to create bespoke
products for each client for each treatment, with
Velv re the first to offer it in Ireland.

The Codage ‘A Day in Dublin’ is the spa’s signature
facial treatment and focuses on de-stressing and
alleviating free radical damage common to city life.
Beginning with the detoxifying silk tree to de-stress the
skin, it is followed by a gentle resurfacing with rice hull
extracts. A tailored facial massage then works on life
and easing the appearance of tiredness and fatigue and

“CODAGE uses
INDIVIDUAL BLENDED
formulations to CREATE
BESPOKE products
for each CLIENT for EACH
TREATMENT”

you also get a head massage to work out any remaining
areas of tension. The therapist uses organic plantbased waxes and oils to revitalise the skin, and you can
then get yourself the ‘A Day in Dublin’ takeaway set
which is available to purchase only from Velv re. The
pack includes five luxury travel size products in a black
presentation bag for slipping into your holdall.
They are also offering the iS Clinical range, loved for
its red-carpet-ready Fire & Ice facial, an intensive clinical
treatment designed to resurface the skin, and reduce
fine lines and wrinkles. They have smartly branched out
into the more non-invasive side of clinical treatments
too including microdermabrasion, needle-free
electro-mesotherapy, micro-needling and the
Déesse Pro LED Mask which makes it a handy
and discreet spot for a lunchbreak treatment.
For medis and pedis they use the excellent
Margaret Dabbs range, the cherry on the cake
of a really brilliant addition to Dublin’s spa
offering. ●
A
‘ Day in Dublin’ signature facial (60 minutes) costs
€110, velvaerespa.ie
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The Space Between
Best known for her sculptural creations in light and metal, Irish artist Niamh Barry tells Brenda McCormick she has
always known that making her own work was what she was meant to do.
“

I

had an idea and I could see it in my mind’s eye all
the way back when I graduated from college that I
wanted to do something like what I do now. I could
see it. I wanted to make work; I wanted to exhibit it
internationally. I was ambitious and I had a real sense of
what I wanted to do and what I wanted to achieve.”
It was perhaps inevitable that Niamh Barry would
end up exactly where she is today. One of Ireland’s most
renowned contemporary artists she conjures in dramatic
forms of metal and light the pieces she sees in her mind’s
eye. Answering to nothing but her own creative impulse.
Barry’s work long ago caught the attention of
Dr Jennifer Goff, a curator at the National Museum of
Ireland and whilst lecturing in New York in 2017, Goff
kept hearing Barry’s name on the design circuit. Upon
returning home she instigated what would lead to Barry’s
Light On Earth exhibition which ran in Collins Barracks
in 2019. “In one hundred years, I didn’t want another
Eileen Gray case where Niamh was being recognised
internationally and not embraced in her homeland,” Goff
says. “For me, Niamh Barry is one of Ireland’s foremost
contemporary, design icons. Her style and her forms
continually evolve because she constantly questions her
craft and her work, pushing it to new boundaries. She
continually puts Irish design and art on a world stage.”
Barry’s career began in Dublin’s NCAD where she
studied design, specialising in ceramics but also working
with metal and glass. “I had an interest in making things
my whole life,” she says. Following graduation, she
promptly moved into a studio share with a group of
college friends. “I started working with metal and never
touched clay again,” she laughs.
The imprint of the work Barry is famed for now – as
well as her singular focus – was evident even then. “The
first thing I made in my studio was a hanging light
sculpture with an old welder that I found in the corner and
taught myself to use,” she says.
Barry continued to stretch her creative muscles with
avant-garde and one-off pieces until she moved into the
world of TV and film. “I got drawn into working as a
designer and art director, the way these things happen, so
I did that for three or four years. It was a very interesting
phase because I learned a huge amount about the technical
aspect of designing and making things, delegating and
working with teams. I didn’t know at the time what this
was going to mean, but it has paid dividends in terms of
what I’ve gone on to do.”
After a number of years, Barry realised she wanted to
make her own work again so she bowed out of the film
industry and started designing in a more professional way.
She began with a range of handmade silk screened lamps,
selling through Design Yard, Minima, and Haus. Her
work caught the eye of a potential client who asked for
bespoke pieces for, it turned out, The Merrion Hotel. “That
was the start really, 25 years ago. You look back at all the
twists and turns of the way things unfolded and it wasn’t
necessarily a plan but that’s what I found myself doing.”
Once again Barry found herself busy and successful,
spending ten years creating things like bespoke lighting
pieces for commercial interiors. Then, just as the ‘tap, tap,
tap’ of unexpressed creativity was becoming too loud to
ignore, the recession hit. It was a difficult time but, always
HOME & DESIGN
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one to embrace a challenge, the upheaval also brought
Barry the opportunity to instigate a significant change. “I
made the decision that I was going to draw a line in the
sand and only make work for myself and only my own
work, no matter what,” she says.
She took advice from an expert in the foundry industry
who told her she needed to take on the previously
outsourced metal fabrication herself. “He said, ‘you need to
take command of this yourself. No one is going to be able
to do this for you.’ So I bought myself a specialist welding
machine, locked myself away in a 20ft shipping container
and taught myself how to do it. That was a turning point
because I completely took control over what I was making
and how it was being made. Now I have a team of eight
extremely skilled people who are highly committed to
what we do here in the studio.”
While making such a leap was nerve-racking there’s
a sense that Barry knew it was was she was meant to do.
“I was nervous,” she admits, “but I had the most amazing
support from Killian [Barry’s husband and founder of The
Vintage Hub, a mid-century and retro furniture business].
He backed me completely. But I also had a very strong

sense that this is what I should be doing. So while it was
a scary moment and financially it was a big risk, I knew
what I was trying to do and if I could pull it off it was
going to be something really special. “When I think back
to those two or three years it was exhilarating. It was the
culmination of decades of work all coming together.”
The pieces Barry and the team work on can take about
two years to realise, from the beginning of an idea to an
actual piece that’s suitable for exhibition. Technology plays
a key role in her work, along with traditional skills. “I
couldn’t do what I do with the technology that I use, and I
couldn’t do what I do without the handcrafting of what we
do,” she explains. “One feeds directly into the other. From
the inception of the idea to the designing of the overall
modelling of the pieces to the production of the pieces,
technology is used all the way through. But then we take

The Stacked
series
(below left)
is one of
Barry’s
favourites

The Broze
Age Broighter
boat, above,
has provided
inspiration

Barry works
almost exclusively
in bronze

“I KNEW what I WAS TRYING
to DO and if I could PULL
IT OFF it was GOING to be
something REALLY SPECIAL”

PHOTO: AL HIGGINS

Vessel Scape
was created
for the lobby
of the Central
Bank in
Dublin

that technology and use it to support and enable us then to
make the pieces by hand.”
“One of the pieces that I have used as inspiration in the
past is the Broighter boat in the National Museum on Kildare
Street. It’s a little model of a beautiful gold boat from the
Bronze Age. We actually use some of the same techniques as
they would have used to make that boat but we also then use
cutting edge technology as well.”
Inspiration comes from anywhere and everywhere, Barry
says, with recurring themes including the human form,
movement, and landscape. She struggles to pinpoint a
definitive style or fingerprint in her work – “I think that’s
more of a question to ask somebody else actually; somebody
who is more objective” – but notes that the most successful
results happen when she doesn’t overthink things. “It is a very
instinctive, intuitive process for me and when I just allow that
to happen in a free-flowing sort of way, that’s when the best
work happens. And people seem to like it.”
Barry thrives in the clear, wide creative space. She pours
herself into her work, creates a piece and enjoys the freedom
of letting it go. “I’m not really a collector of things. I like
books on design and art but I’m quite cutthroat generally. I
like a feeling of perpetual motion, of moving forward and
what’s next. I think that applies to my work. For me, the thing
is about expressing it and getting it out and making it.”
She does have a few pieces she’s fond of, however, including
the Stacked series, Black Poise and the On it Goes series. “I
think Vessel Scape, the piece for the lobby of the Central
Bank is pretty special,” she adds. “It’s open to the public so
anyone can go and look at it. I think it’s a beautiful piece, it’s
monumental and strong and has gravitas.”
Barry has worked almost exclusively with bronze – “I like
exploring all of the avenues of possibilities with bronze.
It’s an amazing material, it’s ever-giving. There are so many
different things you can do with it.” – but is currently working
with something new. “At the moment, I’m working with a new
material that I’ve never worked with before in a way that it
has never been worked before by anyone. So that’s exciting.
I have a million ideas and thoughts about what I could or
maybe couldn’t do with this. I don’t know, it might be a total
failure, but it’s really exciting.”
Newness is a theme for 2022 in general with plans to
exhibit new work, including a piece of furniture, in the Salon
Art + Design Fair in November in New York. The last two
years saw Barry and her team with their shoulders to the
wheel completing commissions with little time or space for
the type of creativity she loves and thrives on.
“It was real plates spinning stuff, dealing with the
practicalities of the Covid situation and it was just a constant
grind actually. I didn’t realise until the new year what had
actually happened. That I hadn’t really been creative in that
kind of experimentation and exploration way. And I really felt
it. I could feel the deficit of it. I didn’t realise it at the time but
at the end of the year, I really felt like, oh my god, I need to
be creative. It’s just in me. It’s like breathing, it’s essential. So
I’m trying to eke out that space now. Calm, order, quiet – time
that isn’t allocated to doing something.” ●
niamhbarry.com

SHOP THE LOOK

Lato table, from €530, &Tradition at Nordic Elements; amber glass soap dish, €27, Global Explorer at Amara; Reko rug, €219, Rugs.ie; Belles Matières Diffuser,
€170, Trudon; Underneath, POA, Niamh Barry (info@niamhbarry.com)
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Left: the Garden
Kitchen from Clive
Christian Furniture
can be custom
designed Right: the
Insinkerator 4N1
touch tap

LIVING

THE
LUXE RADAR
You will always find us in the kitchen at
parties, writes Jillian Bolger, as she feasts on
the coolest innovation around.

The Luxe Radar is always looking for the
next big thing. So, how does an outdoor
kitchen grab you? And we’re not talking
about a barbecue station with a worktop;
we’re talking a full-on sleek, chic designer
kitchen outdoors by Clive Christian
Furniture, the creators of some of the
world’s most opulent kitchens. Inspired by a
private commission for a loyal client (clearly
a tastemaker!) Clive Christian Furniture has
now developed and rolled out the concept
across the brand. Unashamedly bold and
luxurious, the Garden Kitchen cabinetry
re ects their signature craftsmanship
and brand’s expertise in marquetry.
Starting at £30,000, The Garden Kitchen

Top: the Marco
Ottomatic Pour
Over Brewing
Machine Above and
right: Sage’s Smart
Oven Pizzaiolo
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will be designed around your speciﬁc
requirements. Garden parties will never be
the same again. clivechristianfurniture.com
Coffee makes everything better and
we’re torn between two very different,
but equally impressive machines. First
up is the Marco Ottomatic Pour Over
Brewing Machine, a revolutionary coffee
maker that uses innovative technology
to automate the ﬁlter brewing process,
(usually managed by a barista in your
favourite coffee shop). Exclusively designed
for the head-turning CHEMEX Coffeemaker,
it enhances an already beautiful piece of
coffee kit. Facilitating consistent extraction
and featuring an iced coffee mode too, this
good-looking machine promises premium,
barista-standard coffee at home. €356.61,
marcobeveragesystems.com
If you have a house full of coffee
drinkers with different favourites, Jura’s
Z10 masterpiece is a smart investment,
delivering 32 coffee options, including
perfect cold brew, at the push of a
button.The Swiss innovator’s sleek Z10 is
fully electronically controllable, with an
advanced grinder that adjusts the grind
automatically according to the drink you’re
making. Offering hot and cold coffee,
excellent espresso and milk foam, this highquality machine looks the part too. From
£2,145, uk.jura.com
More of a wine connoisseur than coffee
fan? Then you need Coravin in your life. Its
award-winning Coravin Wine Preservation
Systems enable you to open and pour a
glass or two of your favourite wine, then
preserve the rest of the bottle for weeks,
months or even years. Perfect for special
bottles, or savouring a bottle over a few
weekends, the at-home system uses the
same technology as the by-the-glass wine
programmes in top restaurants around
the world. Available in different size packs,
the entry level Model Three is perfect for
everyday wine drinking, with easy to use
SmartClamps, a Coravin screw cap that

enables you to use the system on your
wines with screw caps and two Coravin
capsules that allow you to pour up to 30
glasses of 150ml. You simply insert, tip, and
pour, saving the rest of the bottle for as long
as you wish. From €199, coravin.com.
And what goes better with wine, than
homemade pizza f a wood ﬁred brick
pizza oven isn’t an option, then Sage
Appliances’ Smart Oven Pizzaiolo should
do the trick. he world’s ﬁrst domestic
indoor benchtop oven, it’s a neat and
compact device that was developed with
input from some of the world’s leading
pizza chefs. Delivering results comparable
to a traditional wood ﬁred brick o en and
at a vastly reduced footprint) the Smart
Oven Pizzaiolo can reach 400C and cook
a Neapolitan-style pizza in two minutes.
Ideal for everything from homemade pizza
to frozen, there are seven pre-sets and an
auto-eject door that automatically pulls out
the pizza stone for safer handling. €799 at
harveynorman.ie
Because the devil is in the detail, we’re
quite drawn to the good looks and smarts
of the InSinkErator 4N1 Touch tap. It might
look like a regular tap, but this one offers
instant ﬁltered steaming hot water, ﬁltered
cold water and regular hot and cold water
from one combined ﬁxture. nstalled with
a compact 2.5-litre water tank, it’s ideal for
those of us who lo e to drink ﬁltered water
at home without the plastic bottle waste.
Available in three shapes and a choice
of traditional ﬁnishes, we think the Vel et
Black is ultra-chic. It’s priced €1,318, at
insinkerator.co.uk ●
From top: the
Jura Z10 coffee
machine;
Coravin wine
perservation
systems

ADVENTURES IN
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Technophobia
Samsung’s new Galaxy S22 Ultra aims to merge the best of the Note and S
series in one place. And there are some nice extras too, says Jessie Collins.

hat do rollerskating and smartphone technology have in common?
Not a lot on the face of things. So you might wonder why Samsung
would choose to celebrate the launch of their latest S series with a
roller disco, complete with DJ and old school mirror ball lights. Well, it turns
out that Samsung’s newest baby contains something called advanced intelligent
image processing “to make every moment epic”. What does this mean? Well,
what they have done is install new ‘nightography’ features, namely a 23 per
cent larger sensor than the previous models and adaptive pixel technology so
the camera lets in more light, picks out more details and captures colours more
vividly, even in the dark. So yes, a roller disco is the perfect place to test it out.
The big selling points of the new Galaxy S22 and S22+ are the new powerful
50MP (that’s megapixels to you and me) main camera, 10MP telelens, and
12MP ultra-wide lens. It’s upped the stakes on videoing too, using a new auto
framing feature that detects and tracks up to 10 people and automatically adjusts
the camera’s focus so everyone, even your gran, is in focus. They’ve even gone
so far as to steady our hands. Both devices are powered by advanced VDIS
technology (this is tech created by Samsung to minimise vibrations) to smooth
out your footage when you’re on the move.
Need even more sharpening? In the interest of achieving the perfect portrait,
they’ve introduced an artificial intelligence stereo depth map so the smallest
details get cleared and crisped up thanks to their specific AI algorithm. And,
very smartly, they’ve adapted for possibly the internet’s favourite subject matter:
people’s pets. The new Portrait mode prevents pet hair from blending into the
background, so your pooch can have its biggest camera moment yet.
And there is lots more to recommend it. A 4nm processor streamlines
your app performance by automatically detecting which app you’re using and
directing the most power there, with a battery that promises to last even longer
than a day on a single charge. Each screen is built with intelligent Vision
Booster technology (I do not make up these names) that adjusts the display to
the lighting around you and enhances the contrast, so essentially, watching stuff
on it is great. They’ve gone tough too. Galaxy S22 and S22+ are the first S
series models made with Armour Aluminium – their strongest aluminium frame.
The entire Galaxy S22 series will also be supported by up to four generations of
Android OS upgrades.
And though it may be a footnote, there are some good directions in
sustainability. Collaborating with several organisations, Samsung has helped
recover discarded fishing nets, upcycling them into a high-performance materials
for their smartphones. The Galaxy S22 series also incorporates post-consumer
recycled material in its speaker module, as well as the inner parts of the power
and volume keys. Impressively, the packaging is 100 per cent recycled including
the protective film, which is made from recycled plastic. But just remember, if
you do go rollerskating, it does capture everything so you may need to dust off
your rexing boots. ●
Galaxy S22 128GB, €1,089 and Galaxy S22 128GB, €879.samsung.com

SMART THINKING

“The new PORTRAIT MODE also PREVENTS
PET HAIR from BLENDING into the
BACKGROUND, so your POOCH can have ITS
BIGGEST CAMERA moment YET”
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T R AV E L

A Bauhaus-inspired
hotel in the heart of
town is adding a splash
of creativity to a stay
in Dublin, says
Brenda McCormick

Paradise Found:

Arthaus Hotel

C

ity breaks can be great fun but it’s sometimes difficult to find
accommodation that suits your plans. Often you don’t need a
super-high-end hotel as you’ll be out and about a lot, nor do you
want to stay in a purely functional glorified hostel. And the location is
always paramount too. In Dublin’s case, many boxes are ticked by the
colourful Arthaus Hotel which opened last year. Located on Mercer Street
just behind Stephen’s Green shopping centre (how’s that for a city centre
location?), it was inspired by the Bauhaus 20th century art movement.
The Bauhaus fingerprint has often been described as a combination of the
Arts and Crafts movement and modernism, bringing art into the heart of
everyday life.
No surprise then that art places a central role in the 41-bedroom
Arthaus. It is home to a collection of 100 artworks by Irish and
international artists – one for each year since the founding of Bauhaus.
Irish artists Fran Halpin and Deirdre McClorey have created bespoke
artworks that offer a nod to Mainie Jellett
and Mary Swanzy, two influential Irish
artists who were contemporaries of the
Bauhaus era. The hotel is launching an
art trail soon and plans to grow its own
collection by one new piece every year.
There is a selection of rooms available
from boutique (15-18.5 sqm), which is best
suited for a short stay, and superior (20-23
sqm), which is a good weekend option,
to executive (21–25 sqm) which are the
largest on offer. Each one is beautifully
finshed with Bauhaus-inspired design and
bright, elegant colour palettes.

Expect rich jewel tones, brass detailing and dark walnut cabinetry as
well as velvet headboards, bespoke carpets and hand-picked art from Irish
and international artists. Amenities in each room include 55” TVs, air
conditioning, 24-hour room service and more.
While Dublin city’s many restaurants are on your doorstep, if you fancy
a bite or a drink in the hotel Laszlo’s bar and restaurant serves up classic
cuisine with a creative twist. Dinner is currently served Tuesday to Sunday
and the menu includes a poached pear and blue cheese salad, Arthaus steak
sandwich, beer-battered sustainable fish of the day and 12-hour braised
beef short rib. There’s also a cocktail menu with plenty of favourites such
as a classic mojito, an espresso martini and an Arthaus whiskey sour along
with some non-alcoholic options. We suspect this bright and colour-filled
bar might become a favourite with locals too.
If your reason for being in Dublin is shopping-focused you may want
to check out the art of style package. Priced from €323, it features one
night’s bed and breakfast and a one-toone consultation with Suzanne Whelan, a
personal stylist and shopper. Whelan, who
has ten years’ experience in the fashion
industry, has worked with international
luxury brands and can offer styling advice,
outfit building tips and even take you on
an assisted shopping expedition to find the
perfect pieces for your wardrobe.
Alternatively, a stay in a boutique queen
room with three-course dinner, bed and
breakfast starts at €116.50 per person
sharing ●

“ARTISTS FRAN HALPIN
and DEIRDRE MCCLOREY
have created BESPOKE
ARTWORKS that offer a
NOD to MAINIE JELLETT
and MARY SWANZY”
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arthausdublin.ie

INSIDER’S
TIP

We’re always
keen to check out
toiletries in a hotel
and the room soaps
at Arthaus are
from Northern Irish
brand Field Day.
Its luxurious triple
milled soaps are
made from natural
oils and glycerine
and all of Field
Day’s products
are ﬁnished and
packed by hand at
its warehouse in
Co Down.

WA L K T H E L I N E

Sinéad
Gleeson
The writer and broadcaster on the joy of collaboration and
working with your heroes
In conversation with Brenda McCormick

I made several vague attempts at
writing but they always petered out.
You need a lot of stamina as a writer;
a sense that you can’t imagine yourself
not doing it.
I put off writing for years out of
fear. My day job revolved around
books: hosting a book show on
national radio, chairing literary events
on stage. After hundreds of interviews
with writers, it felt so daunting, but
I also realised there were so many
different ways to go about it. The only
thing in common was the idea that you
have to make time and just actually
start writing. No one can do it for you.
I’m the kind of person who chats
to strangers at bus
stops, which I realise
now is what made me a
journalist, but it’s also
about wanting to hear
other people’s stories.
But the thing I like most is
just doing the work. Hype,
charts, prizes they don’t
matter. Making a body of
work is what it’s all about.

Always work with your heroes. I saw
Sonic Youth play twice in Dublin
as a teenager (Nirvana were the
support act at one of the shows).
Their bassist Kim Gordon is also an
artist and in 2019, IMMA asked me to
chair an event with her when she had
a show at the gallery. We hit it off and
a publisher asked if she’d be interested
in editing a book about women and
music, so Kim asked me to co-edit This
Woman’s Work with her. It’s been a
total joy.
The book is a collection of
essays by 16 writers, including
myself and Kim, writing about
their experiences and the female
artists, movements and pioneers
that matter to them. It began as
an attempt to challenge not just the
canon of music writing (which for a
long time has been very traditionally
male), but also what a music essay can
be. The pieces are about everything

from mixtapes and love to grief and
politics, via rockabilly, folk, trap and
rap, soundtracks and pop.
Collaborating is so rewarding. It
recalibrates your brain and enhances
your own practice. In the past year,
I’ve worked with visuals artists Alice
Maher, Rachel Fallon and Aideen
Barry, as well as my husband, Stephen
Shannon, who is a composer. Working
with others demands that you up your
game, but collaborative projects also
benefit from different perspectives.
I have too many favourite authors
to list. Maggie Nelson, Anne Enright
(yes, I did ask two of my favourite
writers to be in This Woman’s Work),
Audre Lorde, Annie Ernaux, Anne
Boyer, James Baldwin.

Bluets by Maggie Nelson is a
book I always return to. On one
level it is a fragmentary poem about
the colour blue, but it
is also a mediation on
grief, geography, desire,
loneliness.

“HYPE, CHARTS, PRIZES
 they don’t MATTER.
Making a BODY OF WORK
is WHAT it’s all ABOUT”

Writing involves being on your
own in a room 90 per cent of time,
but it’s critical to look outside,
travel, have conversations. All of
those things have been the start of a
piece of work for me. Art is massive
influence, and the book after the novel
I’m trying to finish will have that at
the centre of it.
On slow writing days (and there are
many), I pull a book off the shelf
and read a poem or short story. It
always reminds me that it’s all about
language, and that while you might
be alone with your words, there’s a
huge supportive community of other
writers out there, doing what you’re
trying to do.
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I spent a lot of time in hospital as a
teenager, which are formative years,
but for me were quite lonely and
filled with surgery. Books and music
were an escape. They saved my sanity.

When I was trying to
write and failing to
stick at it, my friend the
Canadian writer Patrick
deWitt told me to write
for an hour every day,
at the same time, until
a habit formed. It did, and I can’t
imagine not writing most days. I aim
for mornings before the world/admin/
family commitments crowd into my
headspace.
The thing I am most proud of is
not being dead. My health has been
very complicated… And if I had a
mantra to live by it would be: to be
curious, kind, work hard and take
nothing for granted. ●

THIS MONTH I AM:
Eating:
in Liath in Blackrock, Co Dublin
eventually – anyone I know who’s been
has raved about it. I’m also going to
Iceland soon and looking forward to
sampling the local food.
Reading:
Several great Irish books: Lucy
Caldwell’s These Days, Trespasses
by Louise Kennedy, Dance Move by
Wendy Erskine and Jan Carson’s The
Raptures.
Enjoying:
Danu skincare. Fancy gin. Summer
coming. The possibility of travel.
Listening to:
Claire Rousay’s gorgeous found-sound
music (she plays The Workmans in
Dublin on 29 April), new Irish albums
from CMAT and Soak. And Wendy
Carlos on repeat - I wrote about her in
This Woman’s Work.

This Woman’s Work: Essays on
Music edited by Kim Gordon and Sinéad
Gleeson is published by White Rabbit and
is out now.
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