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cent in interest, or €153.
HerMoney works in a different way from 

a traditional financial advisory service, rec-
ognising that women are purpose-driven 
and need more information about their 
investments. The service is focused on 
financial planning rather than on wealth 
accumulation.

Brick’s business is the only one in Ireland 
specifically for women, but follows in the 
same footsteps as Ellevest, a US-based fin-
tech company set up by Sallie Krawcheck 
in 2017.

Krawcheck, who was chief financial offi-
cer of CitiGroup and chief executive officer 
of Merrill Lynch’s wealth management di-
vision, founded Ellevest with the intention 
of closing the gender wealth gap through 
investing.

The idea came to her when she realised 
that one of the reasons women were un-
der-represented in the financial industry 
was because they were being told to fit 
themselves into Wall Street’s masculine 
model. That didn’t work, for the women 
working there or for female clients.

In a recent post on her website, 
Krawcheck identified one of 

the common stereotypes 
attributed to women: 

that they are too “risk-
averse” to invest. She 
offered an alternative 
explanation.

“The investing in-
dustry, in which 99 
per cent of investment 
dollars are managed at 

companies owned by 
white men, wasn’t 
built for women,” 
Krawcheck wrote. 
“When women 
find relation-
ships they are 
comfortable 
with and un-
derstand the 

risk, they take on 
as much as men.”

Her position is 
backed up in a 
2019 research 
paper by Mi-
chael Liersch, 
the former 
managing 
director 
of Merrill 
Lynch’s be-

havioural fi-
nance unit. 

Commu-
nication 
around 
how men 
and wom-
en should 

manage their money has also been shown 
to be highly gendered, as Anne Boden, chief 
executive of Starling Bank, found last year 
through a linguistic study she commis-
sioned of 300 magazines.

The research revealed that 65 per cent 
of money articles in women’s magazines 
defined women as “excessive spenders” 
and advised them to “limit, restrict and take 
better control of shopping ‘splurges”. 

Women were encouraged to maximise 
their economic contributions through 
forms of thrift  like saving small sums, 
earning small amounts, or finding a means 
of financial support like a parent, or a hus-
band. 

Even the advertisements for the ze-
ro-commission trading platforms that 
have emerged in recent years, intended to 
democratise finance and make investing 
accessible to everyone, are masculine-fo-
cused. An ad for Trading212, one of the 
most popular apps in use in Ireland, fea-
tures women only as accessories to a man’s 
excessive wealth. An ad for Etoro, another 
app in the category, shows Joe Cole, the for-
mer Chelsea and England midfielder, chat-
ting to men as he goes about his day while 
trading on his phone.

Career break
As well as the gendered attitudes towards 
what men and women should do with their 
money, another reason that fewer women 
are investing their money is connected to 
government policy, according to Martha 
O’Hagan Luff, professor of finance in Trini-
ty College Dublin. 

“Not only are women earning between 
10 to 20 per cent less throughout their lives, 
often they take years out of their careers, 
to have children and raise their family or 
to provide care for relatives,” O’Hagan Luff 
said.

“These breaks may come at a crucial 
time in a woman’s career in her 20s and 
30s, when earnings are growing and there 
is the greatest opportunity to avail of com-
pound interest. Tax breaks are completely 
skewed towards earners and they don’t 
do anything for women, whose working 
portfolio patterns can be markedly differ-
ent to men.”

For women who do have the means to in-
vest privately, the barriers can be as simple 
as finding the right person to speak to. Even 
as a professor of finance, O’Hagan Luff was 
conscious of going to a male financial ad-
viser to talk through her pension. She took 
a career break to have children, and felt that 
while a man would not have understood 
her situation, a woman “would totally get 
how it happened”.

That women are under-represented in 
financial services may provide another 
clue as to why some don’t find the financial 
world equally accessible. According to a 
demographics report by the Central Bank 
published in 2020, men hold 87 per cent of 
current c-suite positions in the asset man-
agement sector, 76 per cent of positions at 
board level, and 71 per cent of management 
roles.

The irony is that women have been 
shown to be better investors and to out-
perform their male counterparts as fund 
managers. Research by Hargreaves Lans-
down, a British investment firm, last year 
found that investments by their female 
customers had outperformed those by 
men by 0.81 per cent over a three-year pe-
riod. If that trend continued over 30 years, 
Hargreaves calculated, the women’s sav-
ings pot would be 25 per cent larger than 
the men’s. 

Some 43 per cent of female-managed 
mutual funds outperformed their bench-
mark in 2020, compared to 41 per cent of 
those managed by men, according to Gold-
man Sachs. One in nine funds in Ireland is  
managed by a woman. 

Jane McAleese, co-founder of Wealth 
Alliance, a Dublin-based investment firm, 
said that one of the reasons that women 
are outperforming men as investors is their 
discipline, self-control and demand for the 
highest levels of information

“Once women have made an investment 
decision, they stick by it,” she said. “They 
know the reasons they made it in the first 
place. Women investors are less likely than 
men to have emotional responses when 
dealing with market fluctuations.”

M
ary Doherty knew early 
on in her career that she 
wanted to be happy and 
financially secure in  
retirement. 

“I didn’t want to give 
up a large part of my adult life to my work, 
which I basically have done, and then in 
the future not get the benefits of that,” said 
the founder of Red Dog, one of Ireland’s 
most successful design and branding 
agencies.

Doherty started investing in 1993, and 
soon came across what she described as 
“gender tension”: friction between female 
investors and the financial sector. While 
she has had several different advisers, she 
is more comfortable with women when it 
comes to discussing finances, pensions and 
everything in between.

“I’ve had male advisers, and they’re fine 
— structured and functional. But it’s women 
who understand that I am being pulled in 
all directions,” she said. 

With women earning on average 14 per 
cent less than men in Ireland, and tending 
to live longer, it corresponds that they need 
their money to work harder for them over 
the course of their lives. 

Despite that, Doherty’s proactive wealth 
management is the exception and not the 
rule. 

Women make up half of the world’s 
population, and control 40 per cent of the 
world’s wealth and 70 to 80 per cent of 
consumer spending. Yet they represent a far 
lower proportion of those engaged in  
investing and wealth management.

In Ireland, less than one-third of women 
invest in a private pension compared to 55 
per cent of men, according to the most re-
cent research from the Economic & Social 
Research Institute (ESRI). 

With the state pension being just about 
enough to keep people out of poverty, what 
is holding women back when it comes to 
providing for their future?

Marah Curtin, director of client engage-
ment at Davy Stockbrokers, has experi-

enced the reluctance of many women to 
become involved with investing first-hand. 

“I speak with women all the time who 
have a decent six figures in savings, but 
whose money is just sitting there doing 
nothing for them,” she said. 

“Not only is it costing them money given 
negative interest rates, it’s eroding their 
purchasing power due to inflation, and re-
sulting in them missing out on important 
investment gains.”

Curtin, who is passionate about getting 
more wealth into the hands of women, 
believes the financial industry is partly re-
sponsible. In her experience, women can be 
more receptive to messages about their fi-
nances when they come from other women.

Uncertainty leads to fear
“The financial services industry has some 
work to do in terms of being more inclu-
sive, both in relation to women working in 
the business and the women we serve. The 
things that derail people tend to be the be-
havioural mistakes, and those really tend to 

come from uncertainty. If you don’t know 
what’s going on, uncertainty leads to fear,” 
she said. 

“What helps to alleviate uncertainty is 
education. The more educated you become 
about the investments you own and what 
you can expect from them, the less fear 
you’ll have and the more likely you are to 
see the investment through any challenging 
periods.”

Curtin, along with others in the financial 
services sector in Ireland, is working to in-
crease the number of women who choose 
to invest their money and take control of 
their finances. Their challenge is not only 
to counteract the pervasive gender stereo-
types that tell women they are risk-averse 
and bad with money, but also the historical 
reluctance of all Irish consumers to invest. 

Irish people are much more likely to save 
money than invest it, and the pandemic 
period has turbo-charged this squirrelling 
away of cash. Central Bank figures show 
that, collectively, we put €950 million on 
deposit last December alone, bringing de-
posits to a historic high of €125 billion. This 
is a growth in savings of around 13 per cent 
from 2019.

Just 10.6 per cent of Irish households hold 
shares in publicly-listed companies, ac-
cording to the most recent figures from the 
Central Statistics Office, far fewer than in 
the US, where the figure sits at 30 per cent. 

There are clear-cut reasons for this, ac-
cording to Ralph Benson, co-founder and 
head of financial advice at Moneycube.ie, 
an online investment service. 

“Historically, almost all of our wealth has 
been kept in property and in cash,” he said. 
“It has also been a difficult, expensive and 
opaque process to invest in Ireland.”

Benson believes investing has been pre-
sented as something that is complicated, 
difficult and only for the “already rich”, 
rather than a prudent thing for “regular 
people” to do as part of their overall finan-
cial planning. 

Lack of time
When Carol Brick started HerMoney, a 
financial advisory service specifically for 
women, she did so after years of speaking 
to professional women who were earning 
north of €100,000, yet had “no idea” 
of pensions or awareness of financial 
planning.

The main reason Brick encountered 
for women not being on top of their fi-
nances was a complete lack of time.

“Women put their families, their 
careers, their health and the health 
of their families and the running of 
their household before money issues, 
always. Money management never 
comes first,” Brick, who set up Her-
Money in 2017, said. 

“The traditional [attitude that] the 
woman is the managing director of 
the home and everything that hap-
pens in it, that’s very much still alive, 
even if they are working or running 
their own business. And a lot of women 
are still getting paid less for the same jobs 
as men, even before they go down the path 
of taking time off to raise their families, so 
they are starting on the wrong foot eco-
nomically.”

Brick gave an example of how women 
are losing out by choosing to save rather 
than invest. A sum of €30,000 invested in a 
low-to-medium risk fund for five years will 
yield a net growth of 8.27 per cent in total, 
or €32,481. The same figure over the same 
time in a bank account will earn 0.51 per 
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F
ree to look at, free to 
download – but if you 
want to own it, consider 
it $2.9 million. The first 
ever published tweet, 
sent in March 2006 

by Twitter’s founder and chief 
executive Jack Dorsey, is the acme 
of the non-fungible token (NFT) 
mania that’s currently grabbing 
headlines and global attention.
to page 2
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NFTs, or non-fungible tokens, and the profits 
made from them, have caused a stir in the arts 

world. But now the worlds of sport, entertainment 
and beyond are sitting up and taking notice
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How an IP snag could lead to 
confusion over NFT copyright

 ‘‘ I think, years later, 
people will realise the 
true value of this tweet, 
like the Mona Lisa
FROM PAGE 1  ’’

When the bubble 
pops, people will 
have broken the 
habit of thinking 
digital work is not 
worth anything

Astonishing sums are being paid 
for digital files previously considered 
worthless, and Dorsey’s tweet is a 
leader in this new era of ownership.

Sina Estavi, chief executive of the 
Malaysian blockchain service Bridge 
Oracle, who bought Dorsey’s first 
foray into Twitter, expects the tweet’s 
value to appreciate over time, in a 
manner similar to a Renaissance mas-
terpiece. 

“I think years later people will real-
ise the true value of this tweet, like the 
Mona Lisa painting,” Estavi tweeted 
last Monday.

Estavi bought the tweet through 
Valuables, a marketplace that allows 
creators to “mint” their tweets on the 
blockchain and put them up for auc-
tion. Dorsey for his part, immediately 
converted the sale from one crypto-
currency (ether) to another (bitcoin), 
and donated the money to Give Di-
rectly Africa Fund, a charity that helps 
people in poverty.

The sale of Dorsey’s tweet encapsu-
lates the incredible moment the world 
is now in: what’s considered valuable 
and what’s understood as rare is no 
longer defined solely by a presence in 
the physical world. 

The sale of “just setting up my twt-
tr”, could signify the dawning of a 
new age. Behind the headlines is an 
ecosystem of businesses and creatives 
leveraging blockchain technology. 
They are primed to disrupt ownership 
and commercial models, and they are 
ready to pounce.

Immutable proof  
of ownership 
It was 1am in New York last week 
when Shane Griffin was watching 
an auction on his phone. The bidding 
started at four figures, tipped over into 
five, and climbed. Each fresh sum sent 
the artist jumping around his room 
with excitement.

The piece for sale, Going Green, was 
a nine-second digital clip of a classic 
Porsche 911 transforming from an 
abandoned metal carcass into a fertile 
host of flowers and foliage.

After 24 hours at auction, Griffin 
cashed out at $76,612. His reserve 
price had been $3,000.

Going Green is beautiful, and you 
can watch it as many times as you like 
online for free. The buyer can’t remove 
the artwork from the internet and 
store it away; they don’t even own the 
copyright to Griffin’s digital Porsche.

What the buyer received in ex-
change for payment was a non-fungi-
ble token (NFT),  immutable proof of 
ownership.

NFT is an acronym that many will 
have come to associate in recent 
weeks with headlines about stupen-
dous price tags attached to digital 
items.

For Griffin, a Dublin-born artist, 
who has always been a “stickler” 
for intellectual property rights, NFTs 
presented a solution to a problem 
of brands and others using his work 
without consideration or acknowl-
edgement.

Griffin started out as an 18-year-old 
doing post-production graphics for 
shows like RTÉ’s Podge and Rodge 
after missing architecture by a few 
Leaving Cert points. 

Inspired by the work he was seeing 
coming out of the States, he grew his 
digital effects skills and moved to a 
London design company and on to 
New York, upskilling along the way. 

At the time, the only way to “express 
yourself in the digital arts was working 
with brands”, he says, and much of the 
work he was doing was “corporate and 
unfulfilling”.

By the time he started “hearing 
whispers about NFTs”, he had had 
gone out on his own, setting up Grif 
Studio and working with some of the 
biggest brand names in the world, 
including Nike, LG and Apple and big-
name rappers like Kanye West and 
Wiz Khalifa.

Despite his success, indeed prob-
ably because of it, Griffin found that 
multinational companies were using 
his work commercially without per-
mission. 

“I wanted a way of proving author-
ship and ownership of metadata, so 
that’s when I really started paying 
attention to NFTs.” he told the Business 
Post from New York.

An NFT can be understood as a 
digital file (in this case, Going Green) 
combined with proof of ownership 
and authenticity, similar to a deed. The 
record of this ownership is stored for 
ever on blockchain, a tamper-resistant 
digital public ledger. “What people are 
purchasing essentially is a tokenised 
version of art like a digital certificate 
that they can own, and then they can 
retrieve that token and store it in a dig-
ital wallet,” says Griffin.

He spent a few months working 
on his Equinox Collection, which the 
Porsche was the first part of, before 
“minting” his work on blockchain and 
dropping it online.

An NFT is a unique asset, in contrast 
to a euro or a bitcoin which are fun-
gible tokens (meaning one euro will 
always equal another).

NFTs are not fixed in their value, just 
as a first edition of Ulysses has appre-
ciated over time, or when a humble 
urinal went from standard issue to $2 
million after Marcel Duchamp scrib-
bled ’R Mutt’ on it and put it on display 
in a museum.

For Griffin, this current moment 
where NFTs are hitting the main-
stream headlines represents a recon-
ditioning of people’s mindsets when 
viewing and consuming digital art.

What was once considered valueless 
is now being understood as having 
value because it is able to be possessed 
and traded.

Christie’s, the 255-year-old auc-
tion house, accepted a $69.3 million 
payment in ether, the cryptocurrency, 
earlier this month for Everydays: The 
first 5,000 days, a digital image, by an 
artist known as Beeple.

The sale made Beeple, real name 
Mike Winkleman, one of the most 
profitable artists alive. The auc-
tion price is the third-highest ever 
achieved by a living artist, after Jeff 
Koons and David Hockney.

Beeple’s opus was a compilation of 
5,000 digital images ranging from the 
irreverent to the obscene: a lactating 
and robotic Hillary Clinton feeding a 
baby Donald Trump; a naked Trump 
being spanked by Abraham Lincoln; 
Bernie Sanders depicted as a giantess 
mother pig being milked in a lab.

The sale left many in the conven-
tional art world agog but, following 
Christie’s bumper Beeple auction, So-
theby’s, a rival auction house, quickly 
announced its own partnership with 
Pak, a prominent NFT artist.

Even if art powerhouses may not 
fully understand the genre, they very 
much comprehend its current finan-
cial potential.

The global NFT market grew from a 
few tens of millions of dollars in annu-
al sales a few years ago to more than 
$350 million in the past 30 days alone, 
according to Cryptoslam, a site that 
tracks NFT sales across the internet.

These sales include Nyan Cat, an 
animated flying cat with a Pop-Tart 
body leaving a rainbow trail in its 
wake earning roughly $580,000, and a 
graphic of Lindsay Lohan, the actress, 

selling for $50,000.
Both instances have fuelled ridicule 

and critics opine that NFTs are just the 
latest bubble to rise out of the frothy 
melee of cryptocurrency mania.

“It’s probably a bubble right now, 
and there’s probably people making 
money in a way that’s not sustain-
able,” Griffin said.

“But when all that gets washed away 
and the bubble pops, people will still 
have changed: they’ve broken the 
habit of thinking digital work is not re-
ally worth anything – now they know 
it has a monetary value.”

No more middlemen
For Griffin, NFTs also present a change 
of access to revenue. Collaborating 
with some of the biggest brand names 
in the world, he has always found that 
his cut of any project’s budget was 
greatly reduced by all the “middle-
men” involved. NFTs have enabled 
Griffin to strip all of that back to basics. 
Now it can be just him, his work and 
a buyer. 

“Even physical art galleries tradi-
tionally take a 50 per cent commission 
fee, where the online marketplaces, 
like Nifty Gateway, Open Sea and Su-
per Rare take 15 per cent,” he says.

Aches, the well-known Dublin 
graffiti artist, is utilising NFTs for new 
opportunities for creating art in the 
physical world too.

Having sold his first NFT, entitled 
Ups and Downs, for €3,000 last week, 
Aches is now working on tokenising 
the murals he is famous for, such as 
the U Are Alive one off Dublin’s Cam-
den Street.

Murals are notoriously expensive 
to produce because of the planning 
permission, lift-hire, and materials 
needed. So Aches is planning to fund 
them in the future by taking a photo of 
the finished piece and selling that as 
an NFT.

The graffiti artist sees this as a 
chance for greater freedom of expres-
sion, as his work can often be confined 
by the standards of whoever is com-
missioning the piece.

An added benefit for digital artists 
is royalties. Aches will get 10 per cent 
every single time his Ups and Downs 
NFT is resold. That term was built into 
the “smart contract” he created when 
he minted his piece on a blockchain.

A smart contract is a self-execut-
ed agreement embedded in lines of 
computer code and managed by a 
blockchain. The code contains a set of 
rules under which the parties involved 
in the smart contract agree to interact 

with each other. If and when the pre-
defined rules are met, the agreement is 
automatically enforced.

This is what happens with royalties 
built into a smart contract. Every time 
the ownership of the NFT is trans-
ferred, a predetermined percentage 
payment is automatically directed to 
the party that minted the NFT.

Smart contract royalties are not 
obligatory, but are commonplace. It’s a 
protection for digital artists that those 
painting on canvas or sculpting in 
bronze have never enjoyed.

For proponents of NFTs, the craze 
is a disruptor and taking the art world 
by storm. For sceptics, it’s a frothy and 
speculative maelstrom with no good 
end in sight.

For the buyers, there is a varying 
mix of motivations: some are buy-
ing for the crypto gains, some for the 
novelty, and some for an emotional 
attachment to the art itself – for the 
pleasure of possessing.

For everyone else, it’s a question of 
how this technology will be leveraged, 
who is well positioned to make money 
from it, and how quickly NFTs will be-
come an unavoidable part of cultural 
participation in sports, art and enter-
tainment.

Wider cultural horizons
While NFTs got their mainstream 
attention from the art world, their 
functionality is being pushed beyond 
that space and onto wider cultural 
horizons.

Their use in music, most famously 
by US rockers Kings of Leon (who 
were the first to release an album as an 
NFT), is now coming to the fore.

When You See Yourself, the new 
Kings of Leon album, was released 
earlier this month and is available on-
line and in shops. But there is also an 
NFT version that carries special perks.

The token, priced at $50, included 
enhanced media, a digital download 
of the music and limited-edition vinyl. 
These went on sale on March 6 for two 
weeks and the NFTs that were sold are 
now tradable collectibles.

Kings of Leon also minted 18 “gold-
en tickets” as part of the NFT release 
and put six up for auction. These 
golden tickets, among other perks, 
unlocked four front-row seats to any 
Kings of Leon concert during each 
tour, for life. They were sold for an av-

erage of $100,000 apiece.
The band claim to have made up-

wards of $2 million from their sale of 
NFTs.

The sale was a showcase of sorts, for 
what blockchain technology can do 
for musicians, and it could pave the 
way for NFTs to become widely used 
as concert tickets into the future, as 
blockchain technology allows for a 
public immutable record of existence 
and ownership.

The companies at the forefront 
of this emerging and evolutionary 
technology are not the big traditional 
institutions, but fintech start-ups, ac-
cording to Lory Kehoe, adjunct asso-
ciate professor in technology trends in 
Trinity college Dublin and founder of 
Blockchain Ireland.

“A lot of the big companies, like IBM 
and others, have invested in looking 
for enterprise blockchain uses, so how 
to help banks integrate blockchain 
technology for payments or for au-
thenticating digital identity – whereas 
the crypto native start-ups have been 
focusing far more on digital assets and 
tokens,” Kehoe said.

“I think you’re seeing some of the 
larger entities now playing catch up a 
little bit, as opposed to the start-ups 
that are leading the way in this token 
space.”

Kehoe believes that while NFTs’ 
greatest function will be increased and 
democratised cultural participation, 
there is also a financial component to 
what is happening with tokens.

“For now, the process of buying 
NFTs and storing them in a digital wal-
let is still bumpy, but I think time will 
solve the problem,” he said.

Just as bitcoin was once an ordeal 
to buy, NFT purchases will become 
smoother as more people engage and 
the technology focuses more on the 
customer experience.

It’s understood that Monasterevin, 
the €50 million whiskey distillery 
and visitor centre in Kildare backed 
by Bono and led by developer Paddy 
McKillen sr, is planning to launch its 
own token model.

The British Standards Institute has 
been engaged to manage the project, 
which will allow people to purchase 
Monasterevin’s whiskey casks, which 
will each have unique verifying codes 
on them, through tokens. These tokens 
can be added to a digital wallet, and 
could then be shared with family and 
friends.

While McKillen’s project is gearing 
up to launch, there are businesses in 
Ireland that are already leveraging 
blockchain technology in innovative 
ways.

’Tradable collectibles’ for 
football fans
Big Fan, a company in Cork, is part-
nering with English Premier League 
football teams to enable fans to pur-
chase NFTs of “tradable collectibles”.
These in turn can earn rewards like 
discounts on merchandise or tickets.

“It’s similar to old trading cards 
back in the day, so essentially what 
we are doing is  digitising those cards 
and putting dynamic player stats on 
the front of them,” Eugene O’Brien, 
founder of Big Fan, told the Business 
Post. “So, if a player scores a goal, that 
will be updated in his digital collect-
ibles.

“On the back of the card, you’re 
going to have all the blockchain stats, 
where essentially that will show who 
owns it and the transaction history on 
the card, as well as the scarcity of the 
card.

“Blockchain is really being used un-
der the hood in this project, as a ver-
ification on the scarcity of the digital 
sectors.” 

O’Brien also explained that Big Fan 

There's often a working assump-
tion that if you buy digital art, 
then you are also buying copy-
right in the digital art, but that 
isn't guaranteed.

“Different platforms operate in 
different ways, but it is one of the 
misnomers that a lot of people 
have. They assume that they're 
buying the underlying IP assets of 
the NFT,” Adam Finlay, a partner 
in McCann FitzGerald specialising 
intellectual property law, said.

“It’s like buying a physical 
painting. You buy the painting. 
You don't own the copyrights 
in the painting and it's the same 
with an NFT.”

Already, copyright infringe-
ments are happening with NFTs 
being minted on public block-
chains, and often the person di-
rectly responsible is not a “good 
target” for legal action, Finlay 
explained.

“So rather than adopting a kind 

of a Whack-a-Mole strategy of 
trying to get all the various in-
fringers who are doing this, you're 
usually looking at going after the 
marketplace for being the plat-
form that is hosting the infringing 
material that's being distributed.”

The challenges NFTs present 
are not new for rights holders and 
Finlay doesn’t believe it requires a 
new solution.

“I don't think there's going to 
need to be a radical overhaul of 
IP law,” he said. “IP law exists as 
it has since the invention of the 
Gutenberg Press, and it has exist-
ed ever since then. 

“There have been lots of oth-
er advancements in technology 
that have created new problems, 
but IP law fundamentally hasn't 
radically changed because, in 
principle, it should be technology 
neutral.”

The development of the NFT 
market and the almost inevitable 

IP litigation that will follow, could 
see an uptick in business for the 
Irish legal sector, as it’s likely tar-
gets of the claims may have head-
quarters here and Ireland is seen 
as a natural jurisdiction to bring 
an IP infringement claim against a 
platform in.

But rights holders are not only 
looking at the advancement of 
NFTs and blockchain technology 
as a threat, but as an opportunity 
as well, particularly in the music 
industry, where the administra-
tion of royalties and payments has 
traditionally been a significant 
administrative burden.

“The music industry is very 
interested in blockchain general-
ly, and how blockchain can help 
them can administer royalty flows 
efficiently and reduce overhead 
costs. They also see NFTs as a 
potential opportunity to kind of 
dovetail with what they're trying 
to do,” Finlay said.

Singularity by Aches and Shitty Kid by Beeple are two recent NFT works that created ripples in the art world

Above: a still from Going 
Green, a nine-second clip of a 
Porsche car being physically 
transformed, which Shane 
Griffin (below) recently sold for 
almost $77,000
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The value is still  
set by the same 
laws of supply and 
demand

Michael Young: his company Equidec allows users to buy a share of a 
racehorse John Allen

NFTs can be purchased with crypto-
currency or with a regular payment 
card.

“So we’re not marketing this prod-
uct specifically towards a digital or 
crypto enthusiast. We’re going for 
mainstream fans, as well as crypto 
enthusiasts.”

If the idea sounds far-fetched, the 
concept has already been proven by 
NBA Top Shot, which works like trad-
ing cards but with National Basketball 
Association (NBA) highlights and dig-
ital artwork.

The NBA partnered with Dapper 
Labs, a Canadian company, to mint 
and sell its NFTs. In March, the com-
pany announced it had transacted 
$290 million in NFT sales and resales. 
A single NFT highlight of the LA Lak-
ers superstar LeBron James sold for 
$200,000.

Mark Cuban, an American billion-
aire and owner of the NBA team the 
Dallas Mavericks, has compared Top 
Shot to the old-school model of trad-
ing cards, where consumers trade and 
collect scarce items, but with NFTs he 
points out, there is no risk of damage 
or theft.

“The value is still set by the same 
laws of supply and demand,” Cuban 
wrote on his blog last January. “Some 
people might complain that I can get 
the same video on the internet any-
where, any time, and watch it. 

“Well, guess what, I can get the 
same picture on any traditional, phys-
ical card on the internet and print it 
out, and that doesn’t change the value 
of the card.”

Where O’Brien and Big Fan are 
pushing further than Dapper Labs, 
is into the world of virtual lands, or 
metaverses. Big Fan owns more than 
100 virtual properties, and these are 
being integrated into its business 
model.

Owners of Big Fan NFT collectibles 
will be able to visit licenced club 
events, auctions and competitions in a 
virtual world.

“It is a social creative and e-com-
merce platform rolled into one,” 
O’Brien said and while metaverses 
remain on the fringes, some big play-
ers have been anticipating their main-
stream arrival in the very near future.

Cathie Wood, the American invest-
ment fund manager of Ark, recently 
projected that “virtual worlds,” will 
“compound 17 per cent annually from 
roughly $180 billion today to $390 bil-
lion by 2025”.

Already Roblox, the video game 
platform that listed on the New York 
Stock Exchange earlier this month val-
ued at $30 billion, is planning for Ro-
blox to become a metaverse for adults 
and children, to work, learn and play.

David Baszucki, the founder and 
chief executive of Roblox, has made it 
clear that the real long-term goal for 
the company is to build a metaverse 
where millions, or even billions, can 
gather to take part in games, meet-
ings, collaborative work and use 
Roblox’s own currency called 
Robux.

Already, NFT minted 
digital properties on 
virtual lands are sell-
ing for a fortune. Last 
week, the digital 
artist Krista Kim sold 
Mars House, which 
can be viewed in 
virtual or aug-
mented reality for 
288 ether, around 
€393,000.

Tokens as 
financial 
instruments
While NFTs are 
grabbing the 

headlines, there are other kinds of to-
kens that are rising in popularity too: 
tokens that are encrypted on block-
chain, but are not unique.

The potential of these tokens as fi-
nancial instruments of value creation 
was put to phenomenal use by the 
buyer of Beeple’s artwork through 
Christie’s sale.

The buyer of Beeple’s collage was 
not an individual, but two anonymous 
Singapore-based investors going by 
the pseudonym MetaKovan.

Last December, the duo bought 
20 Beeple artworks for $2.2 million 
through Nifty Gateway, the online 
marketplace. They then placed these 
NFT artworks in a virtual museum 
built on virtual lands before bundling 
this new enterprise and fractionalising 
it into ten million tokens, called B.20 
tokens.

The fractionalised tokens can be un-
derstood as security tokens, contracts 
for fractions of any asset that already 
has value, like real estate or a car.

Security tokens are still recorded 
on the immutable blockchain ledger, 
where ownership can’t be counterfeit.

MetaKoven explained it in a blog 
post as follows: “It is important to note 
that this is a fractionalising owner-
ship, not the assets themselves. These 
fractions will be available as 10 million 
B.20 tokens, and can be referred to as 
the ’keys’ to this digital vault.”

A B.20 token opened at $0.36 and 
is now sitting at $8.30, according to 
Coinmarketcap.com.

When the news of Beeple’s $69 mil-
lion sale, of which MetaKoven were 
the winning bidder at Christies, went 
viral, the B.20 tokens spiked in value 
to $28.40.

Beeple has said that he considers 
it likely the duo could do a similar 
bundling and fractionalising with his 
Christie’s piece that sold for $69 mil-
lion.

He told a New York Times podcast 
that MetaKoven gave him 2 per cent of 
the B.20 tokens, and while the wealth 
creation through fractionalising ini-
tially bothered him, he now wants the 
project to be a success.

In Ireland, security tokens are al-
ready being put to use to fractionalise 
bloodstock.

Michael Young, a technology worker 
whose life-long passion has been for 
horses, saw first hand how cumber-
some horse-owning syndicates can 
be. He wanted to leverage blockchain 
technology to make owning a horse, 
or a part of one, accessible, automated 
and appeal to a younger demographic.

Young’s company, Equideq, has 
worked with the Financial Services 
Innovation Centre in UCC and the Irish 
National Stud to develop a platform 
that allows people to buy a share of a 
race horse.

“If you’re taking a horse and you’re 
dividing it into shares, the administra-
tion and management of that – from 
payments and benefits like prize 
money to communications and noti-
fications, all needs to be automated, so 
that’s what we do,“ he said.

Currently, anyone can buy a token 
of Kojin, a flat racing colt trained by 
Jessica Harrington, for €60 or Favouri 
Logique, a hunt horse trained by Ross 
O’Sullivan for €20.

There are 500 shares available to 
purchase for each horse, and in the 
near future tokens for bloodstock 
breeding will also be available.

Equideq follows the rules of the Turf 
Club, and all trading of tokens stops an 
hour before the horse is due to race. 
If it wins, the resulting prize money 
is distributed between token holders. 
An hour after the race finishes, trading 
can begin again.

Equideq, which launched in De-
cember 2020, is now in partnership 
talks in the US, Britain and in Scandi-
navia.

Young’s idea is for Equideq to be a 
platform “similar to Airbnb”, where it 
is the central hub to see horses from all 
around the world and can trade tokens 
with ease.

Equideq, similar to Big Fan, is using 
blockchain technology “under the 
hood”. Notably, it is also using a private 
blockchain network. 

“We control who has access to us, 
which is very, very important. We can 
also do things like customer checks, 
which is important for anti-money 
laundering and regulatory require-
ments,” Young said.

Polluting the planet
While Equideq is eschewing crypto-
currency as a form of payment, the 

surge in NFT buying has powered a 
further hype around cryptocur-

rencies which have become 
more mainstream in 2021 

than ever before.
The environmental 

toll of this, however, 
is not insignificant.

Critics say that min-
ing these digital cur-
rencies renders them 

humanity’s most direct 
way of making money by 

polluting the planet. Mining 
the cryptocurrency ethereum alone 

consumes about 26.5 terawatt- hours 
of electricity a year, more than 

Ireland’s annual electricity 
use.

One 2018 study found 
that cryptocurrency min-
ing consumes more energy 
for every dollar of value 
generated than extracting 
gold or copper.

When bitcoin was 
created by the mysteri-
ous Satoshi Nakamoto in 

2009, it was designed so that a finite 
number of coins (21 million) could be 
mined.

Coins are mined by solving complex 
maths problems, and at one time this 
could have been done on a regular 
computer, but the more bitcoin that is 
mined, the harder the algorithms that 
must be solved to retrieve a bitcoin 
become.

Now, as 18.5 million coins have al-
ready been mined, it takes special and 
powerful computers to mine bitcoin 
and these require a lot of power to run. 
China accounts for around 65 per cent 
of all bitcoin mining globall,y due to its 
cheap energy. 

“If you are buying an artwork, you 

don’t see those calculations going on,” 
Alex de Vries, a financial economist 
and the founder of Digiconomist (a site 
that explores the unforeseen conse-
quences of technology trends) told the 
Business Post.

“You don’t see your money is going 
to a miner who’s going to pay for fossil 
fuel-based energy with it. That’s a real 
problem.

“Whether you’re looking at bit-
coin or ethereum, it doesn’t matter so 
much. You will need a tremendous 
amount of energy, and they’re both 
extremely energy inefficient.”

Josh Hogan, the co-chair of the 
Fintech & Payments Association of 
Ireland, believes that environmental 
regulations could force blockchain 
transactions to become more trans-
parent.

“If people are putting forward an 
NFT, it may be you’ve got to be trans-

parent about the actual environmental 
costs it’s going to be involved in.”

Currently, ethereum’s mining works 
similarly to bitcoin, where the most 
powerful computers have an edge as 
computers compete to finish a trans-
action first.

Ethereum’s developers have said 
they are working on changing that 
system, so that miners enter a pool 
and are randomly selected to complete 
the transaction and receive an ether in 
return. This method, called “proof of 
stake”, uses less electricity to mine the 
currency.

“It’s theoretically possible that 
they’re working on moving towards 
renewable energy sources, but you 
know the reality is that they haven’t 
succeeded in implementing it and 
they’ve been saying they’re going to 
implement this for the past few years 
already,” de Vries said. 

Above: Everydays: The First 5,000 
Days, by digital artist Mike ‘Beeple’ 
Winkleman
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on a diet for 
something 
to do. At the 
same time, my 

partner started investing for 
something to do. I lost 4kg 
and he made a killing. 
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Rosanna Cooney: ‘I’ve felt the 
addictive pull of the app and 
the allure of thinking I could 
make enough money to have 
the kind of financial freedom 
I never thought possible’
 Fergal Phillips
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WallStreetBets and the gold rush

 ‘‘In seven weeks, with no 
financial advice, I’ve made 
a return of €13,000 on an 
€8,500 investment. If I 
can do this, what the hell is 
going on with the market? ’’

The rise of the 
individual trader 
became global 
news this month, 
as a band of Reddit 
‘degenerates’, as 
they call themselves, 
took on Wall Street

On the platform, 
the gamification of 
trading is evident, 
confetti can shoot 
across the screen if 
you make a return

The vision of how a life-long wealth 
gap would develop between us was 
suddenly apparent.

With nervous hands I made my first 
trade on December 22. And today, I’m 
up a somewhat astonishing 168 per 
cent. 

I come from a family of risk-averse 
academics. I have never been taught 
financial literacy, and it took me three 
viewings of The Big Short before I un-
derstood it.

In seven weeks, with little skill and 
no financial advice, I’ve made a return 
of more than €13,000 on an €8,500 
investment. If I can manage this, it 
raises the question: what the hell is 
going on with the market?

2020 was the year of the comeback 
for the stock market after drastic 
plunges followed the onset of the pan-
demic in March. The benchmark S&P 
500 index finished the year with an 
overall gain of 16.3 per cent.

The Nasdaq, powered by high-fly-
ing Big Tech stocks, soared 43.6 per 
cent and the Dow Jones Industrial 
Average gained 7.2 per cent, with Ap-
ple and Microsoft leading the charge. 
Alongside this recovery has been the 
emergence of a new generation of day 
traders and retail investors.

The pandemic has left some peo-
ple at home with unspent salaries, 
lacking the usual outlets of sports and 
entertainment and some have turned 
to trading, swapping investment ideas 
and strategies on Reddit and Twitter.

These social media forums are pop-
ulated with a new lingo of trading. 
Phrases such as “diamond hands”, 
where traders have nerves of car-
bon and hold a stock without selling 
through big market swings and “going 
to the moon”, where they hype a stock 
online and try to keep pumping it 
until the share price rockets soars, are 
everywhere online.

The rise in individual investors – or 
retail investors – who invest in partic-
ular stocks and funds independently 
of a broker, has led to a surge of trad-
ing activity never before seen in the 
US financial market.

This culminated in record trading 
sessions in January. 

The recent increase in the power of 

GameStop, a struggling bricks and 
mortar seller of video games, whose 
share price rocketed from $20 to a 
peak of $469 on January 12.

The wild rally was seemingly driven 
by users of a sub-Reddit thread, Wall-
StreetBets, which has grown from two 
million followers at the beginning of 
January 2021 to more than eight mil-
lion now.

GameStop was unloved by institu-
tional investors who shorted the stock, 
by borrowing and then selling the 
shares, hoping that the price would fall 
and they could buy them back more 
cheaply, return the stock to the lender 
and pocket the difference.

This was done on an extensive scale, 
and short positions were worth 130 per 
cent of the company’s market capital-
isation on January 15.

WallStreetBets users urged others to 
buy shares in GameStop in an appar-
ent attempt to burn the hedge funds 
who had shorted the stock, and to 

GameStop, whose share price rocketed from $20 to a peak of $469     Getty

Nobel laureate Professor Richard Thaler: ‘People who are quite risk-averse will take big risks if they are threatened with big 
losses and have a chance to break even’                      Getty

some extent it worked.
Melvin Capital, a premier Wall 

Street hedge fund that lost a reported 
53 per cent in January, was forced to 
close its short position on GameStop 
and had to be rescued by another 
hedge fund.

Estimates put the total market losses 
suffered by the hedge fund commu-
nity at near the $20 billion mark. The 
story, pitched by some as a David and 
Goliath moment, became global as 
some Reddit users claimed to have 
made millions from buying low and 
selling high. It has already been op-
tioned for a Netflix movie.

WallStreetBets, a sub-Reddit 
on the popular Reddit forum, 
was created in 2012 by an IT 
consultant as a place to share in-
formation about trading, but the 
community didn't break 100,000 
subscribers until 2017.

By 2020, this number had 
grown to over a million subscrib-
ers and was full of novice traders 
sharing their gains, losses and 
memes.

By mid-2020, constant posts 
about money made from Tesla 
trades and meme stocks, invest-
ments that don't make sense by 
traditional metrics but catch on 
online, created a new gold rush.

The sub-Reddit has been 

intricately connected to Robin-
hood, the trading platform, and 
became a hive for conspiracy 
theories earlier this month when 
Robinhood suspended trading 
on GameStop and several other 
stocks that WallStreetBets us-
ers were buying and selling to 
“squeeze” hedge funds that had 
shorted the stock. 

Redditers accused Robinhood 
of bowing to pressure from Cit-
adel Securities, a market maker 
owned by billionaire Ken Grif-
fin, whose hedge fund Citadel 
came to the aid of other funds 
affected by the GameStop short 
squeeze.

Robinhood has denied it is  

beholden in any way to Citadel 
and in an interview with Elon 
Musk, Vlad Tenv, Robinhood’s 
co-founder, said the decision to 
suspend trading was made be-
cause the extra volatility in share 
prices meant the frirm had to 
hold more capital at the institu-
tions that clear its trades.

Despite this explanation, 
Tenv is likely to find himself 
being grilled by lawmakers in 
Washington later this month. 
Congresswoman Alexandria Oc-
asio-Cortez, is one of many who 
are demanding answers over his 
company’s role in the GameStop 
trading saga, and the imposition 
of trading limits.

But already the market has begun to 
correct itself, and hedge funds are tak-
ing steps to insure themselves against 
future “short squeezes”.

In return for free trading on Rob-
inhood and other platforms, users’ 
trades are directed to brokers, who pay 
to harvest their data.

Eagle Alpha, an Irish company that 
gathers datasets from social media 
companies and trading apps and sells 
them to interested parties, told the 
Business Post there had been an uptick 
in clients tracking social media and 
web traffic to different sites, since the 
Redditers’ squeeze on Wall Street.

Hedge funds that previously would 
have tracked online movements of 
retail traders to spot opportunities are 
now looking at them as part of a risk 
management strategy, a spokesman 
for Eagle Alpha said.

But while the world media’s atten-
tion has been focusing on GameStop, 
Robinhood and WallStreetBets, what’s 
happening in Ireland is equally fasci-
nating and indicative of a shift in how 
young people are reconsidering per-
sonal wealth and investing in some-
thing other than property.

Turning €4,000 into €18,000
James McRohan, 24, has turned 
€4,000 into €18,000 since he came 
home from Australia in February 
2020, where he worked as a chef. He 
told the Business Post in a phone inter-
view that he has been able to pay his 
college fees and the cost of surgery on 
his anterior cruciate ligament with his 
profits.

“I’ve always been interested in in-
vesting, but I really thought you need-
ed to have a business degree to do it,” 
McRohan said on a call from his home 
in Killarney. “My father used to tell me 
stories about my granddad going into 
the bank to buy shares, but Revolut 
has really revolutionised the way an 
average Joe can invest.”

McRohan has taught himself to read 
a company’s financial statements, and 
tries to research firms as thoroughly 
as possible before he invests in them. 
Right now his main interest is in the 
electric vehicle sector in China.

“If I am investing in a stock, I read 
everything I can about it before in-
vesting so I know what I am owning 
and I can be confident I’m investing in 
growth stocks.”

McRohan got a job for a month in a 
hotel kitchen before the first lockdown 
last March. While the hotel was closed 
due to public health restrictions, he 
lived off the pandemic unemployment 
payment and used the returns from his 
investments to pay his big expenses.

“I never thought I would have this 
amount of money in one year, I have a 

FROM PAGE 1 retail investors was captured by Aidan 
Donnelly, head of equities at Davy, 
who wrote in a global note last week 
that “the quantum of funds at their 
disposal, believe it or not, dwarfs that 
of the hedge fund industry”.

There are multiple forces at play 
here as Emmet Savage, chief executive 
of Irish fintech company MyWallSt, 
told the Business Post. 

“There are mobile apps that allow 
people to trade for free, and there are 
a whole family of businesses now 
that allow people to get together to 
crowdsource investment advice to spot 
trends and share information,” he said.

“And these kind of forces, where 
crowds of people are getting together 
and sharing ideas and spotting oppor-
tunities, have really gained pace over 
the last few months.”

Savage identifies another contribut-
ing factor as being the “accessible dis-
covery” of the market this year as peo-
ple were able to understand a simple 
and comprehensive way of investing.

Planes were not flying, so Ryanair’s 
share price went down in March, but 
people were working from home so 
stay-at-home stocks such as Zoom 
and Peloton went up.

It’s a simple way of investing, but it 
worked during the pandemic, Savage 
said.

Zero-commission trading platforms 
such as Revolut, Degiro and Trading 
212, told this newspaper, that infor-
mation on the numbers of Irish users 
registered on their platforms is com-
mercially sensitive.

But Etoro, a company registered in 
England and Cyprus that uses Alec 
Baldwin in their online adverts, said it 
has 18,000 Irish users and that num-
ber has surged since the start of the 
year.

Free trading platforms available 
in Ireland allow users to access the 
Nasdaq and a limited number of other 
stock exchanges – Irish multinationals 
that feature on the London Stock Ex-
change, like CRH and Glanbia, are also 
accessible.

The platforms enable anyone with a 
phone and a few euro to trade.

There’s no minimum amount that 
you need to hold in your account, and 
with most of them, barring Revolut, 
you can make as many trades in a day 
as you want without paying commis-
sion or fees.

The stories of people who began 
trading during the pandemic range 
from Eoghan O’Callaghan a 20-year-
old UCD student who invested €300 in 
cryptocurrencies on a whim in Rev-
olut and pocketed a €600 return, to 
people on Reddit sharing screenshots 
of returns of hundreds of thousands 
dollars from investing in stocks that 
gained a cult status, like Tesla, the 
electric car company.

The rise of the individual trader 
became global news this month, as a 
band of Reddit “degenerates”, as they 
call themselves, took on Wall Street 
through the platform of Robinhood, a 
free trading app.

At the centre of the battle was 
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whom any potential transaction cost 
savings will be immaterial relative to 
the money at risk by investing in an 
unplanned ad hoc manner.”

Davy sees this risk as being “proba-
bly acceptable if investment is modest 
on a ‘can afford to lose’ basis or for 
so-called ‘play-money’, but for wealth 
management or financial planning 
purposes, the value at risk cost is 
enormous”.

From Goodbody’s perspective, there 
are some positives as well as negatives 
to the increase in retail investors.

The positives are the likely increased 
financial literacy and interest in 
wealth management from a younger 
generation being propelled forward.

The negatives, from the perspective 
of Ken Darmody, the head of transfor-
mation and digital channels at Good-
body, is that a generation of potential 
investors could be turned off investing 
because of early losses made in the 
frenzy of the current individual invest-
ing environment.

“Customers are accessing riskier 
products than they should be and 
because of the gamification of trad-
ing, it is making things more enjoy-
able perhaps, but you have to ask 
are you playing a game rather than 
learning the skills you need?” Dar-
mody said.

“Technology can be a great enabler 
but it can also be addictive. We are not 
evangelistic about it, you can have an 
interesting tech tool but do you un-
derstand the long term effects of what 
you are doing?

“From what I’ve seen it can be 
young or very inexperienced peo-
ple using these platforms, and using 
leverage, when they may not fully 
understand it. We would not allow a 
customer to have leverage or get into 
positions they are not ready for – some 
people call that preventing access, but 
we’re trying to prevent a financial en-
vironment where people are getting in 
over their head.”

As far as the apps being a threat to 
Goodbody, Darmody says they are 
not “complacent” about the new and 
emerging technology, but they’re not 
concerned as their business models is 
different.

“We have a view of a full service, 
we will take you from the start to the 
end of your financial journey where as 
some of these companies are starting 
at the start but not thinking about the 
end,” he says. 

He makes the point that as people 
get older, what they want financially 
changes as does their tolerance for 
risk, which the trading platforms are 
laden with for inexperienced investors.

In the six weeks I’ve been trading 
I went from checking my portfolio a 
few times a day to multiple times an 
hour.

I’ve felt the addictive pull of the 
app and the allure of thinking I could 
make enough money to have the kind 
of financial freedom I never thought 
possible.

But all week when researching and 
writing this story I’ve had Warren 
Buffett’s quote in my mind: “It’s only 
when the tide goes out that you learn 
who has been swimming naked”. 

In general, day 
trading is more 
about chance and 
the thrill of the 
chase than wealth 
creation and skill

Vladimir Tenev, co-founder of trading platform Robinhood: many are demanding answers over his company’s role in the 
GameStop trading saga Getty

Rosanna Cooney: 
It’s an adrenaline 
rush, the 30-minute 
buy and sell
Fergal Phillips

Zed Monopoly: ‘Discipline is 
key in the stock market: a lot 
of people in the GameStop 
frenzy made money, but 
they didn‘t hold onto it’

Bryan Meade

master’s to pay for next year, and I am 
trying to get braces and pay for them, 
and car insurance.”

And while there are those, like 
McRohan, who goes it alone from his 
bedroom office in Kerry, there are 
others who congregate in pockets of 
the internet sealed off from others, to 
trade information and follow an in-
vestment guru.

Inside a Discord private 
chatroom 
Last week, the Business Post was grant-
ed access to a private chatroom on 
the Discord platform of 5,200, mostly 
Irish, day traders.

Day traders buy and sell within the 
day and the traders in this Discord take 
it a step further by trying to complete 
their trades within the first 30 minutes 
of the market.

Every day, hundreds of them gather 
online to discuss what they might buy 
when the Nasdaq opens at 14.30 GMT.

It is a frantic stream of messages 
as traders swing between discussing 
what secondary schools they went to, 
to exchanging detailed analysis of dif-
ferent companies, and explaining why 
they are expecting the share price to 
rise or fall that day.

Some traders are operating across 
Asian and European markets as well as 
the US, giving them 120 hours of trad-
ing time a week.

They have their own lingo, talking 
about letting the first “pump and 
dump” go, “buying the dip”, “selling 
the rip”; they talk about strategies and 
“plays” and going green and stocks 
“laying eggs”.

Traders post how much they made 
that day and there is reverence among 
their peers for gains and support for 
those who lost money.

All of these traders ,who hail mostly 
from Ireland but some from further 
afield, look to one person for advice. 
And that person is Zed Monopoly.

Monopoly, a 26-year-old Dublin 
native, has been trading for five years 
and claims to have made over a mil-
lion euro, from day trading and from 
selling courses to teach others 
his methods.

Each student pays a one-off 
€295 plus Vat for a trading train-
ing course and is then given access 
to the Discord chat. At time of print, 
there were 5,925 paying students.

To his students, Monopoly is a guru 
of sorts. His daily advice pre-market 
is detailed and he lays out what he is 
watching and investing in that day.

He includes big cap companies like 
Google, as well as penny stocks at 
under $5 a share.

Monopoly’s strategy, he 
told this newspaper, is to pick 

Jargon 
of the 
gamified 
investment 
universe
The language used in the Wall-
StreetBets community can be 
crude and coarse, but is becom-
ing part of internet parlance and 
it gives an insight into the objec-
tives and focus of the group, and 
its now eight million followers. 

Some highlights, and those fit 
to print follow:
Diamond hands: means you nev-
er sell. Your hands are literally 
made of diamonds.
Paper hands: you sell at the 
slightest red tick, or loss, because 
you're overleveraged and weak.
In scrambles: when somebody 
has made a poor decision and is 
regretting it.
YOLO (You Only Live Once): a 
YOLO investment should repre-
sent 98 per cent to 100 per cent 
of your account.
FOMO (Fear Of Missing Out): 
when everybody is getting paid 
and you feel left out.
Guh: when your account goes 
from $4,000 to $0 in 30 seconds.
DD (due diligence): it means do-
ing your homework on a specific 
stock or the overall market.
Tendies: money.
To the moon: a stock is going to 
sky rocket.
Buy high sell low: what you do as 
a newcomer.
Stonks: an intentional misspelling 
of “stocks” that originated with 
an internet meme.

Some of Monopoly’s students, as he 
calls them, also seem to find it difficult 
to adhere to the 2 per cent rule. Going 
by the Discord chat where the users 
debrief after they’ve made their trade, 
some lose money, some make it.

Posts from users discuss losing 50 
per cent of their portfolio in a day, be-
ing wiped out but keeping going, and 
persevering and how “big reds” or big 
losses, teach you not to be “greedy”.

Chasing the spiral loss
While the social media element of day 
trading is relatively new, high-fre-
quency trading is not, and successive 
studies have found that virtually no 
day traders make money in the long 
term.

Brazilian researchers from the São 
Paulo School of Economics, who stud-
ied those trading Brazilian equity fu-
tures, among the third largest market 
in the world in volume terms, found 
that 97 per cent of day traders end up 
losing money over the course of a year, 
in a research paper published in July 
2020.

A similar paper published in 2014 in 
the Journal of Financial Markets, ex-
amined the fortunes of day traders in 
Taiwan and found that only 1 per cent 
made money over an extended period 
of time.

The problem for some traders who 
are inexperienced is that they get 
sucked deeper and deeper into a spi-
ral loss, making riskier and riskier 
decisions, a phenomenon known as 
the disposition effect in behavioural 
economics.

“This instinct to chase after lost 
money, which can wipe out new trad-
ers, is encouraged by the way trading 
on the zero-commission apps has 
become gamified to a certain extent,” 
Alex Imas, a professor of behavioural 
science at the University of Chicago 
Booth School of Business, said. 

“The disposition effect has been 
evidenced in this surge of retail in-

vesting. What Robinhood do, for 
example, is say to users you don’t 
need to pay money to begin trad-
ing, and they then give away the 
first trade for free. This lifts a 
barrier and attracts people into 
the platform.”
Once people are on the plat-

form, the gamification of trading 
is evident, confetti can shoot 

across the screen if you 
make a return and a 

stocks carefully based on the news of 
the day, and get in and get out once the 
return hits 2 per cent.

“Discipline is key in the stock mar-
ket: a lot of people in the GameStop 
frenzy made money, but they didn‘t 
hold onto it,” Monopoly said.

“They were too greedy and greed 
in the stock market will wipe you 
out. I don’t aim for 10 per cent. I get 
in before everyone and get out before 
everyone. It’s a quick robbery.

“A lot of beginners lose money be-
cause they hold onto profits for too 
long, because they get dumped on by 
short sellers. You have to be first in 
walking away.”

A business graduate from Dublin 
Institute of Technology, Monopoly 
worked for Facebook and Google be-
fore he started trading with €10,000 of 
savings and the motivating dream of 
having more money than he needed.

He started off as a swing trader, 
holding stocks for a few days to a few 
weeks, but moved to day trading as 
he realised he could “move money 
faster”.

Now, he is a particular kind of in-
vestment influencer. His Instagram is 
full of the “hustle”, a Rolex from Weir 
& Sons, a Mercedes, a slick apartment. 
Along with his course, he sells an aspi-
rational lifestyle of success.

“When I started off there wasn’t 
much coverage on retail trading; I got 
started by doing my own research. The 
newcomers in 2020 and 2021 are get-
ting introduced through social media,” 
Monopoly said. “The number of people 
coming to my course has increased 
fourfold since the pandemic hit.”

Monopoly’s strategy appears simple, 
but requires the kind of “discipline” as 
he terms it, that was difficult for me 
to practise when I tried to last week. 
I have, in my very short time as a 
trader, become used to holding 
stocks for weeks rather than 
moments.

Being part of Monopoly’s 
Discord is a test of nerve 
as your heart rate 

rises and falls with the share price 
of the company you’ve targeted and 
every instinct tells you to hold on for 
longer when the return is growing.

Undoubtedly there is an adrenaline 
rush to these 30-minute spurts of try-
ing to get in and out while the price is 
still rising, though I feel a little older 
afterwards.

user is offered free trades if they bring 
more people to the platforms.

All of the platforms use red and 
green performance charts, which 
twitch throughout the day and en-
courage investors to pay attention to 
short-term movements.

“It becomes a kind of game, num-
bers go up and down, the issues come 
when you’re betting a lot of money 
and you can lose a lot,” Imas said. “A 
significant portion of retail investors 
will lose money. It’s dangerous as often 
they are overtrading and then doing 
silly things.”

Richard Thaler, the Nobel 
prize-winning economist who is 
Imas’s colleague in the Chicago Booth 
university, has also done work on 
how powerful a motivator risk aver-
sion is.

“A good rule to remember is that 
people who are quite risk-averse will 
take big risks if they are threatened 
with big losses and have a chance 
to break even,” he wrote in his 
book Misbehaving.

The view from established 
brokers

For stockbrokers, who are 
watching retail investors and 
the rise of the zero-com-

mission trading platforms, the 
viewpoint is mixed.

“In general, day trading is 
more about chance and the thrill 

of the chase than wealth cre-
ation and skill,”  a spokesman 
for Davy stockbrokers said, 
describing the trading plat-
forms as “akin to a betting 
app for the sport of predicting 
commodity or share price 
movements”.

“Their appeal is more 
directed to retail, non 

financially sav-
vy investors for 
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